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TO OUR FRIENDS 


IN THE LAUNDRY INDUSTRY 
AND AMONG THE ALLIED TRADES 


A Merry Christinas 


A Hayy New Year 
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Good News! 


NYLCOT 
NETS 


ARE PROVING 
BETTER AND BETTER 


Insert shows 
actual size 


ALLOTMENTS ARE CANCELLED! of mesh. 
Buy As Many As You Neep! 


NYLCOT NETS: 
@ Cost 40% less than all-nylon nets. 


@ Combine the good washing features of 
cotton with nylon strength. 


@ Woven with large, open mesh from 


continuous nylon filament and high 
quality cotton yarn. Manufactured exclusively by Southern Mills, Inc., 


and sold only through distributors. Sizes 15 x 20, 
18 x 30, 24 x 36 and 30 x 40. Supplied with colored 


stripes at small extra charge. 


Contain reinforcement bars through- 
out entire length of each net. 


Light and easy to handle. 
Standardized 100% by many laundries. 


Order from your local supply house today. 





MONEY SAVER OF THE MONTH (Third in a Series) 


Extract each load carefully to relieve your presses and ironers from all unnecessary moisture. 
This will prevent your padding from packing down prematurely and help you obtain a quality 
finish. 








SOUTHERN MILLS, INC. 


585 Wells Street, S. W. ATLANTA, GEORGIA Telephone LAmar 1991 


NEW YORK 7, N. Y. CHICAGO S4, ILL. LOS ANGELES 7, CALIF. DALLAS 1, TEXAS DETROIT 16, MICH. 
233 Broadway 16-103 Merchandise Mari 3763 S. Broadway Room 523 Second Unit 1627 West Fort Street 


Phone Beekman 3-9260 Phone Deleware 7-5193 Phone Adams 6171-72 Santa Fe Bidg. Suite 515 
Phone Riverside 6051 Phone Woodward 1-9673 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Merry Christmas 


We noticed a big delivery truck the other 
day on which a billboard proclaimed that 
overseas gift packages should be in the mails 
by November 15th in order to guarantee de- 
livery by Christmas. Unfortunately, we were in 

Salt Lake City, Utah, when the reminder came 
to our attention. Inasmuch as Salt Lake City 
is some 2,200 miles from home and we would 
not be headed that way until after the 15th, 
there was nothing we could do about it before 
the deadline. 

That evening in the hotel room we began 
thinking about the approaching Christmas sea- 
son. What, we asked, do people who have no 
relatives or friends overseas do to remember 
the fellows out there who are doing so much 
for them? How do such people join in the 
deeply satisfying experience of sharing the 
spirit of Christmas with members of our armed 
forces abroad? 

The answer was not long in coming. As we 
turned bo pages of the local newspaper the 
words “Give Blood—Save a Life” stopped our 
eyes. The announcement was signed by the 
Armed Forces Blood Donor Program. 

Here’s one way of giving to those who are 
giving so much for us that is not confined to 
the Christmas season alone. It’s never too late 
to make this deadline. The blood is needed 
desperately. All you have to do is telephone 
your local Red Cross chapter headquarters and 
make an appointment. Don’t forget that most 
of the other people in your plant will want to 
join in the program too if they are told how 
easy and painless it is. After you have donated 
once the Red Cross will gladly accept addition- 
al donations every month. It’s the best way we 
know of extending the true spirit of Christmas 
through the 12 months of the year. 

Of course, one’s thoughts also turn to the 
lighter side of life during the holiday season, 
too. In this connection, we picked up a little 
book in a railroad station the other evening. 
Its title is “The Office Party” and it was writ- 
ten by a fellow named Corey Ford. We quote 
from the first page: 

“There are several methods of getting 
through the Christmas holidays. One to 
board a ship in San Francisco and sail for the 
Orient, arranging to cross the International 
Dateline at midnight on Christmas Eve. As a 
result, the next day on the calendar will be 
December 26, and your Christmas will have 
been a total blank. 

“Another way to make your Christmas a to- 
tal blank is to attend an Office Party the day 
before ...” 

It then goes on to relate in an amusing way 
all of the familiar incidents of the typical of- 
fice party in a typical business organization— 
including the typical caricatures most people 
are inclined to make of the other people at 
such a party. It is amusing but, of the two bits 
of reading material, the one that keeps coming 
back to us as more truly expressing the spirit 
of Christmas is the one under the headline 
“Give Blood—Save a Life.” 

All the members of the STARCHROOM staff 
join at this time in wishing you and the mem- 
bers of your family “A Merry Christmas and 
a Happy and Prosperous New Year.” 

—Jim Barnes 


NED WINTERSTEEN  senerc!_ manager 
JAMES A. BARNES editor 
E. P. GREENE 

LOU BELLEW 

JOHN J. MARTIN 
JOSEPH C. McCABE ensincering editor 
ROLLIN NELSON art editor 
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Are’SOAP-STARVED Washing formulas 
Increasing Your Customer Turnover? 


JERSEY CITY 2, N. J. ° 


MY WHITE SHIRTS 
ARE GRAY AND 
MY COLORED ONES 
ARE DINGY | 


| KNOW, DEAR— 
(M GOING TO GIVE OUR BUSINESS 
TO ANOTHER LAUNDRY TOMORROW | 


TISFIED by getting your “soap-starved” 


washing formulas in “‘balance.”’ You'll find whites come whiter, colors brighter, 
woolens fluffier with Colgate-Palmolive-Peet soaps and detergents listed below. 


Use C.P.P. Co. Laundering Products... 


FOR BRIGHTER WHITES 

Arctic Crystal Soap Flakes—high quality, made 
from pure, prime tallow, guaranteed to contain not 
less than 88% soap. Titer approximately 42°C. Also 
available in granulated form containing 92% soap. 
Colgate Formula 40—for hot-water washing of 
white work and fast-colored goods. A high titer 
built soap. It assures better ‘‘sudsibility,” quicker 
rinsing, cleaner finished work, lower soap con- 
sumption. 








FOR SHARPER COLORS 
Colgate Formula 20—prepared soap for cold- 
water washing of colored fabrics and materials not 
affected by added alkali at low temperatures. Assures 
better “sudsibility,” quicker rinsing, cleaner fin- 
ished work, lower soap consumption. 





ATLANTA 3, GA. . 


COLGATE-PALMOLIVE-PEET COMPANY 


CHICAGO 11, ILL. 


FOR SILKS, SYNTHETICS, FUGITIVES 
AND FLUFFY WOOLENS 


Arctic Syntex “M’’—“soapless” soap or synthetic 
detergent for low-temperature laundering of fine 
fabrics in hard or soft water. In mild acid or salt 
solutions, it minimizes bleeding. Rinses quickly. 
Does not promote felting or shrinking of woolens. 





Mentor Beads—an alkyl aryl sulfonate detergent 
... of high purity ... stable in acid and alkali... out- 
standing detergent and wetting properties. 


Cc. P. P. Advisory Service is FREE! Contact our 
salesman today or write us direct. 





FR EE g New 1951 Handy Soap Buying 

© Guide. Tells you the right soap for 
every purpose! See your C.P.P. representative, 
or write to our Industrial Department. 


a 








KANSAS CITY 3, KANS. 
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Again the time has come 
to ask your company, 
and every company, to 


"A 


Get inthe 





OR every ton of ingot steel produced, at least etc. constitute the “heavy melting scrap” which 
a half-ton of iron and steel scrap must have the steel industry needs most. Clean up your 
previously reached the furnaces. Steel is currently being plant and yards—move out this heavy scrap into 
produced at full capacity, more than 100 million ingot Hie tainiatic ob aie. 
tons annually—and there is a developing scrap short- 


age of serious proportions. Just as in the early years 
of World War II, the steel industry asks the help of Z oeagcheen ig sts rege 


all industry to relieve the situation. 
turnings, borings, punchings, crop ends, etc.— 
TWO IMPORTANT THINGS 70 00 lie around the plant a day longer than necessary. 
Keep it moving, back to the furnaces. And 
doubly important, be sure to classify and segregate « 


(1) CLEAN OUT YOUR PLANT SCRAP. your alloy steel scrap. Thus handled, it not only 
This is a job that every company can do. commands a higher price, but will help to 
Old, worn-out or out-moded and replaced ma- conserve the nation’s supply of critical alloys, 
chinery and equipment, rails, structural parts, practically all of which are highly essential. 


Conthibultd in the National Lritresl fy. 


ALLEGHENY LUDLUM STEEL CORPORATION 


Henry W. Oliver Building * Pittsburgh 22, Penna. wan cose 
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With Arlac in your washwheel, 
your formula has real “punch.” 
Because this amazing new soap 
builder contains Sodium CMC, the 
new organic booster that gets all 
dirt loose and holds it in suspen- 
sion to give fabrics the highest 
whiteness money can buy! 


yy 


THIS TEST PROVES IT! 


1 This cotton swatch was washed 2 This swatch was 
in a solution of warm water, con- treated in the same 
taining 15 drops of standard car- manner under the 
bon soil, to which was added % same conditions — 
teaspoon of Arlac. It was rinsed with a popular com- 
and pressed dry. petitive soap builder. 


Ask your Wyandotte Representative or Supplier to show 

you how Arlac’s “promoted” detergency and soil suspen- 

sion can give you maximum whiteness...and save 20-30% 

more soap than the builder you're now using! 

P.S. Do you have a washroom problem, or a cleaning problem of 
any sort? Write us for free technical help. 


THE WYANDOTTE LINE—builders and deter- 

gents: Arlac, O-S, Choctaw, Apache, Pawnee, Yellow 

Hoop, Riddax, 33, Color Spark, Rintex, Skortex, Clomak; di Tf 

sours: Sourflo, Klera-Cid, Sour-Tec; deodorant: Steri- yan 0 e CHEMICALS 
Chlor. In fact, specialized products for every REG. U.S. PAT. OFF. — Wyandotte, Michigan 
cleaning need. Service Representatives in 88 Cities 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Starchwom Edttorial 
Chicago Price Relief 


In the statement of considerations which is a part 
of supplementary regulation 8 to Ceiling Price Regula- 
tion 34, the Office of Price Stabilization stated, “For 
the past two years the earnings of Cook County sup- 
pliers of power laundry services have been decreasing, 
despite an increase in the volume of sales. Between 1948 
and the present time 18 plants have discontinued busi- 
ness. Wage increases and sharply increased costs in the 
latter part of 1950 and 1951 have brought the average 
earnings in this area not only below normal, but even 
below the break-even point.” 

The supplementary regulation then went on to an- 
nounce a five percent price increase, effective December 
3, for all power laundries in Cook County, Illinois, 
which embraces the Greater Chicago trading area. 

With this action OPS takes official recognition of 
one of the industry’s most erying needs—price relief. 
This relief is needed most critically in the larger metro- 
politan areas. And it must seem, ironically, like “too 
little, too late” to the former owners of the plants which 
closed up after price controls were imposed. 

Ever since controls were first announced last Janu- 
ary we have consistently pointed out that we thought 
they were needed for two reasons. First, to help curb an 
inflation which could mean the loss of purchasing power 
to both employee and employer alike. Secondly, as an 
integral part of a much needed program to strengthen 
the nation’s defenses before the watehful eyes of the 
rest of the world. 

We still think controls are needed. But we don’t 
think they should be administered in such a way that a 
substantial number of private companies giving employ- 
ment to scores of employees in any community should 
be forced to close up. Nor do we think that was the in- 
tent of Congress when it passed the two Defense Pro- 
duction Acts. 

It’s a shame that price relief cannot be obtained by 
any business, large or small, betore it has to shut its 
doors. Maybe the Chicago situation will serve to focus 
enough attention on the problem so that an aroused in- 
dustry opinion can bring about a change. We hope so. 


The New Rayons 


It looks as if the coming year will see the “begin- 
ning of the end” to the headaches laundryowners have 
long suffered in trying to launder rayon fabrics satisfac- 
torily. On page 36 of this issue is the story of a new fin- 
ish for viscose rayon which is expected to eliminate many 
of the present objectionable characteristics of the un- 
treated and resin-treated fabric which have caused so 
much grief to consumers and laundries alike. 

The manufacturer of the product described in the 
story is not the only textile concern which is conducting 
research along this line and meeting with success, we 
understand. However, the story merits attention be- 
cause it demonstrates that the textile industry has not 
been deaf to the pleas of consumers and laundryowners 
for a rayon fabric which will stand up satisfactorily 
under washing and finishing. It points the direction in 
which the textile trade is moving and what it can mean 
to the laundry industry. 


LAUNDRY 
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Drycleaning 


Among the many interesting trends revealed in the 
recent AIL consumer survey of the family laundry mar- 
ket’ were those concerning drycleaning. An increasing 
number of laundries offer drycleaning service. Further- 
more, an increasing number of housewives know they 
‘an send their drycleaning along with their laundry. 

Of those women asked if they could send their 
drycleaning to the laundry, 62 percent said they could. 
Only 12 percent said they did not know. 

Are these women sending their drycleaning to the 
laundry? Thirty-two percent said they were, while 30 
percent said they didn’t want to, and the other 38 per- 
cent said their laundry didn’t offer drycleaning service. 

Since the first survey was conducted, in 1947, the 
percentage of housewives whose laundries offer dry- 
cleaning has increased from 52 to 62 percent. In that 
time the percentage of housewives who take advantage 
of that service has increased from 26 to 32 percent. 

What this boils down to is this. More laundries are 
offering drycleaning today than ever before and more 
housewives are sending their drycleaning to the laun- 
dry. Yet almost half of those who know this service is 
available do not use it. You can readily see that there 
is a tremendous sales opportunity ahead for those laun- 
dryowners who also offer drycleaning. 


The Real Audience? 


Last month we reprinted the account of the AIL 
convention which appeared on the front page of The 
Wall Street Journal for October 27th. It was an accurate 
account of the optimistic thinking shared by many in- 
dustry leaders as revealed in interviews on the conven- 
tion floor. These laundryowners came from various sec- 
tions of the country and the story, appearing as it did 
in the nation’s leading financial newspaper, marked an- 
other step in the right direction for the industry from 
a public relations point of view. But was the audience 
precisely the one our public relations efforts should 
reach? 

A few days later The New York Times carried ac- 
counts of the Fifth National Home Laundry Conference 
sponsored by the American Home Laundry Manufac- 
turers Association. A session was devoted to the use 
of proper detergents in home washing equipment. Dr. 
Pauline Beery Mack gave the audience information as 
to what the home laundress can expect with some of 
the new synthetic fibers. Another speaker talked on bet- 
ter labeling of garments. 

Here’s the point. The audiences at the latter con- 
ference consisted of “more than 300 home economists, 
representatives from publications and those from con- 
cerns that manufacture clothes washers, irons and iron- 
ers and dryers.” In other words, people who are in a 
position to influence the housewife’s thinking about the 
washing of her family’s clothes and her linens. 

We are not necessarily advocating a national adver- 
tising campaign when we invite attention to this con- 
ference. Nor are we implying that we think The Wall 
Street Journal story does our industry no good. We are 
merely wondering, aloud if you like, if the home wash- 
ing machine people aren't talking to the real audience. 











LIFETIME TRUCK TUBS 


Monel or stainless steel. No 


LIQUID SOAP MAKER rust, corrosion. In 3 sizes: 

B2-5 (#2) 22”x34"x25” 

Save Y and supplies deep; B2-13 (#3) 26x 

Galv. steel in 3 sizes: 3 36x25" deep; ‘Junior’ 
gal., 60-gal., 100-gal B2-121M 18°%24"x«15”. 





IRONING 
BOARD BISHOP 


53’ steel top; iron rest; C 
sponge cup; cord holder; to sa 
pilot light assembly, and 2. sizes 
sleeve board. No. B4-5M. shirts 





SORTER-TRANSPORTERS BISHOP PUF-FINISHERS 


Heads tilt over board; no 
reaching. B5-18X (shown): 
#3, #22, #52 heads, 
spray iron, spray gun. 


REVOLVING 
SORTER 


50 bins in arm's reach to 
sort twice as fast in half 
space. Turns at flick of 
finger; holds 500 shirts. 
Won't tip. No. B26-10. 


REVERSIBLE BINS 


be ESE 
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STARCH COOKERS 
| 


y insulated 


25 and 50-gallon 











[te Setentifically 
Insulated 


Inner and outer walls scien- 


tifically spaced and insulated 


to prevent heat radiation and 
Sweating. 


Now Aeuvatable in 
Stainless Steel 


Non-corrosive; finest of all 
metals for cooking; assures 
long years of service. 


It Retains Heat 


For proper penetration 
starch must be kept at right 
temperature. The Bishop 
Cooker holds heat as long 
as needed. 


It Cocks Past 


Exclusive steam nozzle keeps 
starch agitated, stirred, 
speeds cooking. 


Onder Plow FROM YOUR SUPPLIER 
(ene > Ge—Pa— >> ey) -er®) 





everywhere specify the 


BISHOP 


STARCH COOKER 






MONEL 
PREPARATION 


SORTING REEL TRUCK 


Assemble 25 bundles (150 jeal da 
nets) in 5 minutes in 10’ x11‘ deep, 34 
x10’ area. No. B12-2. 














TODAY—and FOR 56 YEARS 


value-minded laundries 


seal 
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It’s Easier to Produce 
Beautiful Finishing with 
Cooked Starch! 


Cooked starch dries faster and more 
uniformly on the press to save costly 
time ... produces shirts with a better 
“feel” and smoother finish, more 
economically. 


3 POPULAR SIZES 
15-GALLON — 36” high over-all; floor 
space 24” x 28”; B3-2, $239.00 


25-GALLON — 39” high over-all; floor 
space 28” x 32”; B3-5, $289.00 


50-GALLON — 45” high over-all; floor 
space 32” x 36”; B3-11, $329.00 










MANUFACTURER 


N 
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TWO LESS EMPLOYEES NEEDED! 


Because “Slyde-Out" Washers are so easy to operate, 
Tulsa Linen Service now employs two less men in the wash 
room than before! It takes only a scoop of the arm to 
slide load from washer shelf into truck tub. 


FROM 48 to 45-HOUR WEEK! 


Turning out the same volume of work, Tulsa Linen Service 
has cut the work week from a 48-hour week to a 45-hour 
week — since Troy "Slyde-Out" Washers were installed. 


SAVES 15% ON SOAP AND OTHER 
SUPPLIES! 


And saves 10% on power requirements! These are conser- 
vative estimates by Tulsa Linen Service of how much they 
are saving with their Troy 42” x 96” "Slyde-Out" Washers. 


LOWER INVESTMENT! 


Initial cost is much lower than for complicated washers . . . 
and “Slyde-Outs" have no expensive devices to keep in 
repair. Troy Washers are corrosion-proof, stainless steel 
construction, built to last. 


LESS FLOOR SPACE REQUIRED! 
Here's the story at Tulsa Linen Service: 


NOW INSTALLED FORMERLY INSTALLED 
6— 42” x 96” Troy 3— 48” x 126” washers 
Electromanual 2—42” x 96” washers 
"Slyde-Out" 2—44” x 84” washers 
Washers 


JOURNAL 


Mow WISAUNEN Saves WITH 
TROY 42x96” SUyal- Out” WASHERS 


At Tulsa Linen Service, Tulsa, 
Oklahoma, Mr. Jacobson, Man- 
ager, looks on as Mr. Criner, Plant 
Superintendent, sets washometer on 
"Slyde-Out'’ Washer. 


In a recent test bundle analysis by an independ- 
ent testing laboratory, Tulsa Linen Service work 
was checked for soil removal, whiteness reten- 
tion and breaking strength. Tulsa, where six 
Troy 42” x 96” “Slyde-Out” Washers are in- 
stalled, made the excellent score of 18.5 out of 
a possible 20 points! Proof that these large 
Troy “Slyde-Outs” provide better washing qual- 
ity ... yet are easy on clothes. Large laundries 
can take a tip from this Tulsa test . . . install 
Troy 42” x 96” “Slyde-Out’” Washers for all 
around efficiency and savings! 

Troy “Slyde-Out’ Washers are also built in 
smaller sizes: 42” x 36”, 42” x 54”, 42” x 84”. 
All models available with automatic control 
(Electromatic) and manual control (Electro- 
manual). 

%'Slyde-Out’’ is a trade-marked name; only Troy builds 


"Slyde-Out’’ Washers. Ask your Troy representative 
or write the factory today for illustrated catalog. 
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LAUNDRY MACHINERY 


Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 
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On the Mobilization Front 








Chicago laundryowners have. been granted a five per- 
cent price increase by the Office of Price Stabilization 
in supplementary regulation 8 to Ceiling Price Regula- 
tion 34. The increase became effective December 3 and 
covers only power laundries in Cook County. It does 
not grant an increase for diaper, linen supply, or dry- 
cleaning services offered by power laundries. Nor does 
the term “power laundry,” according to OPS, include 
hand laundries, launderettes, or laundries using home- 
type laundry equipment to supply laundry services. 

Under the provisions of the supplementary regulation, 
the price adjustment may be applied to the total amount 
of each invoice rendered to the customer and identified 
as the “OPS permitted price increase,” or, at the option 
of the individual laundry, the established flat price for 
each article may be increased five percent. If the lat- 
ter procedure is adopted, a supplemental statement as 
required under section 18 of CPR 34 must be filed with 
the district office of OPS within 10 days. A laundry- 
owner may not price under the first procedure once 
he has adopted the latter method. 

The OPS Committee of the Chicago Laundryowners 
Association has unanimously recommended to member 
laundries that the five percent increase be applied to 
prevailing flat ceiling prices of services, including shirts 
finished out of such services. In the case of individual 
piece work, they recommend that the increase be listed 
as a separate item to the total of the laundry bill or in- 
corporated in the total footing of the laundry bill with- 
out showing the increase as a separate item. In both 
cases, however, the words “OPS permitted price in- 
crease” must be shown. 

All provisions of CPR 34, as amended, unless changed 
by the provisions of this supplementary regulation, re- 
main in effect. 


New price adjustment application form available. The 
revised form is designated as OPS Public Form No. 
PUB 43 (Rev. 10-51), and currently is available from 
the Office of Price Stabilization, Service Trades Branch, 
Temporary 8 Building, Washington 25, D.C. Ultimately 
these forms will be available in OPS regional and dis- 
trict offices. The new form has been streamlined and 
the amount of information required has been materially 
reduced from the old Form #43 requirements. 

Very few changes have been made in Section I, which 
applies only to plants with less than $300.00 weekly 
average sales volume. Section II has been substantially 
simplified. Most. laundryowners will only have to an- 
swer questions contained in Part 1 of Section IT and, if 
wage increases are a basis for requested price increase, 
also answer Part 3. Section III must be completely an- 
swered by all applicants. 

Currently all applications are still to be filed in the 
Washington Office of OPS, Service Trades Branch, Tem- 
porary S Building, Washington 25, D.C. 


Washington advisory group meets. The Textile Mainte- 


nance Industry Advisory Committee to the National 
Production Authority recently met in Washington at the 
Department of Commerce to discuss industry prob- 
lems. Nelson A. Miller, of NPA’s Office of Civilian Re- 
quirements, presided. 

Members of the textile maintenance industries on 
the advisory committee are: 

Charles H. Brown, Jr., The C. 
York; N.Y. 

Jack A. Quigley, Chicago Towel Company, Chicago, 
Illinois. 

Lester W. Miller, Dates Laundry Service, Kenmore, 
New York. 

George Y. 
Maryland. 

John B. Spence, Faultless 
Missouri. 

Herman Bosbach, Herman 
Massachusetts. 

Floyd K. Horton (for E. G. Ritchie), Home Service 
Corp., Los Angeles, California. 

Fred H. Samuels. National 
Newark, New Jersey. 

Frank Prather, Prather’s Laundry & Dry Cleaning, 
Fort Myers, Florida. 

Ed A. O'Neill, Shoreham Hotel Laundry, Washington, 
Ge 

Orval A. 
Texas. 

S. A. Wix, Ideal Laundry, Atlanta, Georgia. 


H. Brown Co., New 


Klinefelter, Elite Laundry, Baltimore, 
Laundry, Kansas City, 


Bosbach, Inc., Holyoke, 


Industrial Laundries, 


Slater, Slater-White, Ine., San Antonio, 


NPA assured members that supplies of soaps, syn- 
thetic detergents, solvents, caustic soda, textiles, steel 








wire for clothes hangers and asbestos for ironers gener- 
ally are expected to continue in good supply for the 
drycleaning and laundry industry. However, NPA 
pointed out that because of a shortage of sulfur, the 
use of sulfuric acid for home-use detergents has been 
reduced 10 pereent. Also NPA is considering banning 
the manufacture of asbestos for home-use ironing board 
covers, Officials said. Because of materials shortages 
and a rise in defense needs for capital equipment such 
as boilers and washing machines, industry members 
were urged to keep existing equipment in good repair. 

Members of the committee brought to the attention 
of NPA the searcity of 30 # Kraft wrapping paper and 
garment bags. NPA said a plan for equitable distribu- 
tion of wholesale supplies, including paper products, is 
being considered. 

Although drycleaning establishments in some areas 
are urging the return of wire clothes hangers by cus- 
tomers, committee members said this situation is not 
general throughout the nation. They explained that only 
about 50 percent of such hangers can be re-used. 

Accounting practices within the industry make it dif- 
ficult for many laundry and drycleaning operators to 
take advantage of self-certification for obtaining main- 

(Continued on page 74) 
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Floor plan of 9,500 square foot washroom and finishing department shows efficient layout planned for simple, straight-line workflow 


Railroad Streamlines Laundry 


How a brand new plant handles 13,750 pieces 


every hour with ease, in one door—out the other 


By JAMES A. BARNES 


WHEN THE UNION PACIFIC RAILROAD decided 
to build a brand new laundry in Ogden, Utah, they 
called in architects and engineers and said, in effect, 
“We want to be able to wash, dry, iron, fold, count and 
tie in bundles 110,000 pieces of linen in an 8-hour day. 
Give us the plans.’ 

That was in 1949. Bids were requested early the fol- 
lowing year and today the plant is completed and run- 
ning as smoothly as clockwork. Foresight in planning, 
plus modern productive equipment, have produced the 
kind of plant a production man dreams about. It is pos- 
sible to unload 13,333 pieces of soiled linen on the dock 
at one end of the newly erected building and have it 
come out on the dock at the other end and ready for 
delivery to the commissary within an hour and a half! 


The sorting room is on the same floor level as the 
unloading dock. Trucks are rolled in from the dock and 
sorting is accomplished by simply separating the vari- 
ous items and throwing them into sorting bins. Napkins 
go in one bin, table cloths in a second bin, sheets in still 
another, ete. Each bin is of stainless steel construction 
and opens in the washroom right behind the battery of 
washwheels. The washroom and finishing department 
are on the ground floor level a few feet below the level 
of the sorting room floor. Once unloaded from the bins, 
all work remains on the same floor level in going through 
the plant to the loading dock at the other end. 

Washroom equipment consists of eight 42 x 96 wash- 
wheels, one 42 x 54 washwheel, three 54-inch unloading 
extractors and one 30-inch solid curb extractor, The 
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Sorting bins open into washroom at basket level, make for easy load- 
ing. Baskets are then rolled to washer line directly in front of bins 


latter is used for starched work. Washwheels are 
equipped with semi-automatic controls. The eight large 
wheels are loaded to a standard capacity of 400 pounds 
of dry linens and uniforms each. 

Linens are rolled from the bins to the washwheels in 
baskets. From this point on, maximum use is made of 
conveyor systems throughout the plant. After washing, 
flatwork travels completely through the plant by mono- 
rail and belt conveyors right up to the bundle tieing ma- 
chines. When a load is completed in a washwheel, the 
washman merely scoops it off the waist-high partition 
of the cylinder into the extractor basket. The basket is 
then carried by monorail to one of the extractors and, 
after extraction, on to the conditioning tumbler in the 
same way. 

The plant is equipped with two 72-inch and two 48- 
inch conditioning tumblers, each of which is in line with 
a 120-inch 8-roll flatwork ironer. The two large tum- 
blers are loaded by power equipment. While the tumbler 
is conditioning one basket load, another basket load is 


Operations 


brought up on the monorail and dumped onto a belt 
conveyor which is a part of the power loader. The belt 
on the loader carries the work up a 30-degree incline 
to the mouth of the tumbler. As the tumbler completes 
conditioning a load and dumps it from the unloading 
position, it rotates on its axis back to the loading posi- 
tion and the operator merely switches on the belt con- 
veyor which brings the linens up into the empty tumbler. 

Unique features of the two large tumblers are the 
belt conveyors which carry the work from the tumblers 
to the ironers, and the “slow down” paddles which regu- 
late the flow of work to the ironers. Each tumbler, 
when in the unloading position, dumps the load onto 
a belt conveyor which carries the work up an ineline of 
approximately 45 degrees to a hopper. 
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After washing, 400 pounds of linens are loaded in extractor baskets, 
200 pounds per basket, and carried by monorail to extractors 


At the top end of the inclined belt is the slow-down 
paddle—a device designed and manufactured expressly 
for this installation. The paddle consists of a three-sided 
box. Each side of the box is extended to form blades 
similar to the dashers on a churn. The box is mounted 
on an axle at right angles to the conveyor belt. The 
axle is powered from a small electric motor by means 
of a chain drive and rotates in a direction counter to the 
belt. Speed of the axle is synchronized with that of the 
belt. As the paddle rotates on its axis it allows just 
enough linens to drop into the hopper to assure a steady, 
even flow of work for the feeders at the ironer (see il- 
lustration). 

The hopper drops the work directly on another belt 
conveyor which runs at right angles to the inclined con- 
veyor. This conveyor runs the entire length of the feed 
end of the flatwork ironer. Feeders merely pick up 
pieces of linen from the conveyors as they pass by and 
feed them into the ironer. This combination of conveyor 
belts and slow-down paddle eliminates lost motion on 


Two 72-inch conditioning tumblers are loaded by power loader. Extrac- 
tor basket above has just been emptied onto belt conveyor in power 
loader which corries linens up into tumbler 
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Conditioning tumbler unloads work onto another belt conveyor which 
carries it up incline to hopper. Shown above is conveyor and ‘‘slow 
down" paddle which regulates flow of work into hopper. Hopper drops 
work on another belt conveyor below, which runs along feed end of 
flatwork ironer. Feeders (right) pick up pieces from this conveyor 
and feed ironer with least amount of lost motion 


the part of the feeders. They never leave their stations 
from one rest period to the next. 

The two small conditioning tumblers are loaded in 
the conventional manner. Extractor baskets are car- 
ried by monorail to shakeout tables at the loading end 
of each tumbler. 

Further mechanization of flatwork production has 
been achieved through installation of automatic folders 
and still another conveyor belt at the receiving end of 
the ironers. Three of the ironers are equipped with two- 
lane folders for automatically measuring and folding 
large pieces of linen twice, into quarters. The other 
ironer is equipped with a four-lane folder which auto- 
matically folds, stacks and counts small pieces. A 72- 
foot conveyor belt runs the full length of the receiving 
end of all four ironers to automatic bundle tieing ma- 
chines where the clean linens are placed in trucks and 
rolled to the loading dock. 


Uniforms 


That’s how a modern railroad laundry handles flat- 
work. Uniforms consist of coats, pants, and smocks for 
cooks, waiters and porters. Also included are aprons for 
the road’s many waitresses and hats for the cooks and 
chefs. These items go from the washwheels to open-end 
tumblers by monorail. The tumblers are in a line only 
eight feet from the battery of press units and it is a 
simple matter to transport the tumbled uniforms by 
truck to the presses. 

There are a total of 43 presses in the department. 
The presses are arranged in two lines of units of four 
presses per unit. There are three coat press units and 
two pants press units in one line while the second line 
consists of five coat press units. A three-press utility 
unit has been added to the end of the second line. A 50- 
foot conveyor belt, running between the two lines of 
press units, carries finished garments to the bundle tie- 
ing machines. 

All of the washroom and finishing equipment de- 
scribed above occupies just under 9,500 square feet of 
floor space. As noted, the entire operation takes place 
on the same floor level once the soiled work has been 
dumped in the sorting bins. 

The entire space is air-conditioned. Next summer 12 
fans will cool the building, moving more than 115,000 
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Three of Union Pacific's four ironers are equipped with two-lane folders 
which automatically measure and fold large pieces of linen twice, into 
quarters 


General Superintendent M. M. Lesher (left) and Manager H. |. Norris 
of Union Pacific's dining car and hotel department, inspect four-lane 
folder which automatically folds, stacks and counts small pieces of linen 
coming from the fourth ironer 


cubie feet of air per minute. This will give a complete 
change of air throughout the laundry every 90 seconds. 
In addition, each press operator has her own individual 
air controlling unit on the floor by her feet. A large 
centrifugal fan on the penthouse atop the roof of the 
building sucks fresh outside air into a 6 x 414-foot duct 
which runs down the inside wall of the room to a tunnel 
under the floor. The tunnel carries the fresh air to an 
individually controlled outlet under each press unit. 

There is also a sprinkler system on the roof which 
is operated in hot weather to cool down the building. 
Also, each flatwork ironer is equipped with a ventilating 
‘sanopy which carries steam off the ironer to overhead 
vents in the roof. 

The one-story yellow brick structure is 100 x 180 feet, 
running from south to north with a pavement area of 
100 x 60 feet at each end. Height of the building is 21 
feet with a 17-foot ceiling. The loading and unloading 
docks are covered, 100 x 12 feet, and run the width of 
the building at the south and north ends. Platform ad- 
mittance at each end is through two eight-foot overhead 
doors. The north end of the structure includes a sewing 
room, supply room, manager’s office, lavatory, and a 
lunch and locker room. 

The laundry’s unique power plant consists of seven 
separate steam generators, each capable of producing 
4,500 pounds of steam per hour and developing 200 
pounds of steam pressure in two minutes from a cold 
start. It is located in a small basement at the south end 
of the building. This equipment supplies the entire 
steam requirements of the plant, including heat for the 
180 degree water for washing and, in winter months, 
heat for the building. A complete description of the 
power plant appears in STaRCHROOM LAUNDRY JOURNAL, 
June, 1951, issue. 

Fuel oil for these generators is supplied from a buried 
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tank of 30,000-gallon capacity located on railroad prop- 
erty outside the building. The tank is connected with 
the building by a fuel line which permits direct flow of 
fuel into the power plant. 

The basement also houses the transformer and other 
electrical equipment, two tanks of 2,000-gallon capacity 
containing steam coils in which the water is heated, and 


a dual unit water softener capable of softening 9,000 
gallons of water per hour. 

Because the washroom requires 13,000 gallons of 
softened water every hour, the softener must be oper- 
ated 16 hours a day and the softened water stored in a 
114,000-gallon storage tank. This huge tank, 18 feet in 
diameter and 60 feet high, is located outside the plant. 

The new laundry will eventually do all of the work 
for the entire Union Pacific system, including the 17 
different clubs and restaurants owned and operated by 
the road. At present a small company owned laundry is 
still in operation in Kanape, Utah. The latter plant 
serves the clubs and restaurants located in the parks 
of southern Utah. It will be closed down very shortly 
and the work transferred to the Ogden plant. 


Work Comes From 13 States 


Work is funneled into Ogden from nine commissaries 
strategically located in 13 different states which keep 
trains supplied as they pass through. They phone their 
linen requirements to Ogden daily and, each Monday, 
they phone an estimate of their weekly requirements. 
A physical inventory is maintained at each commissary, 
thereby eliminating the need for keeping a daily count 
of linens on hand at Ogden. 

When one considers the complexity of this logistic 
problem it is difficult to visualize how it can be con- 
trolled without confusion and delay. A visit to the 
plant, however, is proof of the management’s ability 
to keep all points supplied fully and promptly. Simplic- 
ity is the key to the management’s philosophy. Every 
opportunity to make an operation or a bookkeeping 
function simpler is quickly considered and, if practical, 
put to work. 

At present the plant is turning out an average of 
80,000 pieces a day. This includes work being done on 
a reciprocal basis for both the Southern Pacific and 
the Chicago and North Western railroads. The day we 
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Overall view of Union Pacific's 
uniform pressing department 
shows 50-foot belt conveyor 
carrying finished work from 
Presses to automatic bundle 
tieing machines. Six 42 x 42 
open-end tumblers are along 
wall (out of picture at right) 
just eight feet from right hand 
battery of presses. Sorting bins 
may be seen in background be- 
yond the washwheels 


were there exactly 90,826 pieces of linens were proc- 
essed. Operating at present on one eight-hour shift, be- 
‘ause of the off-season slack in resort hotels, the man- 
agement is planning on a two-shift operation by next 
summer. At the height of the fashionable Sun Valley 
season this winter the single eight-hour shift will be 
working at capacity. 

What economies has the new operation effected? The 
old plant, built in the summer of 1906, could produce 
70,000 pieces in 24 hours. The new plant, as noted, can 
produce 110,000 pieces in eight hours. The old plant 
had to operate seven days a week in order to meet the 
road’s requirements. The new plant can meet these re- 
quirements in a five-day week. The old plant required 
a work force of 180 people. The new plant employs 115. 

Most important of all are the dollars saved every 
month by doing all the work in their own plant. In four 
months last year they had to farm out uniforms at a 
cost of $80,000 in one four-month period. In the single 
month of July this cost the road $18,000. The road paid 
an outside laundry $96,000 in 1950 to do the work for 
Sun Valley alone. This work is now done at Ogden. 

At a saving in washroom supplies of 35 percent, the 
plant is handling the Union Pacifiec’s four-million-piece 
inventory with ease, at a linen repair cost of $2,000 to 
$2,500 per month. Linen replacement costs are running 
around $6,000 to $7,000 per month. @ 


Sewing room at north end of building is equipped to make almost any- 
thing from yardage. Here daily repairs to Union Pacific's four-million- 
piece linen inventory are made, tablecloths showing wear are made 
into napkins, new window drapes will be made for Yellowstone Lodge 
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““4Y SURE SHOT! 


OSILICATE 


@ It’s flaked! 
@ It’s dustless! 
e it’s free flowing! 


@ It’s safe to handle! 


And DIAMOND ORTHOSILICATE 
is the only orthosilicate that 
is all these things 


DiamonD . . . dissolves readily in hot or cold water 
—faster than other orthosilicates—completely with- 
out waste... 
because it is made by D1amonp’s exclusive 
process so that it shall dissolve faster and more 
completely than any other. Slower dissolving 
orthosilicates always lose a part of the scoopful 


down the drain. Not Diamonp’s! 


GIVE IT A TRY ... make a month’s tc:*. We are so 
sure you will see the difference and appreciate the 
better job and the savings that we ask only 
a month’s try. Note how your employees 
appreciate the dustless, easy-to-handle 
quality of DiamMonp ORTHOSILICATE. 
CALL A DIAMOND office or 


laundry distributor today for de- 
tails and demonstration. 


il, 
DIAMOND 





DIAMOND LAUNDRY DETERGENTS a> 


CHEMICALS 





DiAMOND ALKALI COMPANY...CLEVELAND 14, OHIO 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Bill Jacobs and son Martin (in white shirts) hold a regular weekly meeting with plant committee 


Prize Ineentives Slash Claims 


Entire force joins in program which cuts claims 


by 50 percent and provides many other benefits 


By LOU BELLEW 


BILL JACOBS AND HIS SON, MARTIN, operators 
of the Criterion Cleaners and Launders in Kansas 
City, Mo., are conducting a new style incentive plan 
based on prizes rather than cash. Merit points—one 
merit point for every cent reduction monthly claim 
cost—are shared by all employees at the end of each 
four-week period. Merit points can be used by the em- 
ployees to acquire any of 1,600 prizes listed in a prize- 
catalog, ranging from a mechanical pencil to a spinet 
piano. Additional merit points can be earned for perfect 
attendance, punctuality, cleanliness and orderliness of 
departments, as well as for each suggestion submitted 
for increasing general plant efficiency and safety. 

The idea of prize awards was the result of Bill Jacobs 
attending a weekly luncheon of the Kansas City Ad- 
vertising and Sales Executives Club, of which he is a 
member. Outstanding sales executives from other cities 
are generally speakers at these affairs, and this time it 
was a vice-president of Belnap-Thompson, Inc. The 
vice-president’s company have been sales-creative spe- 
cialists for the past 25 years, creating sales through 
prizes for salespeople in various industries, so naturally 
he dwelt at length on the value of “points” as incentives 
for salesmen. 

Mr. Jacobs says he was very much interested until it 
dawned on him he had no salesmen. The Criterion is 
strictly a drive-in plant. Since “routeman” is (or 
should be) synonymous with the word “salesman” in 
the laundry and cleaning industry, he almost dropped 
it right there. However, after thinking it over, he real- 
ized that everyone in his employ is a salesman, since 
each worker contributes in some way to the acceptance 
by the customer of the services offered. On the next 


day the Jacobs met with two representatives of the con- 
sulting firm and began working out the rules for the pres- 
ent program. 

As in most laundries and cleaning plants around the 
country, money spent for claims is a direct loss, and is 
due mostly to inefficiency on the part of the individual 
worker. Claims were selected as the main target for 
the program since, among other reasons, it was felt a 
better purpose would be served by dividing this claim 
money among the emplcyees than by paying it out to 
the public. 

Taking the average monthly claims as a basis (the 
average was about $1,054 but for the purposes of this 
report let’s call it $1,000), $1,000 was set up as the 
target for the campaign on the basis of one merit point 
for each one cent in claims. This made the $1,000 in 
monthly claims worth 100,000 merit points, and was 
called the “Drive-In Criterion Prize-Bank,” the goal 
for the employees to shoot at. 

If claims were completely eliminated during any four- 
week period, the entire 100,000 merit points would be 
divided equally among all the 150 laundry and clean- 
ing employees. However, in actual practice there are 
bound to be some claims, so the amount of each claim 
is converted into its value in merit points and deducted 
from the “Prize-Bank” of 100,000 merit points (or what- 
ever the current merit point balance might be.) 

During the month 100 merit points are deducted for 
each mix-up, whether a claim is paid or not. Each do- 
over causes a deduction of another 50 merit points. 

On the credit side of the ledger there are ample oppor- 
tunities for individuals to win extra merit points. 
Twenty-five merit points are awarded for each week 
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PER SHIFT! 
ROBOT'S Exclusive 


PRE-MIXING TANK 


SAVES YOUR SUPPLIES 

USES “JUST RIGHT” AMOUNTS 

. . DUMPS ONLY RIGHT SUPPLIES 
This exclusive ROBOT AT EXACTLY RIGHT TIME 


ie feature gives you absolute CAN’T MAKE A MISTAKE 
uniformity in every washing cycle. All supplies CAN’T FORGET 


are thoroughly dissolved and mixed in pre-de- CAN’T OVERLOOK AN 


termined gallonage of water of the proper INGREDIENT 

temperature before entering the wheel, thus CAN’T GET INGREDIENTS 
eliminating all danger of bleach burn, soap INTO WASH CYLINDER 
specks, and other trouble due to improper WITHOUT PRE-MIXING 
dissolving of supplies. Increased production and 
more profits are yours when you use a ROBOT. 


SET IT. . then 
FORGET IT / 


Robot 
Wash-O-Matic 


Robot Laundry Machinery Soles 
Division of The Wolf Company 
Chambersburg, Penna. 


Please send without obligation full information 
on ROBOT Self-contained Automatic Washers. 


Nome 


Company LAUNDRY MACHINERY SALES 
Address DIVISION OF THE WOLF COMPANY 














City State 


THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 
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Bill Jacobs with Prize-Bank bulletin board. Top row of black-on-white 
figures shows an average month's claims, $1054.31. Left figure in sec- 
ond row shows previous week's claims as $103.67. Left figure in bot- 
tom row shows month's total so far as $401.74, with less than a week 
to go 


an employee is neither absent nor tardy. Each member 
of a department that wins the coveted weekly award 
for cleanliness and orderliness gets an additional 100 
merit points. Any written suggestion to promote effi- 


ciency or safety is worth 25 points, while the best sug- 
gestion of the month gets an additional 2,500 merit 
points. 

Each campaign runs for three to four mouths, with 
merit points awarded at the end of each four-week pe- 
riod on a share-and-share-alike basis of the number of 
merit points left in the prize-bank. Individuals, of 


course, are able to win extra merit points for attendance, 
suggestions, ete., as we mentioned before. The merit 
point balance in the prize-bank is brought back up to 
the original 100,000 value to begin ‘the next four-week 
period. 

Merit points are awarded in the form of dignified 
looking, check-like certificates for the amount of each 
employee’s monthly winnings. These point-checks may 
be turned in for small prizes or held until enough points 
have been accumulated to merit a more expensive prize. 
Employees make their selections from a listing of 1,600 
prizes, must of them illustrated, in their own personal 
prize-catalog. Each prize is priced in merit points 
rather than its dollars and cents value. 

Orders are sent direct to the prize consultants, along 
with the proper number of points in the form of point- 
checks, and the selected prize is sent directly to the 
employee’s home address. No cash is involved, nor ac- 
cepted. At certain intervals the consultant bills Cri- 
terion for the cash value of the items ordered during 
that period. These prices, by the way, run a third less 
than the prices quoted in our better known mail-order 
catalogs. Every item is quality “name brand” merchan- 
dise. 

The merit point “checks” are cleared through the 
consultant’s offices as though they were regular bank 
checks. They are cancelled and returned to the Cri- 
terion for checking against the cash balance due the 
prize company. 

This particular merit point idea is not exactly new to 
the laundry industry. Several laundries have made use 
of it with their routemen. This, as far as we know, is 
the first time it has been used with all the employees i in 
a laundry or cleaning plant. 

The plan has been in operation at the Criterion since 
November 20, 1950, and has proved its worth in more 
ways than just reducing claims. Absenteeism has been 


LAUNDRY 


JOURNAL December 15, 1951 


greatly reduced. Nearly half the employees have perfect 
attendance records for three and four-month periods. 
In one four-week period claims have been cut by 50 
percent, as shown in the photograph of the scoreboard. 
With less than a week to go, claims so far have amount- 
ed to $401.74 as against the average monthly claims of 
$1,054.31. Morale has reached an all time high, with a 
greatly improved quality as a direct result. Cleanliness 
and orderliness in the whole plant has reached a point 
where it’s almost unbelievable. 


Committee Settles Claims 


A committee of seven, consisting of either Bill or Mar- 
tin as chairman, three department heads, and three em- 
ployees (chosen by lot), meet once a week to rule on 
claims, mix-ups, do-overs, employee suggestions, and 
various awards pertaining to merit points. This commit- 
tee idea has done wonders towards acquainting the rank 
and file with the everyday problems that confront man- 
agement. The committee actually discusses every claim 
that comes into the plant and decides what settlement 
will be made. 

The committee members have been, surprisingly 
enough, most fair in the settlement of claims, even when 
it means points off their share in the prize-money. They 
seem to put themselves in the position of the customer 
where it comes to deciding what is right and wrong, and 
have come up with some good ideas to retain the cus- 
tomer’s goodwill. 

Plant operational faults are discussed and remedied 
by this same group. Serving on this plant committee has 
made many disinterested employees attain a better atti- 
tude by becoming a part of management, through see- 
ing in a new light the problems that the owners face day 
by day. 

This certainly is one way of penalizing the employee 
for his faults, while giving him a chance to recoup by 
making suitable awards to him for his good efforts, ac- 





“YOU CAN'T LOSE! You slweys win! If you de your port” 


RULES 
FoR 
DRIVE-IN CRITERION CLEANERS - LAUNDERERS 
3161-45 Wyendette S+., Kenses City 10, Me, 


‘The adoption of this plan conceived ond executed by Williom Jecebs ond Martin Jecwbs. Al! rights reserved 


«All Employees of Criterion Cleeners - Leunderers, Kenses City 10, Missourt 


A. On the first dey of cock contest poried oie comalico te asi eRe aa 
Prise-Benk. Deductions will be made from this Drive-tn Criterion Prize Bonk, each week, on the 
tollowing bovis 

1. Bech cleim peid during thet dey will be deducted trom the Orive-tn Criterion Prize-Benk, 
on the basis of ene (1) merit point per one (1¢) peid out in cloime 
2. Fer coch customer “mix-up’, whether « claim is peider net, 100 merit points will be 
deducted trom Drive-in Criterion Prine-Bonk. 
3. Fer cach “de-over’’, 50 merit points will be deducted. Ar the ond of cock paried, ol! merit 
points remeining in the Drive-in Criterion Prise-Benk will be distributed equally emong of! 
lmployee 


months 
Kew employees starting during the month will receive merit points propertionets te the time 
worked. 
B. In eddivion te ee ee in the Drive-it Criterion Prize-Benk, merit 
points con be earned by the individual employees, @ 
L Weg ow hr ct oe swt ay il i 8 
merit points, oF 25 points tor eoch week they they ore neither obseat 
2. Eech evek on inspection will be mode on ol! plomt aperations ond sh ae 
te be the amet cleen ond orderly will receive 100 merit points fer coch employee working 
tn thet 
3. sii cidass lila t's Dalgdiitibs sn Neca tn pea as nares iby lle 
ewerded merit points on the besis of the suggestion eccopted ond used. 
C. och month « committoe, consisting of seven (7) people, will be made os follows 
Wiliiem Jecebs o Martin H. Jecebs, Cheirmon 
Three (3) Department Hoods 
Three (3) Employees 
To be cligible fer service on this committes, on employee must hove worked for 








Hrerien ot least six (6) months. 
(D emp! 


Criterion provided each employee with a printed set of contest rules, 
part of which is shown above. Employees also received prize catalog 
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USE IT HOT “USE IT ; COLD 


Sanat, 











Any time, any place, any temperature is right with 
Satinette. Cook it once... then use it until gone. It won't 
separate or congeal. No waste means greater economy. 
And better penetration and smoother ironed 
surfaces mean more uniform quality. 





THE KEEVER STARCH COMPANY, COLUMBUS 15, 
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cording to Bill Jacobs. Employees get their regular sal- 
ary, plus this added incentive to reduce claims and im- 
prove quality. 

One thing Mr. Jacobs points out, however, is this sort 
of contest had best not become a permanent thing. Man- 
agement must make it quite plain to all concerned that 
the entire plan can be terminated as soon as interest 
lags, and results do not justify its continuance. For this 
reason Mr. Jacobs is convinced that no firm should obli- 
gate itself to such a program for longer than three or 
four months at a time. If interest is maintained the 


Slick’s Also Uses 


Close on the heels of Criterion Cleaners and Laun- 
ders in using the merit-point system of incentives is 
John Slick, Slick’s Family Washing Co., Fort Wayne, 
Ind. John saw the operation in Bill’s plant and was im- 
pressed with its possibilities. Patterned closely after the 
Criterion plan, this Fort Wayne system is getting highly 
satisfactory results. 

The “Slick’s Prize-Bank” has been in operation since 
May 14, 1951. While the Criterion in Kansas City is a 
combination laundry-cleaning plant with 150 employees, 
the Slick business is all laundry with 110 employees. 
The main difference in the two plans lies in the amount 
of the prize banks; instead of 100,000 points, the 
“Slick’s Prize-Bank” is made up of 50,000 points on the 
basis of $500 a month in claims. 

At this writing, the monthly point payoff was on hand 
and the record showed that claims for the month had 
been cut from $500 to $255.20. Thirty-five employees 
had perfect attendance for the entire month. Coming 
in a few minutes late cost many others their attend- 
ance bonus. Routemen, to date, are not included in the 
merit point deal. 

At Slick’s the plant committee is made up of three 
employees with either John Slick or Superintendent 
Lloyd Ducey as chairman. This committee handles 
claims, awards merit points for employee suggestions, 
etc. 

After a six-month trial, Mr. Slick is an ardent booster 


Entrance Requirements 


The AIL announces a temporary change in entrance 
requirements to its School of Laundry Management. 
Effective for Semester I, starting January 7, 1952, ap- 
plicants will be admitted to the school after one year 
of practical experience in a power laundry. The former 
requirement was two years’ experience. Other entrance 
requirements remain the same—a high school education 
or its equivalent, 22 years of age, or over, and sponsor- 
ship by a member of the Institute. 

According to Cecil H. Lanham, director of the Insti- 
tute’s department of education and training, the expe- 
rience qualification of the entrance requirement was 
lowered in an effort to make supervisory and manage- 
ment personnel more readily available for the industry. 

The School of Laundry Management was founded in 
1930 to fill an industry-wide need for trained laundry 
executives. That need still exists today. At present the 
laundry industry is faced with a serious shortage of su- 
pervisory personnel because prospective students are 
daily joining the armed forces. The change in the expe- 
rience requirement, it is hoped, will attract more stu- 
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contest can be extended for another three or four- 
month period, while employees accumulate additional 
points toward more valuable prizes. 

In the Criterion the advantages might be summed up 
like this. Even though the cost of the contest exceeds 
the savings in claims, the plant’s employees have gained 
added morale, more interest in their jobs, less absentee- 
ism, and a better understanding of business problems. 
All this is in addition to something that can’t be meas- 
ured in dollars and cents—a big reduction in the un- 
known amount of customer ill-will caused by claims. @ 


Prize-Bank Idea 


John Slick shows Prize-Bank board in use at Slick's Family Washing Co. 
in Fort Wayne, Ind. Board is patterned after that used at Criterion 


for the prize-bank idea, and feels that the reduction in 
amount of claims alone has justified it beyond all ex- 
pectations. Besides making for more interest among 
the employees in their jobs, it has afforded many of 
them the opportunity to acquire many luxury items 
for their homes and families that had formerly been 
out of reach. @ 


Changed at A.I.L. School 


dents to the School of Laundry Management. 

Students wishing to enroll in Semester I of the pro- 
duction engineering and management course starting 
January 7 may still do so. Classes are not as yet filled, 
but the maximum to be accommodated will be 32. 

Those interested in entering are reminded that the 
school has a loan fund, through which loans up to $500 
for Semester I, or $1,000 for a full year, may be pro- 
cured. Full details and an application for a loan may be 
had by writing the school. 

Subjects taught in Semester I, the 16-week Produc- 
tion Engineering and Management course and Semes- 
ter II, a 14-week course in Financial and Sales Man- 
agement are designed to fit students for immediate po- 
sitions of responsibility in laundry plants. Instructors 
in the school are AIL staff members, each man a spe- 
cialist in his particular field. Also maintained for the 
use of the students is a completely equipped student 
laundry where principles and methods discussed in the 
classroom are put into practice. 

The School of Laundry Management is coeducational. 
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We'd been considering 
our own home washer — 
that’s out since 
I’ve found MonoWash 
fluff-fold service. 











Never used a 
regular laundry before. 
But this MonoWash 
really is fast, thrifty. 





HOFFMAN’S 


Ulenolltesh 


UNIT LAUNDRY 


fre dame, day ping ceator sowiee! 


The reports are coming in! Home- 
makers endorse our claims for the 
MonoWash Unit Laundry with 
bundle after bundle of family wash. 
These are bundles formerly hauled to 
the self-service — or done in the home 
washer, 


Enterprising plant owners find that 
MonoWash attracts shirt work, boosts 
drycleaning volume. Best of all, no 
dollar invested in any other type of 
laundry operation yields as high a 
profit as MonoWash does! 


TOPS IN VALUE & -..- SINCE 1905 
WEE ae ee rene as ta 
=== 
Rar as BESS! 
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U.S. HOFFMAN MACHINERY CORP. 


orfinan 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 
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| Blue White countergirl looks up customer's card in alphabetical file 
@ built into call office wall. Printing plate is attached to card 
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Girl runs six-part ticket through hand-operated machine. Printing 
e plate, carrying name and address, is not detached from card 


How To Control Call Office 


Accurate record of cash and carry activity 


maintained by simple, labor-saving system 


By JOHN J. MARTIN 


SO THAT PROMOTION OF DIFFERENT TYPES 
can be sent to the proper customer at the proper time, 
most laundries have some type of customer control sys- 
tem designed t» record bundle frequency and, some- 
times, the type of bundle sent. 

A good customer control system is an extremely val- 
uable tool. It puts the finger on infrequent senders who 
may need a promotional shot in the arm, on laundry- 
only customers who may need promotion on other serv- 
ices, and on recent quits who might return if contacted. 

Records kept by the route salesmen usually reveal 
frequency, making route customer control a fairly easy 
job. But when it comes to those elusive cash-and-carry 
store customers, many laundries just give up. 

Barney Vander May’s Blue White Laundry, with 
15 to 20 percent of its business coming in across the 
plant store counter, found this segment of weekly vol- 
ume far too important to neglect. Hence, the Staten Is- 
land, New York, plant has come up with a system that 
watches over the activity of cash-and-carry customers 
like a hawk. It’s easy to use and inexpensive to operate. 

Let’s follow a store customer, Mrs, Cashandearry, 
through the process. She drives up outside the Blue 
White plant, parks, and enters the call office. As she ap- 
proaches, a counter girl reaches under the counter for 
one of Blue White’s multiple-stub tickets. 

After getting the customer’s name, the counter girl 
steps to a filing cabinet set into the call office wall. Here 
are 4-by-6-inch cards, laying flat, for each cash-and- 
carry customer. 

Attached to each card is a metal stencil plate contain- 
ing the customer’s name and address. 


Having removed Mrs. Cashandearry’s card from the 
file, the counter girl places it in a hand-operated plate 
printing machine that sits in a wall indentation next to 
the file. It is important to note that the plate does not 
have to be removed from the card. By fitting the card in 
the machine, the girl automatically readies the plate for 
printing. 

Mrs. Cashandcarry’s six-part ticket is printed with 
six quick movements of the addressing machine handle. 

Then, after removing the plain white card from the 
machine, the counter girl performs the simple customer 
control. She picks up a rubber date stamp and marks 
the card with the day Mrs. Cashandearry stopped in 
with her bundle. The card is then returned to its place 
in the file. 

Mrs. Cashandearry, claim check in hand, moves to- 
ward the door—happy that the transaction was handled 
so quickly and never knowing that she has been “con- 
trolled.” 


Follow-Up Procedure 


Follow-up on the control works this way. Each week 
one of the counter girls goes through one-quarter of the 
file of cash-and-carry customers. When she comes to a 
card with no date stamp for the last month or six weeks, 
she removes it. As with ticket marking, the card-plate 
is placed in the machine, but this time the customer’s 
name and address is stamped out on the current Blue 
White special offer mailing piece or special card to cus- 
tomers who seem to have stopped sending. 

Noting where she has stopped for this week, the coun- 
ter girl will return to inspect another quarter of the file 
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3 File card is removed from machine. Counter girl, Margie Ostrowski, 
@ then stamps card with date, returns card to file 


Customers 


at her leisure in the following week. Thus the whole file 
is canvassed once each month. 

Installation of the system has saved time, effort and 
money for Blue White. Formerly, on very busy Satur- 
day mornings when call office business is especially 
brisk, an extra girl was needed to speed up the hand- 
writing of multiple-stub tickets. The hand printing ma- 
chine and stencil plates have eliminated this part-time 
extra girl. 

In addition, the two remaining full-time girls have 
enough time to do all ticket work, and to take complete 
charge of the customer control mailings. These same 
girls also cut their own new customer stencils as well as 
those requested by route salesmen for changes of ad- 
dress and new customers. 

Mr. Vander May’s mailings are usually on a special 
offer being run by the plant for both office and route 
customers. He feels that the special offer is the best way 
to get a wandering customer back in the fold. However, 
he plans to bring out a special letter to these wanderers, 
and it, too, will be handled by the present control sys- 
tem. 


Concave drive-in entrance to Blue White call office 
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4 Closeup of card trays. All names, written on bottom of 4 by 6-inch 
'e unruled white card, are visible. Pencil (left) shows perspective 


Also in the planning stage is expansion of the infor- 
mation provided by the Blue White system. Blue ink 
might be used to stamp the date a customer brought in 
a laundry bundle; black ink might represent dryclean- 
ing; and red ink would be used for both laundry and 
drycleaning. 

Mr. Vander May’s plan would then be to specialize 
in the type of selling mail sent, promoting the service 
that has to be sold in each case. 

When asked if there is a time limit on how long an in- 
active cash-and-carry customer is kept on file, Mr. Van- 
der May answered that he would never consider elimi- 
nating a name for at least six months. He pointed out 
that many storage accounts are included in his call office 
customer file. These represent actual customers for stor- 
age, and potential customers for other services. He also 
states that in many cases it is easier to increase fre- 
quency than to switch a customer from another laun- 
dry; hence, his six months minimum of control contact. 

In speeding up and simplifying handling, Blue 
White’s system more than justifies itself. However, Mr. 
Vander May considers the main benefit—that of a sim- 
ple, accurate and efficient manner of keeping control of 
cash-and-carry customers—to be the answer to his 
plant’s long search for better call office detail and sell- 
ing procedure. @ 
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MR. VINCENT DORNBUSH WALBIAW Pt. 


Typical customer control card showing printing plate and date stamps 
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CHEMICAL SPECIALTIES DIVISION 


E.F. DREW & CO., Inc. PRODUCTS 


15 EAST 26th STREET, NEW YORK 10, N. Y. 
CHICAGO BOSTON PH'LADELPHIA 
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opping 7 
Whore will °F? sain 


Mrs. Housewife in your community relies on the 
“yellow pages’ of the telephone directory for 
buying information. Surveys prove that year in, 
year out, 9 out of 10 shoppers throughout the 
nation use the ‘yellow pages.’ 


You can direct the housewives in your community 
to your laundry by using the ‘yellow pages’ to 
advertise your business. Simply have your name 
listed under every important service you offer. 


Your directory representative will be glad to 
furnish facts about the ‘yellow pages’ as an effective 
sales tool. Check with him on his next visit; or 
better still, call your local telephone business 

office now for further information. <& 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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THE Baad” IN WASHABLES 
AND LAUNDRY SERVICE 


Mrs. George lL. Boone places 
Certified Washable Seal stick- 
ers on bundles at the pliant 


Pn! eee 


Seals Build Sales 


Long range Certified Washable 


Seal Promotion provides better 


customer relations, more sales 


By LON FANALD 


PROMOTING AIL MEMBERSHIP and the Certified 
Washable Seal is a sure way for the small plant to 
build solid sales, according to George L. Boone, operator 
of the Twin City Laundry at North Bend, Oregon. When 
Mr. Boone started using the Seal program as part of 
his plant’s promotion, he planned it as a long range, 
goodwill campaign. Now, because of a surprising con- 
sumer response, nearly all of his advertising is built 
around the Seal. 

Mr. Boone’s campaign began with calls on local 
merchants. He took along the information furnished 
him by the American Institute of Laundering, including 
the list of manufacturers whose products have been 
approved as Certified Washable. He talked them into 
using Seals, which the Institute supplied, at various 
store departments and in window sets. In some instances 
he even helped build the displays. 

Then the plant inserted a series of informal news- 
paper ads explaining what laundries, through their na- 
tional association, are doing to get the nation’s textile 
manufacturers to have their products tested and ap- 
proved by the AIL so that they may carry the Institute’s 
Certified Washable Seal. 

Using spot announcements on the local radio, Mr. 
Boone drove home the point that the Seal was de- 
veloped to help the housewife. The announcements told 
listeners that if they had any doubt about an article’s 
washability, a call to the Twin City Laundry would 
bring them full information with names of the manu- 
facturers whose merchandise carries the Seal. 

Mr. Boone gave talks before local church and club 
groups, some of which were broadcast over the radio. 
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These talks stressed the work the Institute is doing, 
and carefully explained that the Seal is a protection 
to the housewife who does her washing at home. 

Twin City trucks feature the seal prominently, and 
each routeman wears a lapel badge which says: “Ask 
me about the Certified Washable Seal.” Routemen 
bring in daily reports of inquiries in which customers 
want to know more about the service and how they can 
be sure that such-and-such a material carries the Seal. 
At the plant the Seal is displayed in the windows and 
doors and by poster at the call office counter. 

Today Mr. Boone is working closely with nearly all 
of his commercial accounts, helping them to select 
washables which carry the Seal. 

In the past two years he has learned a great deal 
about the proper use of this kind of advertising. By 
always using the positive approach, he does not offend 
the merchant who does not use the Seal in his own 
promotion. Mr. Boone is careful to explain that the 
services rendered by the Institute are available to the 
Twin City Laundry because it is a member, but that 
the advantages of better washables are a gain to the 
housewife no matter how she handles her washing 
problem. 

Mr. Boone credits the success of the promotion to the 
housewife’s desire to get more value from her inflated 
dollar. Immediate consumer response to the Seal cam- 
paign has proved, at least to Twin City’s satisfaction, 
that the Seal is one of the most effective promotional 
tools now available. @ 


orge Ll. Boone, left, gives J. B. Henslee, local haberdasher, qood 
reasons for promoting the All seal 
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UNIQUE Unloading Conveyor and 


Feeding Conveyor for PURKETT “72” 


Designed and Bult fon 
UNION PACIFIC LAUNDRY 


Designed and built for the Union Pacific Rail- 
road Laundry in Ogden, Utah, at their request. 


At customer request, Purkett Manufacturing The 72” “Bigmouth” Tumbler is heat-condition- 





Company is happy to introduce another Purkett 
“First”—an UNLOADING CONVEYOR and FEED- 
ING CONVEYOR for the Purkett 72” “Bigmouth” 
Tumbler. Attachable to any Purkett “72,” the 
Unloading Conveyor has the unique feature of 
being able to receive a full load or batch, yet 
deliver a uniform flow of goods to the feeding 
conveyor. A “paddle-wheel” regulates and levels 
the load as it is moved by the conveyor. Labor 
savings pay for the equipment in a remarkably 
short time. 


ing, yet is not a drying tumbler. It holds one- 
half load of a 54” removable basket type ex- 
tractor in its tumbling cylinder and the other 
half in its big conveyor loader. The Purkett 72” 
has an enormous capacity, eliminates hand shak- 
ing, has automatic reversing and unloads with- 
out choking. Its door remains beyond sweep of 
cylinder until cylinder returns to loading posi- 
tion; tumbler loads and unloads non-stop. Many 
Purkett installations have paid for themselves 
in less than a year! 


For complete details and specifications of both Models 48 and 72, 
write to any major laundry machinery manufacturer or .. . 


PURKETT MANUFACTURING CO. 


JOPLIN, MISSOURI 
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How To Beat Digitaria 

There are a few launderers that 
will say that this is no place to talk 
about something like Digitaria 
Sanguinalis, and if they don’t have 
a lawn to care for they’re probably 
right. Digitaria Sanguinalis is an- 
other way of saying crabgrass 
without using cuss words. If you’re 
plagued with the stuff, read on, 
Brother. 

Next September rake hell out of 
those crabgrass patches with a steel 
rake. Mow it both ways, then 
sweep up all the cuttings so that it 
won't reseed. Sow. New Zealand 
Wild White Clover or the basis of 
one pound of clover to five pounds 
of good grass seed for each 800 
square feet, or one pound of just 
the clover for the same square 
footage. The clover will sprout dur- 
ing the Fall, is winter hardy, and 
by summer will have covered the 
bare patches where you raked out 
the crabgrass. You'll have solid turf, 
with no room for the crabgrass. Set 
your lawn mower so it won’t cut 
too close, and what a lawn you'll 
have! 


1x4 

Iron Bar _ 
Protects fender 
& Serves as Step 


Bar End Welded 
Te Rear Bumper 


Step-Plate Replaces Ladder 


Lots of laundry trucks have bun- 


dle racks on the tops, and most 
have ladders up their sides to make 
the racks accessible. After a little 


use, the paint on the truck is nearly 
ruined from the scuffing it gets 
from the routeman’s shoes, I think 
John Slick at Slick’s Family Wash- 
ing Co, in Fort Wayne, Indiana, 
has a better way. 

John’s trucks use those top racks 
too, but the drivers are able to get 
at them by means of a steel step- 
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plate welded to the top of a rear 
fender. A curved 2 x 14-inch (or 34 
inch) iron bar-bolts to the truck 
body, curves around the fender, 
and is welded to the back bumper. 
This not only affords the routeman 
a step and saves the paint, but also 
serves as fender protection when 
backing the trucks into the garage. 
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Small Conveyor for Nets 

This too comes from _ Slick’s 
Family Washing Co., and it’s an 
easier way to get nets onto the con- 
veyor that takes them back to the 
mark-in department. Instead of 
throwing the nets onto the over- 
head conveyor, empty nets are 














fA 


draped over small conveyors which 
carry them to the overhead belt. 

These net lifters are simply link- 
belt affairs fitted at three or four- 
foot intervals with rubber tire 
plugs. The links are made of sev- 
eral layers of canvas, and are held 
together with rivet-like pieces of 
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metal. At certain intervals wide- 
based rubber plugs are substituted 
for the rivets which hold the links 
together. The rubber tips stick out 
from the belt far enough to pull the 
nets up the 45-degree slope. As the 
belt makes the downward turn, the 
nets drop off onto the main con- 
veyor. 

The lower end of the conveyor is 
anchored to the table which is the 
motor-end of the affair, while a sin- 
gle pipe supports the main weight 
of the slender conveyor at a point 
near the top end. This pipe support 
is side braced to the key-bar mono- 
rail for added strength. 

The main frame of the conveyor 
is a length of fairly heavy “T”’- 
iron, with short lengths of metal 
welded to it to support the strip of 
angle-iron which forms a trough 


for the belt to ride on while carry- 
ing the nets up to the drop-off 
point, Light weight lengths of metal 
down from each side of the “T”- 
iron shield the nets from contact 
with the belt as it moves back down 
to the table. 

A nice bit of workmanship is 
shown in the designing of the metal 
guards which prevent the nets from 
getting tungled in the pulley on the 
upper end of the conveyor, These 
guards of 14-inch metal are cut to 
the size of the pulley and welded 
to the “T”’’-iron to support the pul- 
ley. The outer edges of these sup- 
ports have been ground down and 
fit closely enough so that the pulley 
and support, at first glance, appear 
to be one and the same. No chance 
here for the nets to get caught be- 
tween pulley and shield. 
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Two Pipe Braces 
at. Back Side To Assure 
Position of Truck 
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Diagonal Pipes With Curved 
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Metal Plate 


Funnel for Truck Loading 

The extractor man at Slick’s, 
Ralph Zickon, likes this item par- 
ticularly since it saves him from 
having to pick up netted garments 
that generally fall on the floor 
when unloading an extractor basket 
into a truck. 

Two 24 x 36-inch sloping panels of 
14-inch plywood, supported by %4- 


Ends“ Guide Trucks 
>— Into Position ; ‘& 








7 




















inch pipe frames, very neatly fun- 
nel the nets into the truck. These 
plywood panels slope down at a 45° 
angle towards the truck which is 
parked between them. Pipes with 
curved ends are fastened to the legs 
of the frames to help guide the 
truck into its proper position, while 
two pipes across the back of the 
affair keep the truck from getting 
pushed too far back. 
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While plywood is being used at 
present, Slick plans to cover this 
with stainless steel so that the ex- 
tractor basket bottom, which rests 
against these panels during the un- 
loading process, won’t scuff the sur- 
faces. So, the panels form two sides 
of the funnel, the extractor bottom 
forms the third side, and the wash- 
man’s body keeps the bundles from 
falling off on the fourth side. 


} 


“on 
c /] Monorail 
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(Binds key) 


Just a Twist of the Net 

Last month I mentioned a laun- 
derer in St. Louis who cut notches 
in his Key-Tag bar-arms to keep 
nets from slipping off. This month I 
found that Slick’s had the same 
problem due to sharp curves in 
their monorail. A trolley would 
come sailing around one of these 
turns and the end bundle would 
slide off. (Used to, I should. have 
said.) Solution: Twist the last net 
on the bar-arm—it wedges the key 
tight against the bar-arm. 


maul 
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” Scrap Pipe 


Net Holder 

Slick’s next item is a ten-net 
holder for the shirts at the classi- 
fication department. Made of %- 
inch scrap pipe, this net holder 
slopes towards the operator, with 
the front legs four inches shorter 
than the rear legs. Each net is sup- 
ported by individual hooks so there 
is no overlapping. Hooks are fash- 
ioned from 14-inch rods and are 
welded to the pipe frames. Working 
with 80 shirts to a lot, each 24 x 36- 





STARCHROOM LAUNDRY JOURNAL 


sn0o0Wly ts Lee 


ee flatwork done with 


KARAGAMI WAX 


The sooner you start using Karagami Wax, the smoother 
your customers will find their sheets and flatwork! 


With Karagami, sheets and spreads won't wrinkle, 
gather, or pick up. Flatwork slides through easily, 
comes out flawless and ready for folding. 


Reruns are substantially reduced . . . and there’s 
practically no chance of scorching tape or cover. 
Economical to buy. Easy to use in the handy sifter 
can... no mess or spillage as in the case of oily 
substitutes that cost more! 


Ask your jobber for Karagami Wax, conveniently packed 
either in sifter cans or in bulk lots. Also available 


in cake form. 





CONCORD CHEMICAL COMPANY 


MOORESTOWN, NEW JERSEY - Moorestown 9-1100 


CRESYLIC ACID « JAPAN AND CARNAUBA WAX REPLACEMENTS 
CANDELILLA WAX ¢« REFINED TALL OIL 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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inch net holds 10 clip-identified 
shirts, allowing two of the ten nets 
to be used for color classification. 
Lloyd Ducey, plant superintendent, 
says it makes work a lot easier for 
the operators. 


gx Metal Frame Welded To Bumper 
(( 
«i | 
NU 
R ‘ 

















front Bumper 


Grille Protector 

Another bit of welding has af- 
forded each truck with a grille pro- 
tector. A 2 x 3g-inch metal strap 
curves across from one end of. the 
bumper to the other and sticks up 
a foot higher than the bumper. 
Two short metal braces strengthen 
the addition, and these also are 
welded to the back side of the 
bumper. 


LAUNDRY 
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Water Collects |n Dip In Attey 


Rocks in the Alley 

I couldn’t visit Wichita without 
dropping in to see Fritz Haas, and 
lucky I did. Fritz has a big wide 
alley behind his plant where his 
routemen load and unload their 
trucks. Whoever laid out this paved 
alley made it deep in the center 
and higher on the sides so that 
rain water would drain better. The 
only flaw is that the water has no 
place to drain to, so it remains 
about a foot deep until it evapo- 
rates. 

A few doors up the alley is a car 
dealer’s establishment, and his me- 
chanics have great fun splashing 
merrily through the water behind 
the laundry in their autos. This, on 
occasion, nearly drowned several of 
the routemen as they were loading 
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finished bundles behind the plant. 
Solution: The routemen keep on 
hand a collection of Kansas’ big- 
gest rocks which they place in the 
dip in the alley whenever there’s 
water collected there. Drivers who 
keep out of the water don’t splash 
the routemen and don’t hit bumps! 
Drastic, but very effective. 


Paint for Shovel Handle 

Right now I’m digging back into 
a pile of old notes on things I once 
thought were too trivial to men- 
tion. 

Lord knows where I saw this one, 
but for you operators who are us- 
ing coal, it may get you on the right 
side of your fireman. Paint the 
handle of his scoop a bright red so 
that he can find it in a hurry after 
his nap, when the steam is down. 
It really makes the thing stand out 
when it’s leaning against a coal 
pile. Better yet, paint it and don’t 
tell him till he grabs it. Some joke, 
huh kid? Or are you too proud to 
shovel coal a few weeks ’til you can 
get a new fireman. @ 


Fall Meeting in Connecticut 


Program of two-days Bridgeport convention is 


highlighted by several out-of-state speakers 


MEMBERS OF THE 


Connecticut 


Launderers «& 


New Jersey, who spoke on “A Program to Cut Labor 


Cleaners Association, Inc., met at Bridgeport on No- 
vember 2 and 3 for their annual fall business conference. 
A banquet on Friday evening opened the proceedings 
and the Saturday activities were confined to a luncheon 
followed by an afternoon given over to informative 
talks, the customary town meeting session, and a cock- 
tail party. G. T. Reuter of the Imperial Laundry, 
Waterbury, was chairman of the committee on arrange- 
ments. 

At the conclusion of the banquet on Friday evening, 
Association President William G. Minty of the Pem- 
broke Laundry, Bridgeport, made a few introductory 
remarks and then introduced the two speakers of the 
evening. Edward H. Hickey, commissioner of the Con- 
necticut state police, discussed the new state laundry 
marking law and made a plea for wholehearted coopera- 
tion on the part of laundryowners and their employees 
in making the law effective in tracking down criminals 
and missing persons. He was followed by G. W. Boyd of 
Emery Industries, Inc., whose talk “Pattern for Profit” 
was based on sales activities, particularly at the level of 
the route salesman, and aroused considerable enthusi- 
asm among the audience. 

Arthur C. Stevens, AIL director, district No. 10, 
opened the Saturday session after luncheon with a re- 
port to members on the current Institute activities. 
Sherman Adams of the Bridgeport Brass Co., formerly 
a laundryowner, introduced Louis W. Haviland, vice- 
president of Morey-LaRue Laundry Co., Elizabeth, 


Turnover,” a forceful discussion of the successful steps 
his firm has undertaken to minimize turnover among 
the productive labor force in times of manpower short- 
ages. He was followed by Albert E. Johnson, director of 
trade relations of the National Institute of Cleaning & 
Dyeing, who talked on “Promoting Our Industry’s 
Trade Relations.” An interesting talk on “Develop- 
ments in Shirts and Their Significance to Laundries” by 
H. R. Bellinson of the products research section of 
Cluett, Peabody & Co., covered a discussion of new ma- 
terials and designs, new fibers, shrinkage, and finishes 
in shirts, including the problems posed to laundries by 
the increasing number of sport shirts appearing on the 
market. 

Roger P. Foussard, vice-president, Model Laundries 
& Cleaners, St. Paul, Minn., described the incentive 
plan for production workers in his plant under the title 
“Selling Laundry Production Controls.” Mr. Foussard 
illustrated his talk with charts based on the production 
methods now in use at the plant (see SLJ, August, 1951, 
page 58.) Final speaker on the program was Charles 
Anthony, service chief for the Connecticut Office of 
Price Stabilization. 

Charles Dobbs of Monarch Laundry, New Haven, 
was moderator for the laundryowners town meeting 
which concluded the official session. Each of the speak- 
ers except Commissioner Hickey sat at the head table 
and subjected himself to a barrage of impromptu ques- 
tions from members of the audience.—Jim Barnes. 





BRING DEAD SOAP 
BACK TO LIFE 


When a lime soap regenerator is added to a load of 
washed clothes, the load will usually develop a heavy, 
voluminous suds. Obviously, since a regenerator by itself 
won't produce a suds, the suds raised in a load by a 
regenerator is produced from the dead soap previously 
deposited in the fabrics. 


A good lime soap regenerator will dig out soap and soil 
that has been deposited in the clothes over a period of 
months or perhaps years. 


REMOVE “LAST YEAR’S SOIL” 


What we customarily refer to as a “lime soap build-up” 
is not simply a film of pure white lime soap wrapped 
around cloth fibers. A noticeably off-color lime soap 
impregnation is quite a complex build-up of lime soap, 
acid soap, and redeposited soil — the off-color of the 
deposit being caused largely by the entrapped soil. 
To do the whole job of regenerating such a complex 
deposit, a soap regenerator needs to be so engineered 
in its construction that it can: 


(1) Redissolve the lime soap crust and expose the 
inner bed of acid soap; 


(2) Neutralize and rejuvenate the sticky bed of acid 
soap in which the redeposited soil is held 
captive; 

(3) Fortify the regenerated lime soap and acid 
soap so that the exposed accumulation of re- 
deposited soil can be lifted, right then, and 
washed out of the fabric. 


ESCOFOS DOES ALL THREE JOBS 


That’s the triple-duty job for which ESCOFOS has become 
famous. ESCOFOS removes last year’s soil — along with 
last week’s dead soap — because ESCOFOS is laundry- 
designed, laundry-tested, and laundry-approved. A 
laundry product from the start — ESCOFOS is your soap 
regenerator. 

Let your Cowles Technical Man put ESCOFOS and his 
own “lime soap know-how” to work in your washroom 
to help you strip out a// three of the off-color contaminants 
in “lime soap build-ups”. Call him today through your 
Cowles Dealer — or write us. 





“Lime Soap Regenerators” is the title 
of a recent Cowles Laundry Tip. If you 
missed your copy, write us for it. 








COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 


Cowles 


ESCOLITE 


ESCOL 77 


ESCOMO BLUE 


CHLORESCO 


ESCOFOS 
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The Case for Competition 


“Competition’s damned near wiping out the laundry 
industry today,” said the lanky laundryman draped 
over the bar. “Even the companies that make our 
supplies are doing their best to get women to buy the 
sume products direct in small packages. What chance 
have we got with competition like that?” 

The eynie groaned. “Competition’s killing us.” 

The quiet man lowered a cigarette from his lips and 
threw his bombshell. “The facet of the matter is that 
we in the laundry industry haven’t had enough com- 
petition,” he said. “If we were competitive among our- 
selves, we’d be doing all right now. It’s the competition 
of laundry against laundry that sells laundries.” 

While his two bar companions stared open-mouthed 
at him, he went on. “Instead of competing laundry 
against laundry, we've just divided up the business 
between us—and that’s why our market isn’t healthy.” 

The eynie took a long breath, exhaled, and said 
politely, “I trust I’ve misunderstood you, It sounded 
to me as though you were advocating a return to the 
old dog-eat-dog days.” 

“Well,” the quiet man gulped his Seoteh, “It was— 
in a sense. Not the old acid-throwing days, certainly. 
But the days of real competition between plants. Let’s 
say competition with Queensbury rules—fights with a 
few ethical gloves on.” 

“How do you get that way?” the thin man asked 
in some disgust. 

“Tl tell you how. I watehed one of my 
soliciting the other day, and I noticed that he skipped 
plenty of houses. I asked why and he told me that 
those homes were already sending to another laundry! 
Then I checked with my own customers. Do you know 
that, except for our own bundle inserts, they haven't 
heard a word about laundering for years? But they get 
a steady barrage of anti-laundry propaganda—from 
every grocery, hardware, appliance, and department 
store. From radio and TV and magazines and news- 
papers. Thousands of competitive claims from a thou- 
sand sources. Why should they be sold on the laundry? 
Would you be smoking that Lucky if theirs was the 
only cigarette advertising you ever saw—and that said 
only that cigarettes made a good smoke?” 

“But that’s not the laundry business,” 
thin man. 

“Right! That’s not the laundry business. Look at 
any other successful industry today and you find com- 
petition. Surely no products are so violently competi- 
tive as ¢igarettes—and what’s the result? A market 
that gets bigger every year. Suppose they had been 
content to split their market twenty years ago. They 
haven't wasted their time and money in fighting out- 
side competition, they've fought each other. Or house- 
hold soaps—A says it washes better than any other. 
B gets clothes whiter. Detergent C beats any soap going. 
And that is the way a market is created. Markets don't 
exist—they are made by hammer-and-tongs merchandis- 
ing. But in our business we don’t fight for customers.” 

“Yeah, but competition hurts everybody,” said the 
eynic, shaking his head. 

“Nuts! Why does every town have an automobile 
row? If competition within the industry were bad for 
business, every dealer would want to be as far from 
his competitors as possible. Four competing gas stations 
on a corner create more business than just one. Stores 
wouldn’t form shopping centers if competition hurt 
them. Competition creates markets—and mere business 
for everyone.” 


drivers 


objected the 
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“Maybe,” said the thin man, “—but I don’t want 
competition.” 

“Then you better go join the Reds,” said the quiet 
man. “America grew great on the competitive system. 
It’s fundamental to our economy. If you don’t believe in 
it, for yourself as well as for others, you don’t really 
believe in America. Laundries have become so ethical, 
they've forgot how to fight.” 


(Reprinted from California Laundryowners Association 
Sales Idea File No. 35) 


Laundry Officers Needed 


Men with comprehensive experience in supervising or 
administering institutional or governmental laundry 
and drycleaning plants can secure a commission as 
“Laundry Officer” in the Air Force in rank from second 
lieutenant to lieutenant colonel, it has been announced 
at headquarters of the First Air Foree, Mitchel Air 
Force Base, New York. 

While a university degree is a general pre-requisite 
for appointment to this commission, applicants with 
less education but an outstanding record of responsi- 
bility and experience may be considered, the announce- 
ment revealed. Applicants for the grade of second lieu- 
tenant, however, must have a year of qualifying experi- 
ence in addition to satisfying the educational require- 
ment. 

Further information may be obtained from the De- 
partment of Military Personnel Procurement, First Air 
Force, Mitchel Air Force Base, New York. 


Air Force to Modernize Plants 

The Air Force, second largest operator in the laundry 
and drycleaning business, has announced plans to mod- 
ernize 15 of its 79 plants. 

Air Materiel Command’s Services Division, in making 
the announcement, said the 15 plants were those with- 
out the most modern equipment and were situated both 
in the continental United States and at bases through- 
out the world. The other 64 plants, it was indicated, al- 
ready are employing the latest technological improve- 
ments to keep officers and airmen neat and clean. 

Modern layouts designed to conserve floor space and 
create a better flow of operations have been developed 
for plants able to service installations of 2,500, 5,000, 
10,000 and 20,000 personnel. At the same time, addi- 
tional automatic control devices on washing equipment 
will take the guess-work out of laundering as well as 
effect tremendous savings in laundry supplies, soap and 
water. 

Included in the contemplated equipment are new un- 
loading washers and extractors, spreaders for flatwork, 
shakeout tumblers, automatic folding devices, conveyor 
assembly lines and scales. The drycleaning establish- 
ments will receive the latest pressing forms and most 
recent overhead monorail assembly systems. 

The Air Force at present is second only to the Army 
in the size of its laundry and drycleaning business. Of 
the 59 plants in use, 17 are in the United States and 
42 are overseas. The largest plants at present will han- 
dle installations of 20,000 persons a week, though this 
capacity could be doubled or tripled in an emergency 
by using two or three shifts. 

The average Air Force laundry now processes 60,000 
items every week and every item must be returned to its 
owner within four days from the time it was sent. The 
new plants are designed to get maximum production out 
of all washers in the most economical and efficient 
manner, 
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s dry faster.. 


MODEL LAUNDERERS 
and CLEANERS 


ST. PAUL, MINNESOTA 


Model Launderers and 
Cleaners, St. Paul, are 
among the nation’s 
leading laundries 


using Huebsch Tum- 

blers. Shown here are 

eight of the 14 now : 
being operated. 


From coast to coast, more and more modern, pro- 
gressive laundries are depending on Huebsch Open-End Tumblers 
for faster, more economical drying. Look at the record! More than 
70,000 Huebsch Tumblers are now in use—and the figure is grow- 
ing every day. There are good reasons why Huebsch outsells all 
other tumblers combined. Check them yourself! 


compare HUEBSGH abvANTAGES...YOU, TOO, WILL cHoose HUEBSCH 


Faster Drying at Lower Cost 
Easier and Faster to Load and Unload 
Low Initial Cost, Low Maintenance Cost 
Low Steam-Electric Consumption 
FOUR SIZES: 36” x 18", 36” x 24”, 36” x 30", 42” x 42” 


For complete details, see your Huebsch repre- 
sentative, or write, wire or phone us direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 
Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 
Automatic Valves Feather Renovator Double Sleever Collar Shaper 
and lroner Garment Bagger Cabinet and Garment Dryers W asho- 
meter’ Hosiery lroners Spring-Type Filter. : 
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Abrasion test results of regular rayon (two strips at top) and rayon 


treated with X-2 process. X-2 strips show no noticeable wear, while 


regular rayon strips are worn through 
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Samples of X-2 and resin-treated rayon compare effect of chlorine re- 
tention, Both were laundered and bleached. While hot iron caused dis- 
coloration of resin-treated fabric (right), X-2 piece was not affected 


New Finish Makes Rayon 
“Completely Washable” 


X-2 treatment for viscose rayon developed by 


Dan River Mills is 


said to provide shrinkage 


control, eliminate chlorine retention problem 


By PHIL GREENE 


A NEW FINISH that may well revolutionize the use- 
fulness and launderability of viscose rayon has been 
announced by Russell B. Newton, president of Dan 
River Mills, Inc. By permanently altering the basic 
molecular structure of viscose rayon, the firm’s new treat- 
ment, known so far by its laboratory name of “X-2,” 
is expected to eliminate many of the objectionable fea- 
tures of both untreated and resin-treated rayon. Dan 
tiver’s research department, under the direction of 
Dr. H. Y. Jennings, developed the process after seven 
vears of work on the problem. 

Practically every laundryowner is all too familiar 
with the problems of commercially laundering rayon. If 
X-2 lives up to expectations, most of these problems 
have been licked. X-2 garments, and perhaps even X-2 
sheets, should be moving into the nation’s laundries 
sometime next summer. At a meeting at Dan River’s 
New York offices, Mr. Newton and L. K. Fitzgerald, re- 
search and development manager, stated that the X-2 
process will provide really washable rayons for the first 
time, and that all-white rayon garments are at last 
practical. 

Untreated viscose is subject to heavy shrinkage when 
put through conventional laundry formulas. Resin fin- 
ishes lend an initial shrinkage resistance, or dimensional 
stability, but resins gradually wash out and shrinkage 
of the treated garment becomes progressively worse. 

As the X-2 treatment involves a permanent molecular 
change, the treatment cannot wash out with successive 
launderings. The dimensional stability provided is said 
to be excellent. The Star Laundry, operated by O. L. 


foach, Jr., in Danville, Va., put samples of the treated 
fabric through 20 washings using a regular white work 
formula, including bleach, and shrinkage was measured 
at less than two percent. A sample of resin-treated rayon 
put through the same test shrunk nine percent in one 
direction and 14 percent in the other. 

Ordinary viscose has poor recovery from wrinkling. 
Resins impart wrinkle resistance, but also embrittle the 
fiber, severely lowering abrasion resistance and, conse- 
quently, the fabric wear life. 


Advantages of X-2 


The new finish is said to provide not only a high re- 
sistance to wrinkling, but up to four times the abrasion 
resistance of resin-treated viscose. The latter, in a typi- 
cal abrasion test, withstood 286 cycles before breaking. 
X-2 lasted through 1,457 cycles. Mr. Newton pointed 
out that although X-2 has four times the abrasion re- 
sistance of resin-treated rayon, its wear life is not neces- 
sarily four times greater. Wear life, however, is almost 
certain to be doubled. Furthermore, application of the 
new finish may be varied to provide the crispness or 
softness required by the trade. 

By picking up free chlorine from hypochlorite laun- 
dry bleach, resin-treated rayons offer one of their great- 
est obstacles to successful launderability. When sub- 
jected to the heat of ironing, hydrochloric acid is formed 
which turns the fabric yellow and results in serious 
tensile strength loss. 

Rayon treated with the X-2 process has no affinity 
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*tHe’s certainly a booster for Swift’s Soaps—says 
it’s taken all the work out of washing!’’ 


We can’t help it if enthusiastic laundry men make 
slightly exaggerated claims for Swift’s Soaps. 
All we claim is that: whatever your laundering 
need—for heavy soil, for a break, for low-tem- 
perature washing, Swift has the right soap for 
your need, because Swift offers a complete line. 
And remember, for best results it pays to use 


Call SWIFT first 


for soaps 


the right soap, and plenty of it! 

To develop even better products for your pur- 
pose, Swift's Technical Laundry Service Division 
is working daily on soap and laundry problems. 
This means that Swift Soap products always have 
the quality and effectiveness to help you get 
better results in your laundry. 


Listed below are some of Swift's fine soaps. You can order 
any one of them from Swift distribution points coast to 


coast and expect immediate delivery. 


White Ribbon Chips & Powder 
Guaranteed Laundry Powder 
Formula S Powder 

Break-O Powder 

Wool Soap Flakes & Powder 
Glory Chips 
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whatever for chlorine, it was stated, and cannot be 
harmed by the alkaline bleaching agents used by com- 
mercial laundries. It is also resistant to acid bleaches. 

Other advantages claimed for the process are that it 
eliminates the “fishy” odor which sometimes is asso- 
ciated with resin finishes, and that it will not retain per- 
spiration odors as much as other rayons. X-2 does not 
affect rayon’s excellent dye fastness. 

X-2 is now in commercial production and will be ap- 
pearing in garment form sometime next summer. It will 
probably be used first for suitings and shirtings. Staple 
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and fancy all-viscose fabrics will also be offered. Pro- 
duction will not be restricted to Dan River alone, but 
will be made available to other mills at “the earliest pos- 
sible date.” The process can be applied with standard 
equipment already in use at rayon finishing plants. 

Complete laundry tests have not as yet been run on 
the new fabric. And the most important test of all, the 
test of consumer acceptance, is still in the future. It 
does seem fairly certain, however, that X-2 has a big 
future, and that the laundry stake in that future will 
be high. @ 


Human Factors in 
Supervision 


By RICHARD D. VANDERWARKER 


Director, Passavant Memorial Hospital 


ABOUT 25 YEARS AGO the management engineers 
decided to prove scientifically the classic theory that 
production rates directly increase with improvement in 
working conditions. What they discovered makes a fas- 
cinating story. 

Picture a group of girls in a small room at the Haw- 
thorne works of the Western Electrie Company in 
Cicero, Illinois. On a bench in front of them were some 
metal parts to be assembled into telephone relays. As 
they finished the relays they dropped them into a chute 
where they were counted automatically. In the back of 
the room sat a man with a notebook, watching every- 
thing that happened. The girls did not resent him; after 
a while they came to like him and began to tell him 
some of their problems, the boy friend and so on, while 
he in turn told them about changes in the shop. He 
represented the Western Electric Company and the 
Harvard School of Business Administration which, 
jointly, were making this study under Dr. Elton Mayo. 

The object was to determine by controlled experi- 
ments what makes workers work, to find out the effects 
on production of changes in pay, changes in hours, 
working conditions, lighting and other things. 

Before the experiment was a year old many of the 
preconceptions about what makes workers work had 
been seriously upset. The mystery story developed 
something like this: For the first seven weeks a base 
period was established in which the girls worked like 
everybody else in the factory—48 hours including Sat- 
urday, a weekly pay rate, no rest pauses. The average 
output was found to be 2,400 relays per girl per week. 

The first change was a shift to piecework. It lasted 
for eight weeks and output took a sharp rise. Then, they 
gave the girls two rest pauses, one in the morning, one 
"Phils axticla wes prepared from an address given at the annual convention 


of the National Association of Institutional Laundry Managers in Chicago 
on October 19, 1951 


Chicago, Illinois 


You can break production records 
if these employee needs are met: 


1. Recognition 

2. Participation 

3. A feeling of belonging 
4. Security 


in the afternoon. Output went up again. Then they cut 
the workweek from 48 hours to 44. Again, output went 
up. Then they gave the girls Saturdays off and output 
went up again! 

So it continued, trial after trial, each lasting a num- 
ber of weeks. But whatever new factor was introduced, 
the number of relays coming through the automatic 
counters increased, with one exception. During one pe- 
riod they gave the girls six rest pauses, three in the 
morning and three in the afternoon, and output fell off 
slightly. The girls complained that their rhythm was 
broken up. They couldn’t tell when they were working 
and when they were resting! 

The scientists began to lose sleep as their assump- 
tions disintegrated. Some force they could not locate 
was pushing output up no matter what they did. Finally, 
they prepared for the supreme test, to go back to the 
original base period—48 hours, no rest pauses, no Satur- 
days off, no piecework incentive, no hot lunch on the 
company, nothing! They gave this a good, long trial— 
12 weeks. When they examined the automatic counters, 
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“NOW, cover 
every type buck with iG 








collar and cuff units, dry cleaners’ presses, 
you can cover all sizes and types of buck 
with the new “Jomac 54” press cloth. 

A full 54 inches wide, the new “Jomac 54” 
allows you to cut your entire requirements 
without piecing or stitching, and with prac- 
tically no loss. 

The new “Jomac 54” is the same famous 
scorch-resistant laundry cloth that has been 
used for years in all types of cleaning and 





4 


laundry establishments throughout the nation. 

Jomac is a loop-finished fabric that outwears 
flannel better than 3 to 1. It’s absorbent. It’s 
resilient and does not crush down. It’s uni- 
formly porous and gives a good vacuum effect. 

For economical, trouble-free pressing, try 
this famous fabric in the new width. If you’ve 
been using flannel, keep track of the extra 
days of service you get. If Jomac does not 
outwear flannel, your jobber will credit you for 
the full roll. 





C. WALKER JONES CO., PHILADELPHIA 38, PA. 
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they found the output had jumped to an all-time high! 
Three thousand relays per girl per week! 

Our scientists were ready for the observation ward! 
They had tried to return the girls to the original condi- 
tions of the experiment, and the original conditions had 
disappeared. What was this mysterious X? They found 
it finally in the girls themselves. Their whole attitude 
toward their work had changed. By putting them in a 
little friendly society of their own, group dynamics had 
come into play. By consulting them often, by telling 
them in advance about changes which would affect 
them, the scientists had produced a_ psychological 
change in these young women, and had given them a 
sense of status and value in the community. They felt 
recognized; they felt important; they were members of 
the team! 

Additional studies by universities and others pro- 
dueed further evidence that there was another ingre- 
dient to explain why people will or will not produce ef- 
fectively. It can be phrased as attitude, and I am sure 
that we have all observed the effect of good attitude 
in our own supervisory roles. 


Factors that Affect Attitude 


Having discovered this ingredient, the social scien- 
tists tried to determine what factors affected that atti- 
tude. After a good deal of experimentation they con- 
cluded that there are four basie needs common to all 
people. These are: (1) recognition, (2) participation, 
(3) a feeling of belonging, and (4) security. 

First, recognition. How do you feel when the boss 
takes a moment to stop by your plant and make a com- 
plimentary remark? You probably feel wonderful the 
rest of the day. 

Second, suppose it’s a problem in the organization and 
the boss asks you your opinion or recommendation for 
its solution. Again you get a lift, because you have ex- 
perienced this second basic need. You have participated. 

Thirdly, what is this need ef belonging? We’ve all had 
the experience of joining a new organization of some 
kind. Isn’t it uncomfortable when you feel outside the 
group, when you do not belong—and then isn’t it a great 
day when you begin to feel part of the group and per- 
haps find yourself lunching with friends or in other ways 
joining a group? 

We are not individualistic. We are all creatures of 
groups. You ¢an see it in every organization with which 
you are connected; you can see it in your plant. 

Finally, that fourth need—security, which I consider 
the most important. Wouldn't it be awful to have to go 
to work each day wondering what was going to happen? 
Were you going to be bawled out unfairly? Were 
changes going to be made that would disturb you? Were 
vou constantly living under the threat of losing your 
job? Insecurity is a terrible feeling, and conversely, un- 
less security is present in reasonable quantities, our at- 
titudes may certainly be bad. 

Now then, if we can appreciate these needs by relat- 
ing them to our own experiences, how can we as super- 
visors develop them within our organizations? How can 
we create the proper attitudes or morale that will main- 
tain low turnover rates and high production? Simply, by 
constantly being aware that these needs exist in every- 
one whom we supervise. 

For example, it’s always disturbing to be continually 
replacing scarce personnel. Why is it that usually the 
greatest turnover is among the newest employees? 
Isn’t it because they do not feel they belong to the 
group? Why not, then, make an effort to make them 
feel at home as soon as possible? Could one of the old- 
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timers take the new employee to lunch on his first day? 
Could he be appointed as a sort of “big brother” (ad- 
mittedly a rather corny term) to smooth the way and 
bring him into the group? 

Suppose we have a problem in the plant, and perhaps 
it’s minor. Why not talk it over with some of the em- 
ployees and give them a chance to participate, a feeling 
that they’re helping to direct the organization? I’ve 
tried it, and the results are miraculous. Usually their 
decisions are sound, providing they know all the facts. 
But more valuable, the opportunity to participate adds 
a tremendous lift to their spirits. 

Recognition, or the pat on the back, particularly in 
public, is a wonderful thing. It doesn’t have to be any- 
thing spectacular, just walking up to a person’s ma- 
chine, chatting with him for a moment in a friendly 
way, and commenting that what he is doing has amaz- 
ing results. As supervisors we become too involved in 
our own problems, in the hope of getting recognition 
ourselves, to realize that others have Just as acute needs 
for it as we. 

How can we provide the fourth ingredient, security? 
To me, the answer lies in being fair and considerate. If 
workers are discharged indiscriminately, if changes are 
made without their knowing in advance why, if unfair 
and public criticism is made, insecurity is bound to de- 
velop. 

The social scientists tell us that every problem of 
motivation must be intimately tied in with the person’s 
feelings. How he feels about a change is more important 
than the necessitv or logic of the reasons for the change. 
What is the bes‘ method to introduce a change? Should 
it be done individually or by groups? The answer, of 
course, is that it should be done by groups, making cer- 
tain that it is a group change participated in by all. 
Why? Because changes of behavior proceed best in a 
social climate. Being social we need the support of a 
group to initiate any change. With the support of : 


group, relatively fixed ideas and fixed modes of behavior 
can be changed. 


Talk It Over 


A well accepted fact is that to get people interested in 
a new idea they must be made to talk about it. Talking 
involves the ego and sets the stage for acceptance. 
When two people talk about a new idea it soon becomes 
part of them. The decision which comes from discus- 
sion is an individual matter and each person agrees that 
his own decisions are best. Directives, memoranda and 
lectures are wet fuses when it comes to setting off 
changes in human behavior. Talking it over may appear 
to take longer, but in adding up results it proves to be 
the spark that triggers a chain reaction of motivation. 

The story of human relations is a moving and dra- 
matie one, and skill in this field is a prerequisite to good 
supervision. Here are one or two conclusions which I 
would like to leave with you: 

Do not think of people as racial, national, or class 
stereotypes; get up close and look at them. 

Think of human similarities before you think of 
human differences. 

Never dismiss complaints as trivial. They may be 
storm signals. 

Try to control aggression but never try to stamp it 
out, for that will make it only worse. Analyze it and 
try to get at the roots. 

Always keep a two-way communication line open 
from the bottom up and the top down. 

The test of supervision is ability to meet the needs of 
the people in any particular situation. If needs are not 
met, tension and trouble begin. @ 
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uality is a way of doing business 


Quality means more profits for you—and Armour products mean quality! 


For your customers, quality means white shirts 
fresh and bright, color work that's snappy, laundry 
that is really clean. For you, quality means cus- 
tomers that come back again. 

The best way to assure quality in your work is 
to use good soaps and detergents—ones you can 
rely on. And Armour soaps are quality products. 

For your whitework, for instance, you need a 
quick-penetrating, high titer soap. It’s got to stay 
active under high whitework temperatures. From 
Armour’s complete line of quality soaps, you can 
choose either Flint Chips or Giant Powder. 


ARMOUR. 





Flint is a neutral soap containing a minimum of 
88% anhydrous soap, with a titer of 41-42°. And 
Giant Powder is a ready-built product with high 
soap content, also with a titer of 41-42°. 

For your color work, you can guarantee quality 
by using Hilo Powder. Hilo is a balanced blend 
of fine alkalis and medium titer soap. It knocks 
out 90% of the dirt on the first run —and at safe, 
low temperatures. 

For these or other quality products, your Armour 
distributor is the man to see. He has more different 
soaps and synthetics than anybody! 


brduitiil Soap Divisio 


Armour and Company « 1355 West 31st Street * Chicago 9, Illinois 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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FALLON, NEV.—The Nu-Way Clean- 
ers and Laundry is open for business. 
New machinery has been _ installed 
throughout. 


DURANGO, COLO.—John Fleck has 
purchased full interest in the COD Laun- 
dry. Formerly a part owner, he sold his 
interest in the plant in 1948. Now, hav- 
ing bought out the firm completely, he 
plans “to improve, if possible, the fine 
service the COD Laundry has been giv- 
ing the community for 50 years.” 


SETUMKA, OKLA.—The Howard Mc- 
Knight Laundry has been destroyed by 
fire. Equipment and building are a total 
loss. Insurance coverage was partial. 


ELK CITY, OKLA.—A new self-serv- 
ice plant, the Wash-Rite, has been opened 
by Mr. and Mrs. Roy Ormand. 


HUTCHINSON, KAN.—A new laun- 
dry is under construction at Grace Hos- 
pital. 


EUDORA, KAN.—Mr., and Mrs. Wil- 
liam Kelly have opened a self-service 
laundry here. 


LYONS, KAN.—Fred Williamson has 
joined his father, Floyd, in the manage- 
ment of the H. and S. Laundry. New 
equipment has been added, increasing 
plant capacity by 50 percent. 


JUNCTION CITY, KAN.—An addition 
has been constructed at Hill’s Laundry 
Service. 


INDEPENDENCE, KAN.—C. W., Stur- 
divant, a partner in the Independence 
Launderers and Dry Cleaners, has been 
elected president of the local Kiwanis 
club. 


COVINA, CAL.—James McKune has 
purchased Don’s Automatic Laundry. 


CALISTOGA, CAL.—Mr. and Mrs. 
Jack Ashabaugh have opened a self-serv- 
ice store called Launder-It. 


VISALIA, CAL.—The proposed Tulare 
County Hospital will include a new laun- 
dry. 


LAUNDRY 


SAN FRANCISCO, CAL.—A_ new, 
streamlined Hotel Laundry has been in- 
stalled at the Clift Hotel. The new in- 
stallation features a gravity flow system 
and the latest in equipment. 


ALAMEDA, CAL.—A drive-in movie 
has included a laundromat as part of its 
facilities. Bundles are washed while the 
customers watch the movie. 


SAN FRANCISCO, CAL.—The incor- 
poration of the Independent Laundry has 
been dissolved. 


WEATHERFORD, TEX.—Roy M. 
Dunlap has purchased the White Star 
Laundry and assumed active management 
of the business. He comes to Weather- 
ford from Breckinridge where he oper- 
ated the Breckenridge Steam Laundry. 


AUSTIN, TEX.—A new “washatorium” 
using open-end equipment has been 
opened by Jim Yeates and Curtis Fitz- 
patrick. The owners also operate the Del- 
wood Cleaners. 


NACOGDOCHES, TEX.—The Banita 
Laundry has added a new fluff-dry serv- 
ice. 


CUERO, TEX.—The Cuero Steam 
Laundry is now offering pick-up and de- 
livery service. 


TEXARKANA, TEX.—David T. P. 
Nelson has drawn favorable publicity 
for hiring physically handicapped work- 
ers at his Nelson-Huckins Laundry. These 
persons are doing a fine job, Mr. Nelson 
says. 


GALVESTON, TEX.—New shirt finish- 
ing equipment has been installed at the 
Uneeda Laundry & Dry Cleaners. 


NORWICH, N. Y.—The Chenango 
Steam Laundry, which has been owned 
and operated by Perlee F. Billings, has 
been sold to George E. Knowlton, Jr., 
owner of the Binghampton Laundry. Mr. 
Billings is retaining the building, which 
will be leased to Mr. Knowlton. 


BROOKLYN, N. Y.—Fifteen repre- 
sentative members of French manage- 
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ment and labor recently inspected the 
Riteway Laundry under the auspices of 
the ECA. 


NEW YORK, N. Y.—The Metropolitan 
Institutional Laundry Managers Associa- 
tion held their November meeting at the 
Henry Hudson Hotel on November 28. 
P. B. Dalton of the Colgate-Palmolive- 
Peet Co. spoke on soaps and synthetic 
detergents in institutional laundries. 


PITTSFIELD, MASS.—The Sanitary 
Laundry has completed renovations at 
its new plant at 609 North Street. The 
new plant has 3,200 square feet of floor 
space, double the area of the old struc- 
ture. New equipment has been installed. 


GLOUCESTER, MASS.—The Cape 
Ann Laundry Co. celebrated its 25th an- 
niversary on November 1. A dinner for 
the employees was held to celebrate the 
event. 


NEW BEDFORD, MASS.--The Home 
Washing Company was recently awarded 
a safety plaque by the Hardware Mutual 
Insurance Company. 


AUGUSTA, ME.--New washing equip- 
ment has been installed at the Gardiner 
General Hospital laundry. 


NEWARK, N. J.—Guest speaker at the 
November meeting of the North Jersey 
Institutional Laundry Managers Associa- 
tion was Eugene R. Day, laundry techni- 
cian for the Philadelphia Quartz Com- 
pany. 


NEWARK, N. J.—The Columbian 
Laundry recently celebrated its 75th an- 
niversary. 


FALMOUTH, MASS.—The Robbins 
Laundry Company has been awarded a 
government contract of $117,282. 


HARTFORD, CONN. —Nolace Bru- 
nelle, a routeman for the Troy Laundry 
for 40 years, has retired. 


ERIE, PA.—J. Stanley Coyne has pur- 
chased Hutchin’s Industrial Laundry 
Service, Inc. Mr. Coyne already owns 
plants in Syracuse, Elmira, Binghamton, 
and Buffalo. 


SUNBURY, PA.—The Sunbury Auto- 
matic Laundry has been purchased by C. 
Richard Wendt, Donald H. Wagenseller, 
and Kenneth E. McIntosh from William 
Barnhart. 


KITTANNING, PA.—An open house 
was held to mark the formal opening of 
the Peerless Laundry and Dry Cleaning 





December 15, 1951 STARCHROOM LAUNDRY JOURNAL 


SAN 
.  ¥ FOLDS SHIRTS 


=<TA\ i ie 
ee —<T 
SS 


Usheltevatte you say! 
But not after you see the 
revolutionary new FORMATIC 


Automatic Shirt Folder in operation. 
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Operator simply places 
shirt, front down, on 
folding table, with col- 
lar around electrically 
heated Collar Expand- 
er, and inserts chip 
board in Center Plate. 
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Operator merely low- 


I he sensational new Formatic 
Automatic Folder eliminates the need for a highly skilled 
folding operator ...gives you higher shirt production 


with more ease of operation. Shirts retain their high 


ers Center Plate slight- 
ly, and, in 2 seconds, 
shirt is automatically 
folded, ready for 


quality finish...no mussed sleeves or bulging fronts ; banding. 
... Shirts look better when unfolded. 

The new Formatic Automatic Folder fits right into a 
3-Operator Formatic Shirt Unit. or any other Unit now 
in operation. WRITE TODAY for free. fully-illustrated 

a : ees Operator then bands 
catalog and discover for yourself what the ForMmatic ! 

: shirt, and steps on 
treadle which raises 
folded shirt to tilted 
position for easy re- 
moval, 


) ™ AMAA | 
{io} 9) \o/aUN LAUNDRY MACHINERY Co. 


CINCINNATI 12, OHIO 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


Automatic Shirt Folder can do to increase your shirt 
production... For More Profitable Operation Through 


American's Advanced Engineering. 
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Co. The 70-year-old concern recently 
underwent extensive remodeling. Dry- 
cleaning facilities were added. The own- 
ers plan to establish branch stores in 
Ford City, Kittanning, and other sur- 
rounding communities. 


CHARLESTON, W. VA. — Morgan- 
town Cleaners, Inc., have been incorpo- 
rated as a general laundry and dryclean- 
ing concern. 


LACONIA, N. H.—The Lakes Region 
Laundry has installed new drycleaning 
equipment. 


WASHINGTON, D. C.—Members of 
the Laundry-Drycleaning Association of 
the District of Columbia have authorized 
their drivers and store clerks to accept 
bundles of clothing for Korean relief. 


MONTREAL, P. Q.—Miss Jane Honey- 
man was recently honored with the pres- 
entation’ of 62 silver dollars from her 
employers, Toilet Laundries Ltd., on the 
oceasion of her 62nd anniversary with 
the firm. Miss Honeyman, at 81, is still 
going strong and has no intention of re- 
tiring. For the past 20 years she has 
worked in the plant’s adjustment depart- 
ment. 


NORTON, VA.—Truman Younce and 
Tip Smith, operators of the Superior Dry 
Cleaners, announce that they have leased 
new laundry equipment and have opened 
the Superior Laundry and Dry Cleaners, 
hiring a total of 21 employees. 


NORTON, VA.—John M. Holt has been 
appointed manager of the Royal Laun- 
dry, Inc., replacing W. G. Dixon who has 
sold his stock in the organization. 


TUPELO, MISS.—A recent fire caus- 
ing damage estimated at $100,000 gutted 
Long's Laundry and Cleaners. Loss of 
the plant, owned by Kellum Long, was 
partially covered by insurance. 


JACKSON, MISS.—A battery of new 
open-end washers has been installed at 
the Crescent Laundry. 


LIBERTY, KY.—The equipment of the 
Liberty Laundry and Dry Cleaners has 
been sold and the plant has closed. Lack 
of a proper manager was given as the 
reason. The plant was owned by Mr. and 
Mrs, Stanley Griffin. 


HOLLYWOOD, FLA.—The Beach 
Laundromat has been sold to Robert I. 


Boyer. The plant features hand laundry, 
drycleaning, valet, and delivery service. 


MIAMI BEACH, FLA.—Joseph W. 
Smith of Portland, Ore., was re-elected 
president of the Institute of Industrial 
Launderers at the group’s annual conven- 
tion. Howard Humphrey of Detroit was 
named treasurer for his 17th term. Other 
officers are H. Ed Cohen of Newark, 
N. J., vice-president, and Frank Belsey 
of Milwaukee, secretary. 


FT. MYERS, FLA.—Frank Prather, 
Prather’s Laundry and Dry Cleaning, has 
been invited to join the Varsity Laun- 
dry Group, which is limited to 15 out- 
standing laundry operators in the United 
States. 


ATLANTA, GA.—John V. Alcorn, 
Lullaby Diaper Service, was _ elected 
president of the National Institute of 
Diaper Services at the group’s recent 
convention in New York City. 


CORNELIA, GA. — The Piedmont 
Laundry has been purchased by Robert 
W. Ruark. 


DOUGLAS, GA.—Mr. and Mrs, Ben 


Tanner have purchased Brewer's Self 


Laundry from Mrs. M. A. Brewer. 


MALVERN, ARK.—The Tidwell Laun- 
dry has been purchased by Mr, and Mrs. 
H. B. Laws. The plant was formerly 
owned by Mr. and Mrs. C. T. Tidwell. 


GOLDSBORO, N, C.—Casey’s Laundry 
and Cleaners, a new firm, opened for 
business on November 5 at 1109 North 
William Street. Owner is Robert G. 
Casey. 


PORT ORFORD, ORE.—Mrs. Berniece 
Tosten plans to open a self-service laun- 
dry in the near future. 


OREGON CITY, ORE.—A new laun- 
dromat featuring a nursery and sewing 
corer is being opened by Mr. and Mrs. 
Harold Hulse. 


HERMISTON, ORE.—Mr. and Mrs. 
Albert Crist have purchased the Half 
Hour Laundry from Steve Prothero and 
Walter Eiring. 


ASTORIA, ORE.-—New shirt finishing 
equipment has been installed at the Crys- 
tal Laundry. Co-owners are Lynn Hughes 
and Mrs. Frances McKenna. 


JUNCTION CITY, ORE.—The Junc- 
tion City High School is installing its own 
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laundry to wash towels and_ athletic 


equipment. 


MYRTLE POINT, ORE.—Mr, and Mrs. 
Paul W. Swanson have taken over the 
Nu-Way Laundry & Dry Cleaning, for- 
merly the Dayton Laundry. 


BELLINGHAM, WASH.—The Pacific 
Steam Laundry has been sold to Fred L. 
Mawer. The plant had been owned and 
operated by the Erhold family since 1889. 


SPOKANE, WASH. — Mitsuo 
purchased the Oriental Laundry. 


Yuasa 


VICTORIA, B.C. — The Econemy 
Steam Laundry has been purchased by 
Samuel Swetnam from Charles A. and 
James E. Jones. The Jones brothers es- 
tablished the plant in 1912. 


CRANBROOK, B.C.—Lorne Daggart 
and George Lawtey have taken over 
the Rapido Laundry and Dry Cleaning 
plant. 


NANAIMO, B.C.—A new $33,600 laun- 
dry is being installed at the Indian Hos- 


CINCINNATI, OHIO-It appears like- 
ly that the Model Laundry Co. will be 
sold to Henry A. Marks and his son, 
Henry for approximately $1,650,000. 
Consummation of the deal depends on 
consent of minority stockholders. Major- 
ity stockholders have already deposited 
their shares. The Model Laundry, with 
main offices at 2364 Reading Road, has 
branch plants at six other locations in 
Greater Cincinnati. 


CINCINNATI, OHIO — The Pullman 
Company has closed its laundry at 523 
Culvert Street, it was recently reported 
by Robert Ryan, district superintendent. 
Other Pullman laundries will take care of 
the needs of trains making up in Cincin- 
nati. 


COLUMBUS, OHIO—Swan Cleaners 
have added a shirt laundering service. 
New equipment has been installed and 
renovations are in process at the plant’s 
Scott Street location. 


FAIRBORN, OHIO — The Crystal 
Laundry and Dry Cleaning Company of 
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5-letter word for lower delivery costs... 


More payload. America’s most popular multi-stop 
delivery trucks give about twice the payload space of 
panels. You get more payload space for peak-load periods, 


Easier deliveries. Every International with Metro body 
offers wide doors at front and rear, a low floor, and ex- 
tra ceiling room to save driver time and work. 


Truck construction. An International with Metro body 
is all truck. Its chassis cuts operating and maintenance 
costs. You get a lasting-quality Metro body. 


Right size. Choose exactly the right model for your job 
from 6 models, 4 body sizes. GVW’s—5,400 to 11,000 
pounds; payload capacities—235 to 375 cubic feet. 


* 


Overwhelming acceptance. New Internationals with 
Metro bodies are better than models that held first place 
in multi-stop field 12 straight years. See’em now. 


*Metro. Registered trade mark of The Metropolitan Body Company, Inc., subsidiary of the International Harvester Company. 








: ; : : Internationals with Metro bodies for multi-stop deliveries offer 
4 taternationsl Nervestor Bullds McCormick Ferm Equipment end Formell super-specialization to fit your business, keep costs down. Avail- 
Tractors... Motor Trucks... Industrial Power... Refrigerators and Freezers 


able in 7%, 942, 10% and 12-foot body sizes, body capacities 
INTERNATIONAL HARVESTER COMPANY ¢ CHICAGO from 235 to 375 cubic feet, GVW’s from 5,400 to 11,000 Ibs. 


INTERNATIONAL <= TRUCKS 
VV 


"Standard of the Highway” 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Dayton has opened the Happy Day Laun- 
day, Inc., here. Incorporators of the new 
plant are Martin M. Schryver, president 
of the Crystal plant, Carlton H. Coren, 
and Lois Allen. 


PORT CLINTON, OHIO-A self-service 
laundry has been opened by Earl Gard- 
ner. 


AUSTINTOWN, OHIO—Winchell Dry 
Cleaners and Shirt Laundry of Niles has 
opened a branch store here. 


MADISON, WISC.—A $15,000 addi- 
tion to the Quality Service Laundry has 
been announced. The addition will in- 
clude a drive-in station. 


MADISON, WISC.—Articles of incor- 
poration have been approved for Green 
Bay Launderer, Inc, Incorporators are 
Walter A. Kruger, John B. Fitzgerald, 
and Mildred Howlett. 


RISING SUN, IND.—The Riverside 
Laundry & Dry Cleaning, a local insti- 
tution for the last 13 years, has closed. 
Ill health of Owner J. B. Adams is given 
as the reason, The drycleaning depart- 
ment will continue to operate. 


TERRE HAUTE, IND.—The entire 
plant of Star Cleaners and Launderers 
is being extensively remodeled, accord- 
ing to Dick Hawkins, plant manager. 
Previous floor space has been doubled 
by a new addition to the rear. A new 
cold storage vault has been added. 


MARYVILLE, MO.—John Curfman 
has purchased the Maryville Laundry. 
Harold Fields is the former owner. 


MANSFIELD, MO.—Jim Strouse has 
opened a new cleaning shop and self- 
service laundry. 


COLUMBIA, MO.—The Reliable Laun- 
dry has been destroyed by fire. Cause 
of the blaze was undertermined. 


LAUNDRY 


CRANE, MO.—W. E. McCuller has 
opened a laundry in the building for- 
merly occupied by the Snack Shop. 


ST. LOUIS, MO.—The Excelsior- 
Leader Laundry has opened a branch 
store at the new Fred P. Rapp Shop- 
ping Center. 


ST. LOUIS, MO.—A $328,000 laundry 
is under construction at the Jefferson 
Barracks Veterans Administration Hos- 
pital. 


DE SOTO, MO.—Woodrow W. Gra- 
ham, owner of the De Soto Laundry and 
Dry Cleaners, is planning to make a 
number of changes to improve service. 


MELROSE PARK, ILL.—Richard C. 
Davis has opened a self-service laundry 
at 1714 Main Street. 


URBANA, ILL.—George McCartney 
has purchased American Cleaners and 
Laundry. 


KANKAKEE, ILL.—Paul R. Branch, 
manager of the Domestic Laundry, has 
been elected to the board of directors 
of the Illinois Laundryowners Associa- 
tion. 


LISLE, ILL.—New equipment is being 
installed at the Lisle Home Laundry. 


HERRIN, ILL.—Mr. and Mrs. Pete 
Marlow have bought out the interest of 
Carl Bruce in the Modern Laundry & 
Dry Cleaners. 


RANTOUL, ILL.—Mr. and Mrs. How- 
ard Knapp have sold their automatic 
laundry to David Jutovsky. 


BELLEVILLE, ILL.—A “drop-off and 
pick-up service laundry” has been opened 
by Robert O'Neal at 224 North High 
Street. 
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MILFORD, ILL.—Mr. and Mrs. Elmer 
Hankey have reopened the Milford Laun- 
dry, formerly owned and operated by 
Mrs. Thelma Kuhn. 


CLINTON, ILL.—Norman’s Laundry 
and Drycleaning of Decatur has opened 
a branch office here. 


ST. LOUIS, MICH.—Mr. and Mrs. 
Frank Cole have purchased the Central 
Michigan Laundry from Paul Eldredge. 
The Coles will rename the plant the Tri- 
City Laundry, its original name. 


BELOIT, WISC.—The Piggly-Wiggly 
supermarket here has installed self-serv- 
ice laundry facilities. Similar facilities 
will be opened in Rockford, IIl., next 
year. Larry Doyle, general manager of 
the Piggly-Wiggly midwest organization 
installed the laundry in the Beloit store 
as a test or pilot operation. 


GRAND RAPIDS, MICH.—Arthur A. 
Curtis, Sr., general manager of the Cur- 
tis Laundry & Dry Cleaners, has an- 
nounced a merger with Parisian Cleaners 
and Dyers, Inc. The new organization 
will do business as Curtis-Parisian Clean- 
ers & Laundry. 


OWOSSO, MICH.—Mr. and Mrs. Ar- 
thur Kvech have sold the City Cash and 
Carry Laundry. 


DETROIT, MICH.—Floyd Williams, 
73, a night watchman at the Queen Qual- 
ity Laundry, was shot and killed at the 
plant recently by persons unknown. 


BATTLE CREEK, MICH.—A new 
laundry costing $15,925 has been in- 
stalled at the Calhoun county infirmary. 


IONIA, MICH.—The October meeting 
of the SMAILM was held on November 
8 at the Michigan State College campus. 
Speaker of the evening was Arthur W. 
Sisko of the Cowles Chemical Company. 





LAUNDRY BUSINESS 


New York 
Oct. 20—3.6% less than last year 
Oct. 27—1.6% Tess than last year 
Nov. 3—3.3% less than last year 
Nov. 10-—4.5% less than last year 


Nov. 17—5.5% less than last year 


M. R. We iser & Co., Ne w York 


New Jersey 


Oct. 20—1.2% less 
Oct. 27—1.4% more than last year 


than last year 


Nov. 3—0.4% more than last year 
Nov. 10—0.6% more than last year 
Nov. 17—0.3% more than last year 


M.R. Weiser & Co., New York 


TRENDS 


New England 
Oct. 20—3.3% more than last year 
Oct. 27—4.8% more than last year 
Nov. 3—5.5% more than last year 
Nov. 10—6.2% more than last year 
Nov. 17—5.7% more than last year 


Carruthers & Co., Boston 
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For cottons, for family wash, for heavily soiled 
work—for all work requiring a high pH builder 
—Solvay’s new SUPERBILD is the ideal builder. 
Now improved with four special ingredients in- 
cluding complex phosphates, SUPERBILD is 
blended together in a new, exclusive formula 
that gives you more suds... greater detergency— 
many outstanding properties not available in 


any other laundry builder! For example... 

Only in new SUPERBILD are efficient wetting 
and penetration, superior soil suspension and 
dispersion, quick and thorough rinsing com- 
bined with strength, safety and economy. In ad- 
dition, new SUPERBILD is now easier to handle 
and use because it is free-flowing, non-caking 
and practically dustless, 


Here's What New Superbild Does— 


.. For the Water 
New SUPERBILD improves the action of water, 
regardless of the degree of hardness. With 
SUPERBILD, even softened water will wet faster, 
penetrate sooner, suspend soil better, and 
rinse more quickly and thoroughly. Water 
containing hardness will be softened, and the 
formation of insoluble soaps—soaps that build 
up on the wash wheel and stick to the clothes 
—will be virtually eliminated. In addition, new 
SUPERBILD regenerates lime soaps—insoluble 


soaps that may enter the wash with the clothes. 
These lime soaps are converted, made soluble, or 
dispersed; they do not re-form in a SUPERBILD 
solution. 


... For the Soap 

With new sUPERBILD in your formula, you get 
more suds and greater detergency ...cutting the 
cost of your laundering operation. New suPER- 
BILD also has the strength to do an efficient, 
economical job on heavily soiled work; yet it 


has a buffering action that makes it safe for 
linen supply and family wash, 


... For the Whole Wash 

Gives you a cleancr, fresher, more sparkling 
bundle with lower tensile strength loss at a 
minimum cost. Containing the finest, most mod- 
ern ingredients and compounded with all the 
skill of America’s oldest and largest alkali pro- 
ducer, new SUPERBILD cannot be matched for 
efficiency, economy and performance. 


ee 





SOLVAY SALES DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
nn ANN SALES OSS eee 
Boston © Charlotte * Chicago * Cincinnati * Cleveland * Detroit 
Houston * New Orleans © New York © Philadelphia ¢ Pittsburgh 


Other Solvay Products 
for the Laundry 


GREEN LABEL* COMPOUND 


on a 


St. Louis ¢ Syracuse 


SNOWFLAKE* CRYSTALS 
NYTRON* 





Soda Ash - Chlorine - Caustic Soda 
Caleium Chloride 
Potassium Carbonate 
Para-dichlorobenzene 


Since 188/ 


* Reg, U. 8. Pat. Of 


+ Caustic Potash . Formaldehyde 
+ Sodium Bicarbonate . Nytron ~- Specialty Cleansers 
Sodium Nitrite - Ammonium Bicarbonate 


Ortho 





Methanol - Ammonium Chloride 


SODA ASH 
CAUSTIC SODA 
LAUNDRY SODA 
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Annual Index 


Readers’ guide to 1951 STARCHROOM articles 


listed by classification and article titles 


ACCOUNTING 


The New Excess Profits T: 


ASSEMBLY 


Assembly Bin Curtains 

Coordination Eliminates Two Operators .. 

Drivers Assemble 

Figures Equal Facts 

Finishing Conveyor 

Gravity Solves Two-Level Problem ...... 

How We Increased Production and Re- 
duced Costs 

Mackechnie System 

New Answer to An Old Complaint .... 

New Milestone in Drycleaning Identific: ation 

New Sliding Assembly Rack 

Package Idea Slashes Family Bundle Pro- 
duction Cost 

Sickels Gets High Efficiency From 12 Em- 
ployees 


ASSOCIATIONS 


Allied Trades 
Allied Trades Convention Attracts Record 
Attendance 


National 

AIL Appointments 

AIL Bulletins and Reports . 

AIL Convention Accents Sales 

AIL Convention Pullout 

AIL Director Nominations 

AIL Distributes “The Laundry Industry”. . 

AIL Graduates 19th C 

AIL Industry Meeting in Washington .... 

AIL Industry Meetings at Joliet .... 

AIL Albert Johnson Completes 25th Year 
With AIL ..... ose 

AIL Management Course at Joliet 

AIL Market Research Project Launched . 

AIL Membership Drive 

AIL New AIL Publication . 

AIL New Consumer Survey Reveals Ex- 
panding Laundry Market 

AIL New Market Survey Under Way . 

AIL 1950 Operating Cost Percentages .. 

AIL Prepares New Membership Emblem. 

AIL Romeiser Elected AIL President 

AIL Seal Program Receives Recognition As 

AIL Second Young Men’s Conference .. 

AIL Student Loans Available at AIL School 

AIL 20th Graduating Class .... 

CRI Finlayson Rejoins CRI .............. 

CRI Henning Elected CRI P-esident ae) 

DSIA Diaper Group Unveils Telephone 
Training Program 

DSIA in Washington 

DSIA Membership Drive 

LSAA Board Meets .... 

LSAA Committees Announced . 

Linen Suppliers Meet in F lorida . 

Linen Supply Directors Meet 

New Service for Linen Suppliers (manage- 
ment engineering service) 

NAILM Hold Annual Meeting (12th) 

NICD Holds 42nd Annual Convention .. 


State and Local Groups 

Association Sponsors Television Show 
(Rhode Island Assoc. of Launderers and 
Cleansers) 

Californians at Yosemite 

Carolinas, Georgia and Florida Meet (44th 
annual convention) 

Chicago Group Elects Officers 

Connecticut Groups Merge 


Issue 


June 


Nov. 
May 
Aug. 
Jan. 
July 
Jan. 


Feb. 
July 


May 
Nov. 
Nov. 


July 
Apr. 


Sept. 
Nov. 
July 
May 
Jan. 


Jan. 


Noy. 
Mar. 


Aug. 
June 


Issue 

Connecticut Laundryowners and Cleaners 

to Consolidate June 
Detroit Group Holds Dinner Feb. 
Florida Group Meets at Daytona Beach .. July 
Fall Meeting in Connecticut Dec. 
Four States at Chicago (Ohio, Michigan, 

Indiana, Illinois) June 
Foussard Elected Minnesota President .... Dec. 
Frontier Laundry Council Holds Regional 

Dinner Feb. 
Idaho Meets at Boise July 
Joint Texas and Oklahoma Meeting May 
Kentucky Convenes Nov. 
Little Rock Luncheon June 
Louisiana Convenes Mar. 
Maryland, D. of C., and Virginia in Spring 

Meeting July 
Massachusetts Meeting Features Route 

Selling May 
Mississippi Convenes Jan. 
Mississippi Sponsors Spotting Course Feb. 
Missouri, Kansas, Iowa and Nebraska Con- 

vene June 
Mountain States Hold Joint Meeting ..... May 
New Jersey and Pennsylvania Hold Joint 

Convention June 
News from California Aug. 
New York Features Symposium June 
New Y \ LMs Discuss Engineering June 
N. C. Group Active in Government June 
N. C. Meeting Attracts 500 Apr. 
North Dakota, Wisconsin and Minnesota in 

Tri-Stater June 
Ohio Elections July 
Oregon Laundryowners Meet 
Pacific Northwest at Longview 
Philadelphia Group Elects Officers 
Pilgrimage to Philadelphia (Laundry 

Cleaners Club of Greater Atlanta) June 
Record Crowd at Atlanta (Ga. Launderers 

& Cleaners Annual Convention) Apr. 
Record Montana Roundup June 
Southern Association Meets May 
Southwestern Linen Supply Association 

Meeting Mar. 
Tri-State at Baltimore Jan. 
Virginia Fall Meeting Nov. 
Western States to Join Forces Dec. 
West Virginia at Charleston (34th annual 

convention) 


ATHLETIC EQUIPMENT 


How to Clean Football Uniforms 


CLAIMS 
New Answer to An Old Complaint 
Promoting Business Country Style 
Protect Yourself and Your Customer 
Successful Small Plant Operation 


CONSTRUCTION 
Design Accents Originality 
Location and Looks 


CONSUMER EDUCATION 


TV Spots New Fabrice Standards 


COSTS 
Basic Account Classification Now Effective. Jan. 
Break-Even Charts 
Coordination Eliminates Two Operators .. 
Cost Survey Forms Mailed 
Figures Equal Facts 
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OPERATOR 


at one station finishes every piece of wearing 
apporel, regardless of type or material . . . and 
is responsible for quality and bundle count. This 
unit is radically new! 


ee PROSPERITY 


“0 ~ All Purpose 


G APPAREL UNIT 


a 
— RIN 
| has — 


— 


FINISHING COSTS CUT 50% DELUXE QUALITY FINISHING 


In one plant, two girls (2 units) now do the work which A compact unit producing top quality finishing of all 
formerly required five girls . . . in another plant four types of new styles in celanese, rayon, nylon, mixtures, 
girls (4 units) do the work formerly requiring ten. In corduroys, etc., answering today's customer demand for 


both cases quality is immensely improved. (Plant names a completely finished family service. This service will 
on request.) please your most fastidious customers. 


COMPLETE JOB at ONE STATION 


Prosperity’s constant study of the wearing apparel finishing problems has brought about this 
balanced unit in which one girl, at one station, has the necessary equipment to finish any material, 
any garment . . . and finish it completely with one handling at a cost lower than ever before 
thought possible. Requires only 82 x 9 feet of floor space. 

COPYRIGHT 1951, The PROSPERITY COMPANY, Inc. 





Ditect Soles Mode by 


Wholly Owned Sudsidrory 
The PROSPERITY COMPANY, f 
© Delewore Corporation 
AUTOMATIC PRECISION PRODUCTION S FOR LAUNDRY AND DRY CLEANING PLANTS a aes 
Trademark Prosperity 
Reg. U. S. Pat. Off. ely tel 
L 


Main Office and Factory, Syracuse 1, N. Y. jes, Service a ‘arts in Principal Cities 
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Tssue 
How We Increased Production and Re- 
duced Costs 
1950 Operating Cost Percentages 
Package Idea Slashes Family Bundle Pro- 
duction Cost Oct. 
Plant Cuts Labor Costs Five Percent 
Small Plant Gets More With Less 
What Delivery Cost Control Can Do For 


CUSTOMER CONTROL 
Figures Equal Facts 
How To Control Call Office Customers .... 
Successful Small Plant Operation 
Trucks Become Rolling Offices 


CUSTOMER RELATIONS 
Customers Carry Name Plates 
Diaper Group Unveils Telephone Training 
Program 
Drive-in service, Texas style 
Hanger Reminder 
Mary Gladys Polls Her Customers ........ 
New Answer To An Old Complaint 
Promoting Business Country Style 
Protect Yourself and Your Customer 
Successful Small Plant Operation 
Survey Indicates Sales Strategy 


DEFENSE PROGRAM & CIVIL DEFENSE 
(See Government Regulations) 
Converted Truck-Ambulance Wins Official 
Approval 
Linen Suppliers Pledge Defense Effort 
Support 
Meeting Our Goals Demands National 
Unity 
Scrap Vital to National Defense 
Your Trucks Can Help Save Lives 


DELIVERY (See Trucks) 
DIAPER SERVICE 


“Corporation” Keeps Leads Coming (pro- 
motion) 

Crystal Spring Sells the Baby Market .... 

Diaper Group Unveils Telephone Training 
Program 


DIRECT MAIL (See Sales Promotion) 
Crystal Spring Sells the Baby Market 
Profits From a New Store 


DISTRIBUTION 
Lockers for Laundry and Drycleaning—A 
New Merchandising Twist 


DRIVE-IN 
Crystal Spring Sells the Baby Market ... 
Customers Carry Name Plates 
Design Accents Originality 
Drive-in service, Texas Style 
Happy Holiday Draws Volume 
How to Control Call Office Customers 
Location and Looks 
“Pillow Case” Bundle ... 
Where to Put Cleaning 


DRYCLEANING 
Drycleaning Data 
Five Items from Cole’s . 
es to Increase Finishing Production .... 
vockers for Laundry and Drycleaning—A 
Ne Ww Me re handis sing Twis st 


New Mites in inanion Identifica- 
tion 
New Sliding Assembly Rack 
Open House Sparks Promotion .... 
Survey Indicates Sales Strategy 
Where to Put Cleaning 
EDITORIAL 
AIL Membership Campaign 


Are You Listening? 
Chicago Price Relief 


LAUNDRY JOURNAL 


Page 


30 
30 


58 


64 
48 


40 


38 
22 
16 
30 


Drycleaning 

Final Warning 

ROOk Bi WUE RIO: Sis sd kencexnweses sees 
Have Laundry Sales Leveled Off? 

The Importane e of Keeping Ree ords ane 


Just Wonde ring 

Let’s Clean Up the Plant 

The Market Is There—Let’s Go After It .. 

McBrien’s Valedictory 

New Economic Climate In 1951 

New ‘ 

Real Audience 

“The Prophets of Gloom” 
“The Prophets of Gloom” 

Self-Service Laundries 

Selling in a Period of Mobilization 

A Shrinking Market 

Taxes and Expansion 

Two New AIL Reports (Special Report 
#188, 189) 

Well Done! 

A Word to the Wise 


EMPLOYEE RELATIONS 

Birthday Helps Personnel Relations 

“Corporation” Keeps Leads Coming 

Getting Along With Your Employees 

How to Use Standard Hour Incentives .... 

Human Factors in Supervision 

Little Rock Tackles the Self Service Prob- 
lem 

Open House Sparks Promotion 

Prize Incentives Slash Claims 

Promoting Business Country Style 

Sixty Prizes, 43 Contests, One Package .... 

Successful Small Plant Operation 

That’s Where the Money Goes 

They Sold Incentives 

ENGINEERING 

Boiler and Engine—Generator Selection .. 

Dissipate Motor Heat 

Double Valves Eliminate Wear 

Efficient Burning of Wood Lowers Power 
Plant Costs 

Eliminating Boiler Scale .................. 

Fuel Oil Manual 

Generated Vs. Purchased Current—A Case 
History 

Good Maintenance Prevents Boiler Ex- 
plosions 

Helpful Tips for Good Trap Performance . 

How to Control Electrical Losses Part I.... 

How to Keep Operating With Equipment 
Shortages 

Lint Exhaust Replaces Traps 

Maintenance Is Doubly Important Now .. 

Overcoming Air Pollution 

Planning Ahead for Fuel Oil Rationing ... 

Pointers from Pilgrim 

Powder Injection at the Lint Trap 

Power Plant 

Precautions for Users of Packaged Boilers 

Separator Saves Valves 

Should You Change Fuel? 

Trap Maintenance and Operating Checks . 

Trap Selection and Application 

Unique Power Plant at Railroad Laundry . 

Water Supply 

What Size Heat Reclaimer? 

What You Need to Know about Blowoff 
Tanks 


FABRICS 
ASTM Technical Committee Meets 
Cc ontract to Textile Institute 
New Finish Makes Rayon 
Washable” 
Report on Textile Fibers 
TV Spots New Fabric Standards 


FINISHING 
Finishing Data 
Five Items from Cole's 
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His business paper ...of course 


N. man who takes his job seriously takes his business 
paper lightly. You’ll find the Best Informed Men in your 
Field read every issue... straight through. They can’t 
afford not to. Matter of fact, who can, in these fast- 
moving times? New ideas, new products, new methods, 
new techniques crop up one-a-minute. Today, change is 
the one thing that’s certain... and when your own for- 
mula for change is a better job, a bigger profit, a more 
important place in the industry, you need the continuous 
touch with facts and news and “how-to” that only your 
business paper provides. The editors continuously scout 
the field for you; the advertisers report new products or 


LAUNDRY 


JOURNAL 


new ways to use old ones... new profit angles... new 
sources for things you buy. Read cover to cover—with 
a sharp eye. That’s what makes you one of the Best 
Informed Men in your field, too. 





Did you know that this business paper . . . because it’s a member of 
the Associated Business Publications . . . has some extras to offer 
you? It’s a paid-circulation paper . . . which means the editors must 
keep their magazines well sold and weil read. They get together con- 
tinually in the Association . . . meet other editors in clinics, confer- 
ences and courses . .. work to make a good paper a better paper—to 
serve you in more and more ways. Your business paper is worth 
every minute you spend with it! 
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One of a series of advertisements prepared by THE ASSOCIATED BUSINESS PUBLICATIONS 
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STARCHROOM LAUNDRY 


How We 
duced Costs 


Investment Pays Off In Two Years........ 


FLATWORK 
Coordination Eliminates Two Operators . 
Flatwork Slides to Ironer 
Flatwork Standards 


How 13 Employees Do the Work of 23 ... 
Monorail Increases Marking Production by 


50% 


Package Idea Slashes Family Bundle Pro- 


duction Cost 


Railroad Streamlines Laundry Operation. . 


FLOOD REPORT 


Flood-Damaged Merchandise Recondition- 


ed on Mass-Production Basis 
Flood Insurance 
How Ripley’s Beat the Flood 


Kansas City Laundryowners Mobilize for 


Flood Emergency 
Laundryowner Assists in Flood Relief 
Ripley's Launders 48,531 Tire Tubes 


FURS 
Fur Data 


GADGETS AND GIMMICKS 
(See Rhapsody in Bellew) 
Adjustable Hanger (repair department) 
Assembly Bin Curtains 
Dissipate Motor Heat .... 
Five Items from Cole’s 
Pointers from Pilgrim 
Separater Saves Valves 


GOVERNMENT REGULATIONS 
(See Defense Program) 

On the Mobilization Front 

On the Mobilization Front 

On the Mobilization F 

On the Mobilization 

On the Mobilization 

On the Mobilization 

On the Mobilization Front ... 

On the Mobilization Front 


HOUSEHOLD 
He Opens Doors with Pillows 
IDENTIFICATION (See Marking) 
INCENTIVES 
“Corporation” Keeps Leads Coming ..... 
How Reliable Linen Service Presses 
Uniforms Per Operator Hour 
How 13 Employees Do the Work of 23.... 
How To Increase Finishing Production. . 
How To Use Standard Hour Incentives 
How We 
duced Costs 
Open House Sparks Promotion (routemen) 
Prize Incentives Slash Claims 
Sixty Prizes, 43 Contests, One Package.... 
Slick’s Also Uses Prize-Bank Idea 
Successful Small Plant Operation 
MMOy COG FMCMUVEE icc ci sccsiscceess 


INSURANCE 


Flood Insurance 
Protect. Yourself ¢ 


LAYOUT 


Finishing Conveyor 

How Reliable Linen Service 
Uniforms Per Operator Hour 

Plant Cuts Labor Costs Five Percent 

Railroad Streamlines Laundry Operation .. 

LEGISLATION 
G.I. Bill Benefits to End 
G.I. Educational Benefits Almost Over .... 


G.I. Bill Benefits End for Most Veterans . 
Social Security Information 


Press Ss 


Increased Production and Re- 


Increased Production and Re- 
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SUPPLY Issue Page 
How Reliable Linen Service Presses 

Uniforms Per Operator Hour . Oct. 42 
New Service for Linen Suppliers (manage- 

ment engineering service) .. Jan. 46 


LOT SYSTEM 


Mackechnie System Jan. 12 
New Milestone in Drycleaning Identifica- 

tion Jan. 64 
New Sliding Assembly Rack July 64 
Small Plant Gets More With Less Oct. 48 


MAINTENANCE (See Engineering) 


Good Maintenance Prevents Boiler Explo- 
sions June 
How to Keep Operating With Equipment 
Shortages Feb. 
How to Save Money on Truck Maintenance May 
Maintenance Check-up System May 
Maintenance Is Doubly Important Now ... May 
Once Over Lightly Sept. 
Techniques of Plant Maintenance (Book July 
review) 
Trap Maintenance and Operating Checks . Sept. 


MANAGEMENT 


Birthday Helps Personnel Relations ...... Aug. 

Classified Ads Helped This Plant Boost 
Sales 30 Percent Sept. 

Consolidated Laundries Conduct Manage- 
ment Forum Feb. 

Coordination Eliminates Two Operators .. Oct. 

Drive-in service, Texas style Apr. 

Figures Equal Facts Oct. 

How 13 Employees Do the Work of 23 .. Oct. 

How to Increase Finishing Production .... Sept. 

How to Use Standard Hour Incentive sis Oat. 
“If You Can’t Beat ’Em . . ows: MOE 

Little Rock Tackles the Self Service Prob- 
lem 

Management Course at Joliet 

New A.M.A. Literature 

New Answer to An Old Complaint 

New Service for Linen Suppliers (manage- 
ment engineering service) . 

Package Idea Slashes Family Bundle Pro- 
duction Cost 

“Pillow Case” Bundle 

Pointers from Pilgrim ..... 

Production and Management Data 

Recent A.M.A. Publications 

Sales Clinic Sets Wheels Rolling 

Shirt Unit Develops Record Production 

Sickels Gets High Efficiency From 12 Em- 
ployees 

Successful Small Plant Operation 

Survey Indicates Sales Strategy 


MARKING (Identification) 


Coordination Eliminates Two Operators 

Customers Carry Name Plates 

Drivers Assemble 

Figures Equal Facts 

Happy Holiday Draws Volume 

How 13 Employees Do the Work of 23 . 

Identification Production Standards 

Mackechnie System 

Monorail Increases Marking Production By 
50% 

New Answer to An Old Complaint .. 

New Milestone in Drycleaning Identification 

New Sliding Assembly Rack 

Package Idea Slashes Family Bundle 
duction Cost 

Paper Punch Pricing 

“Pillow Case” Bundle (ticket tube) 

Plant Cuts Labor Costs Five Percent 

Sickels Gets High Efficiency From 12 Em- 
ployees 

Small Plant Gets More With Less . 

Trucks Become Rolling Offices 


PACKAGING 


Mary Gladys Polls Her Customers (shirts) May 


(Continued on page 56) 
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BE A LEADER 


Give Quality Work 
Build 7“/ Business 
=_ 


NOW ... for the first time a complete laundry soap that is 

homogenized. It is the new, amazingly improved PRIME SOHP. HOMOGENIZED 
EVERY GRAIN IS BUILT THE SAME. Soap and builder cannot oR 

separate. The new PRIME SOHP performs miracles with the 

wash ... puts new life in worn fabrics ... keeps them looking 

fresh and new. Never before such constant, uniformly brilliant 

white work, Never before such sparkling colors. And the more 

they’re washed with the new PRIME SOHP., the whiter and 

brighter they get. Be a leader! Give quality work and build your 

business. Order from your Beach Distributor today. 


By the makers of Beachrite, Coldspray, Polar 


BEACH SOAP COMPANY, LAWRENCE, MASS. 


NEW HOMOGENIZED 


PRIME SOHP 
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Interior of Amityville Laundry’s new drycleaning plant shows Super- 
intendent Leroy Schuler (left) at spotting board and Jack Jones at 
press unit. Racks of garments were moved out of view of camera to 
display equipment 


Why Opena 
Cleaning Plant? 


Laundry’s cleaning operation triples 


volume in first four months 


By JAMES A, BARNES 


“TODAY A ROUTEMAN is at a disadvantage if he 
doesn’t have drycleaning to sell,” says Val Dayton, 
owner of Amityville Laundry, Amityville, New York. 
“Furthermore, it seems to me, a well established dry- 
cleaning volume can help hold profits up when laundry 
sales slump.” 

This was the philosophy which led to the opening of 
Amityville’s own drycleaning department last June. 
Prior to that time the laundry had a small volume of 
drycleaning business which it farmed out to a nearby 
wholesale house. Starting the very first week the new 
plant opened, with sales of $200, the operation has been 
profitable. Today, with weekly volume running around 
$500, sales are three times what they were under the 
old set-up. 

Although a new building was erected, capital outlay 
was kept at a minimum. The building is of concrete 
block construction on a lot adjoining the laundry site. 
Working space of approximately 1,000 square feet is all 
on one floor. 

Equipment consists of a petroleum cleaning unit 
which includes a combination washer-extractor plus a 
filter and a tumbler; a spotting board with an air gun 
and an additional tumbler for garments which require 
spotting; a drying cabinet, set of presses with a puff 
iron, steam-air finisher, ironing board, sleeve press, 
wind whip, small extractor, cuff brusher, sorting reel, 
two clothes carts and a marking table. 
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Three productive employees constitute the entire 
organization at present. Superintendent Leroy Schuler 
marks in and classifies the work, runs the cleaning unit, 
does the spotting and wetcleaning. His wife, Genevieve, 
checks the work in, does the silk finishing, repair work 
and assembly. The third employee, Jack Jones, is the 
wool finisher. Present plans call for hiring a fourth 
worker who will relieve Schuler of running the cleaning 
unit, classifying and doing the wetcleaning. No other 
additions to the staff are planned. It is anticipated that 
the four-man staff will be able to handle a weekly vol- 
ume of around $800. 

Work is brought to the plant from the laundry by 
basket. Finished garments for the cash and carry store, 
located in the front of the laundry building, are returned 
on racks. Each of the seven route salesmen has his own 
rack in the drycleaning plant and picks up finished 
garments for his route himself. 

Amityville charges the same base rates for dryclean- 
ing that were in effect when they farmed it out. Except 
for the Welcome Wagon and the cash and carry store, 
no special sales or gimmicks to attract business have 
been used. Welcome Wagon has been a regular part of 
Amityville’s sales promotion program for the past seven 
years. The cash and carry store has always offered a 
15 percent discount for both laundry and drycleaning. 

Advertising expenditures for 1951 will total five per- 
cent of combined laundry and drycleaning sales. This 
money is being spent solely for local newspaper ads 
and bundle inserts. These two media have long been 
used by the plant. Before opening the new cleaning oper- 
ation, however, the messages concerned only laundry 
services. Drycleaning services were not mentioned. 
When the new plant was ready for operation the copy 
announced the fact and began hitting hard for new dry- 
cleaning customers. It still is. The emphasis is on a 
quality job and faster service. Climbing sales bear testi- 
mony to a successful program. 

Amityville is right next door to the boundary line be- 
tween Nassau and Suffolk counties on Long Island. 
This is one of the fastest growing residential areas in 
the country today. It is true that an expanding popula- 
tion center such as this is one of the ingredients of the 
plant’s success. However, there is plenty of competition 
in the area. Two large New York drycleaning chain out- 
fits operate nearby stores offering cut-rate prices. Also, 
many of the newly built apartment house dwellings offer 
tenants home washing facilities and they have not been 
easy to sell. Still Amityville’s combined laundry and 
drycleaning sales for the first nine months of this vear 
are 13 percent ahead of 1950. 

Other ingredients of Amityville’s success include the 
goodwill they have built up among their laundry cus- 
tomers over the years. Prompt and fair settlement of 
claims has played a part. Every claim is settled in cash 
within 10 days of filing. This policy is costing the man- 
agement less than three-quarters of one percent of sales. 
The resulting goodwill among present laundry custom- 
ers makes it easy for a route salesman to explain the 
new drycleaning service and solicit business. 

Val Dayton’s philosophy is paying off. It’s our bet 
that his drycleaning sales will continue to climb until 
they are well above the present ratio of less than eight 
percent of laundry sales. @ 








December 15, 1951 STARCHROOM LAUNDRY JOURNAL 


Vapor-Clarkson 


Steam Generators 


Installed In The New Union 
Pacific Railroad Laundry 


Pictured at the right is the seven unit Vapor-Clarkson 

installation at the Union Pacific Railroad laundry in 

Ogden, Utah. Each generator is 165 H.P. and produces unique in that this type of steam generating equipment 
4,500 pounds of steam per hour, giving a total of 31,500 had been used in heating diesel trains, but had never 
pounds per hour from all seven units. The installation is been used in a laundry plant. 

At the left is the new 20 H.P. Vapor- 
Clarkson steam generator. This re- 


20 H.P. Vapor-Clarkson Steam Generator markable unit produces 100 pounds 
Shown By Mercury Cleaning Systems, Inc. of steam pressure in 114 minutes 
At The Recent A.I.L. Convention In Chicago 





from cold water and has an output 
of over 500 pounds of dry steam 
per hour. The automatic controls 


turn the generator on and off so 





that steam is made only when needed 
—saving fuel, water and time. 

An outstanding feature of this gen- 
erator is the built-in return system 
with a 50 gallon capacity. Vapor- 
Clarkson generators cannot blow-up 
because no reservoir of water is 
heated under pressure and there are 
many protective safety controls. 

The 20 H.P. generator is ideal for 
laundries and drycleaning plants 
because of its compactness, effi- 
ciency (81% efficient) and de- 


STEAM TEMPERATURE ; . ¥ : aes pendability. It comes as a complete 
ONTROL ¥ 


SAFET 


package—ready for use by connect- 


RETURN SYSTEM 
LT-IN, 50 GAL. CAP 


ing fuel, water and electricity. 
Vapor-Clarkson steam generators 
are the product of years of engineer- 


SIZE: LONG - 47-1/8" ing experience and are the most 


WIDE - 
HIGH - 50-7/8 


WEIGHT: 850 Ibs, met, 1100 Ibs. crate powerful in industry for size and 
weight. Furnished ir. sizes 20 to 165 
H.P. 





Distributed By 


MERCURY CLEANING SYSTEMS, INC. 


WASHINGTON BOULEVA : O &, ILLINO ¢ TELEPHONE AN dover 3-5420 


Manufacturers of ‘‘MERCURY’’—The Modern Petroleum Unit 
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(Continued from page 52) 


PERSONALITIES Issue 


Chemical Chiefs Take NPA Posts June 
Albert Johnson Completes 25th Year With 
ALL. Nov. 
Laundryowner Assists in Flood Relief 
Linen Suppliers Honored 
Murdoch ten Kiwanis Convention . 
New President of O.M_I. 
William W. Silliman Announces Intention 
to Retire . RE 
Stephens He ads O.M.I. Course 
Treasurer Honored 


PERSONNEL (See Employee Relations ) 
Getting Along With Your Employees 
Linen Supply Personne! Literature . 


PRICING 
Happy Holiday Draws Volume 
Paper Punch Pricing 


PRODUCTION 

Coordination Eliminates Two Operators .. 

Figures Equal Facts 

Five Items from Cole’s 

Happy Holiday Draws Volume 

How Reliable Linen Service Presses 
Uniforms Per Operator Hour 

How 13 Employees Do the Work of 23 ... 

How to Increase Finishing Production .... 

How to Use Standard Hour Incentives .... 

How We Increased Production and Re- 
duced Costs 

Investment Pays Off In Two Years 

Labor Saver: 

Location and Looks 

Mackechnie System 

Monorail Increases M: arking. Produe tion By 
50% : 

New Milestone in Drycleaning Identifica- 
tion 

Package Idea Slashes Family Bundle Pro- 
duction Cost 

“Pillow Case” 

Plant Cuts Labor Costs Five Percent. 

Production and Management Data........ 

Production Standards 
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Shirt Unit Develops Record Production 

Sickels Gets High Efficiency From 12 Em- 
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Small Plant Gets More With Less. 

They Sold Incentives .... 
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How to Wash at Home 
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Flood Emergency . 

Laundryowner Assists in 1 Flood Relief 
rew Use For Soap 

Open House With Orchids 
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Pointers from Pilgrim . 

Seal Program Receives Recognition 

TV Spots New Fabric Standards 

Two Radio Shows That Click ... 

Your Trucks Can Help Save Lives 


RACKS AND CONVEYORS 

Figures Equal Facts 

Finishing Conveyor 

Flatwork Slides to Ironer 

Gravity Solves Two-Level Problem 

Happy Holiday Draws Volume 

How Reliable Linen Service Presses 
Uniforms Per Operator Hour 

Monorail Increases Marking Production By 


New Sliding Assembly Rack 
Plant Cuts Labor Costs Five Percent 
Railroad Streamlines Laundry Operation. . 
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Barrel Holder on Hand Truck Feb. 35 
Belt Control for Extractor Mar. 42 
Boxes for Purses Apr. 32 
Brake for Spool Nov. 40 
Chicken Ring Counters Apr. 36 
Clock Light ar 38 
Coil Excess Cord 

Conveyor With Sprocket 

Cover Cloth Rack 

Curved Bumper 

Cuts Cutting Time 

Date Stamp Holder 

Dollies for Skids 

Emergency Fender Repair 

Engine Safeguard 

Exhaust Steam Enters Chimney 
Express Rail Brake 

Extinguisher Markers 

Feed-Bar Extension 

Feeding Aid for Ironer 

File Precaution 

Flap Fastener 

Flatwork Ironer Shield 

Fold Table Improvement 

For Convenient Hopper Loading 
For Honest Hank Counts 

POE MeN BPRONN 6k fon soso 0W 5's0-00 hoe b es 
For Spotting Brush Mileage 

Funnel for Truck Loading 

Garment Bag Rack 

Good Button Hook 

Grille Protector 

Guard Rail for Calender 

Gum Scraper 

Handy Button Tray 

Heat Saving 

Hinged Table 

Hot Water for Monday Morning 
How To Beat Digitaria 

Just a Twist of the Net 

Keeping Track of the Funnel 

Light for Hoist 

Mail Boxes for Routemen 

Masking Tape Markers 

Mercury Switch Stops Conveyor 
Monorail Guard Rail 

Monorail Returns No-Mix Strips 
Net Holder 

Net Holder ; 

Notches Prevent Keys From Sliding 
Office- Warmer 

Oil Can Identification 

Overcoming Typewriter “Creep” 
Paint for Shovel Handle 

Paper Cutter Improvement 

Pin Holder 

Pipes Protect Washers 

Pipe Support 

Place to Keep Chuck Wrench 
Pocket Reminder 

Press Mover 

Pre-Tumbling for Fast Finishing 
Razor Protection 

Remove Stapled Tags 

Repair-table reel 

Rivet Remover 

Rocks in the 

Rug Beater 

Rug Identification 

Rust Prevention 

Shirt Box Storage 

Shirt Unit Identification . 

Small Conveyor for Nets 

Soap Drums in the Call Office ............ 
Sorting Table at Tumblers 

Spool Holder 

Spool Support 

Sport Shirt Folder 

Sport Shirt Unit 

Step Plate Replaces Ladder 

Sturdy Conveyor Shutoff 

System for Drum Emptying 

Tank for 50 Bundles 

Tilting Bin for Break Table . 

Tool Cart 

Trolley for Entire Lot 

Truck Made of Pipe 
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and now.../7 TAKES 70 THE AIR! 


One of the strongest appeals of air travel is its cleanness--and that goes for the plane 
furnishings, too. To set up procedures for keeping its plane interiors spotless, a leading 


airline has ordered 
x THE SPOTTING MANUAL 


of the 


a DRYCLEANING INDUSTRY 


<< Revised Edition 
by ALLEN O. FLIGOR 


and PAUL C. TRIMBLE 


But there’s nothing flighty about the down-to-earth contents! Directions for 
safe removal of spots and stains, for wetcleaning, bleaching and related pro- 
cedures, are completely practical—easy to understand and easy to follow. 


There’s nothing high about the price of the Spotting Manual, either .. . 


paseeaseesseanasess===s""" OMLY $5.00 “* 


STARCHROOM LAUNDRY JOURNAL 
304 EAST 45th STREET 


NEW YORK 17, N. Y. CHECK MONEY ORDER 


Gentlemen: 
Please send me my copy (postage paid) of The Spotting Manual of the Drycleaning Industry, 


Revised Edition 


Firm... 


Address. 


Hy i 
! i 
5 4 
i i 
i i 
' i 
i j 
| Name... ; ? . x : ; f 
i i 
‘ i 
! i 
i ' 
! 4 
& a 
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THE FUR BOOK 
also includes chapters on: 


Cleaning, glazing and dyeing. How 
to make fur accessories. Common 
problems and how to solve them. 


Types of furs and how to handle 
each. 


A complete, practical, ; 
self-teaching course in . 
every phase of fur work : 


only $7.50 


STARCHROOM LAUNDRY JOURNAL 


Are you prepared to take advantage 
of this money-making opportunity? 


You can—with the aid of 


If you handle or plan to 

handle furs . . . if you want to build up 

and supplement your storage business .. . 

if you want a profitable project for the slow summer months... 
Give a complete fur service in your own plant! 

Even the beginner can quickly learn from THE FUR BOOK 

to do simple repairs and remodeling. The more experienced 
furrier will benefit from the improved 

and simplified methods in let-out work and other standard 
techniques. Sample repair and remodeling jobs described 
step by step—easy-to-follow instructions with 

many clear diagrams and photographs. 

With table of estimated costs. 


eo: 6 8 €.9 S22: 2 Oa 8.8 BO 60'S ©. 8 614-8 2 ee 


STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York 17, N. Y. 


Gentlemen: [_] CHECK [_] MONEY ORDER 
Please send me my copy (postage paid) of THE FUR BOOK by David 

G. Kaplan. 

aT IT Ee EL LCE aE LET EEN OPI NLT eR ce Ee Ee 

Firm___ 

Address eiaieocilaa 

City. SS Wemcoearene ee 
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GUIDEBOOK 


OF THE 


Drycleaning 
Industry 








THE DRYCLEANER® 
TO GOOD MAINTEN 


Tells How to Cut Wear and Tear, Re 
Wasteful Losses and Make More Mo 


There are literally hundreds of places in the average drycleaning plant where 
‘“‘wear and tear’’ nibble at the profits. Added together they can actually wipe 
out a plantowner's ‘take-home pay.'’ How to increase that take-home pay is 
explained in full in the February 1952 Guidebook of the Drycleaning Industry. 
This spotlight on the darkest corner of plant management will be most useful 
in this period of persistent shortages. 


Who performs maintenance Easier administration 

Who's responsible for Planning layout for 
maintenance maintenance 

What tools are needed Effect on employees and 

Schedules for regular care customers 

Records and reports Reduction of insurance 

Wage incentives for main- 
tenance crew 

Lower production costs 

Less supply loss 

Reduced power, light and FEBRUARY 

eat expense 
Cuts in building overhead | 9 52 
Slower machinery wear ISS Ty) ae) ee] 


Better sales equipment 


LOCAL BUYERS’ GUIDE, a geographical NATIONAL 


directory providing complete informa- 


tion on addresses of manufacturers’ 
branch offices, distributors and jobbers. C L E A N E R 
ETAILED BUYING INFORMATION sup- en: on) ae eS 
plied igf @igplay advertising of leading 
: d sales Organs 1 _ reskin mer 


. ] : 
ads | rid : e 20 North Wacker Drive 
: d Ge ofer a eciory Chicago, Illinois 
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Table |. Wire Dimensions and Current Capacities 


(1947 National Electrical Code) 





Cross Sectional 


Ohms (dc) * areas (Sq. in.) 


Allowable Current 
Capacity, amps 





per 1000 ft. 
(77F.) Type 


Tw 


Type Type 


AVA 





.0135 
.0172 
.0224 
.0408 
0819 
-1087 
-1263 
.1473 
-2027 
.2367 
-2781 


2.575 

1.619 

1.018 
.641 
410 
-259 
.205 
-162 
.129 
-102 
0811 











.047 
.055 
.064 
.075 
.122 
-155 
.174 
-200 
-268 
-307 
.353 

















*Bare Conductor. 


Abbreviations: AWG—American wire gauge; R-—rubber covered; RH—rubber covered heat resistant; TW 


impregnated varnished cambric 


th 
ther 





How To Control Electrical Losses 


By JOSEPH C. McCABE 


Engineering Editor 


Part I 

THE ELECTRICAL LOAD IN THE AVERAGE 
LAUNDRY runs very close to one hp. for every 2.5-3 
bhp. Yet this electrical load gets little or no maintenance 
attention considering its operating cost. The cost of 
generating enough steam to make one bhp. runs, in oil, 
about 214 pounds or about a third of a gallon for the 
usual sized laundry boiler. This comes to something 
like 2°4 cents with eight-cent-a-gallon oil. For a plant 
with an electrical load of about 85 hp. the electric 
power bill runs close to two cents per hp. hour, or 2.7 
cents per kilowatt hour (kwhr). Electrical costs cer- 
tainly are an out-of-pocket expense worth checking 
on from time to time. 

In the case of your steam boiler there are a number 
of operating efficiency checks you can run ranging 
from very rough to highly detailed. The equipment 
you need is relatively inexpensive and can be fairly 
easily handled by ordinary boiler room help. You can 
begin your check right at the boiler. Then by process 
of elimination you can locate your heavy steam wastes. 
If you’ve got faulty steam lines or bad traps' there 
are ways of identifying them. The average boiler op- 


‘SrarcHroom Launory Journat, July, August, September, 1951. 


erator appreciates the advantages of an efficient plant. 

But how about your electrical system? Are there any 
ways you can spot waste or save yourself some money? 
There are, of course. The old time electrician’s trick of 
testing motors and electrical feeders by “feel” is pretty 
much out the window. In fact, as often as not you're 
already in trouble if your feeder runs hot to the hand. 

The losses you suffer from overloaded feeders are 
two-fold: (1) electrical, in the way of increased heat 
energy loss, known as I*Rt (square of the current in the 
line x the resistance x the time the current flows) ; and 
(2) poorer performance of the electrical equipment 
because of low voltage. 

The National Electrical Code* spells out wire dimen- 
sions and their current-carrying capacities, Table I, as 
well as the currents pulled by the normal motor, Table 
II. If you know the size of your feeder and the total 
motor load on it you can tell right off if your wire size 
is big enough to carry it. Wire sizes are often figured 
in terms of sq. in. of cross-sectional areas. If you don’t 
know the area of the cross-section, measure the diameter 


: : wd? . 
with a set of calipers. The formula “a Bives the area. 
Frequently plants add motors to feeders without any 


*National Electrical Code, National Board of Fire Underwriters, 85 John 
St., New York, N. Y. 
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It used to take 30 minutes to warm up the presses in a big 
Philadelphia tailoring plant. Now it takes 5. 


What happened? They replaced old-style steam traps with 
Yarway Impulse Traps—and gained 25 extra minutes 


a day for productive operation. 


That's pretty typical where Yarway Steam Traps are on the 


job. Whether it's a tailoring plant, laundry, cleaning 
M NU D establishment or other plant where steam is used, Yarways 
are designed to send the most premium B.T.U.’s at top 


temperature into your process or product. They get 


equipment hotter, sooner... and keep it hot. 

When you add to this the other Yarway features—small 

size, only one moving part, easy installation, low 
maintenance, dependable operation, low cost—you have the 


reasons why over 750,000 Yarway Impulse Steam Traps 
have been already installed. 


One of 216 Yarway trap and strainer distributors is located 
near you. See him for your Yarways today. 


YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Pa. 


NEW TRAP BOOK 


our pages of the latest in 
eam traps and trap ap 
our copy is free. Write today 


the steam trap designed with more production in mind 
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Fig. 1. Portable split-core volt-ammeter shows line voltage or amperage 


regard to their load-carrying capacity, and then express 
surprise when a check on an over-heated feeder shows 
an obvious overload. 


Using the Volt-Ammeter 


But an even better way to identify overloaded 
feeders or, going a step further, to determine what is 
causing trouble—constantly blowing fuses, for instance 
—is to use a simple, and ingenious instrument, the 
portable split-core volt-ammeter, Fig. 1. 

This device has two arms or tongs that can be opened 
like an iceman’s tongs. These tongs are slipped around 
the feeder and permitted to close. Neither the feeder 
nor any part of the electrical system need be broken 
or disconnected in any way. The meter, by proper 
choice of a selector-setting, reads off the current flow 
in amperes. By measuring feeder diameter you can go to 
National Electric Code Tables and see how your feeder 
rates. 

What’s more, this same instrument can read voltage 
in the line, again by merely flicking the selector switch 
to the proper setting. The fact that you have both cur- 
rent and voltage information permits you to move a 
step further in deciding what causes heavy current in 
the feeder. If line voltage does not equal a motor’s volt- 
age rating, this lowered voltage can be the cause for ex- 
cess current flow. 

If the line voltage is correct the motor itself may be 
overloaded, perhaps from inadequate lubrication or 
faulty connections between motor shaft and load. It 


LAUNDRY 
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Table Il. Motor Currents 


(National Electrical Code) 





Amps at full loads 





Motor 


7** 
Horsepower Dc 


230 volt 


1 phase** 
115 volt 


3 phase* 
220 volt 





2.3 
3.5 


125 














*Add 6% for 208 v, Divide by 2 for 440 v. 
**Divide by 2 for 230 v. 
***Multiply by 2 for 115 v. 


might even be a grounded motor-winding. But more 
about that later. 

You might find the motor is not overloaded at all. 
Sometimes, as happens quite often, the feeder is well 
within its current rating yet the fuse keeps blowing. 
Frequently, in these cases, the fuses are located in a 
high-temperature area—possibly up near the ceiling 
over some high temperature washing equipment. There 
is, of course, the possibility that there is a loose con- 
nection in the fuse block. 

Let’s say the fuse keeps popping each time you throw 
on the circuit. Generally this rules out the high tem- 
perature problem and indicates a very heavy overload 
or a faulty winding. Your next step is to kill the circuit 
by opening the safety switch. You are now ready to 
determine whether the feeder is carrying a heavy over- 
load or if it is actually a faulty winding. Here’s where 
a second, highly valuable electrical testing instrument 
comes into the picture, the megohmmeter, Fig. 2. 

This instrument has some means built into it for 
developing a test voltage—a hand-cranked generator, a 
rectifier, or a battery, for example. Current flow through 
insulation is then measured on a scale in ohms, (the 
unit of electrical resistance) or megohms (millions of 


Fig. 2. Megohmmeter shows faulty winding and insulation or other 
ground 
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reduce your 


steam costs 


3 ways with the 





automatic 


Model 3 
Powermaster—15 to 500 
H.P.; high or low pressure 
models for steam or hot water. 


Now you can make your own comparison. No other steam on 1 Y t h e 


generator gives you all of the Powermaster’s advantages. 
A special burner design (patent applied for) reduces your 
cost of hot water and steam for processing or heating. 
Powermaster is the only self-contained steam generator ® 
that offers you— Vowswmates. 
1. Full boiler efficiency at 30% to 100% of capacity. You 
get fuel savings in slack periods as well as during 


peak loads. gives you 


2. Less time (and money) spent for boiler clean-up because 
of complete fuel combustion. (Plant studies show that 
you clean the Powermaster steam generator less than 
other units under average conditions.) a 1 i = 


3. You take advantage of low fuel rates by changing from 
oil to gas (or gas to oil) in a matter of minutes. No fuel 
shortage worries, either. 


advantages 


Write for your free copy of this catalog 


It gives you the complete story of the Powermaster 
Steam Generator. . . ease of installation, construction 
details, automatic controls and fuel saving features. 
Just write for a copy of Catalog 1218, 


ORR & SEMBOWER, INC., Established 1885 
890 Morgantown Road, Reading, Pennsylvania 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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CLOSED TYPE PREHEATER BOOSTS WATER TEMPERATURE 
60° F.... CUTS GAS BILLS AT IDEAL OVERALL LAUNDRY! 


Hear what Mr. Maitzen, Pres. of Ideal, has to say about his Whitlock Prebeater: 
. .. “The Preheater is consistently raising our fresh water temperature 60° F. and is 
delivering 120° F. water to my heater.’’ The Preheater has also effected ‘‘significant 
savings in my gas bill, in spite of the addition of another wash wheel.”’ 

These big advantages—economy, efficiency, and ease of operation—have been proven 
at the Ideal Overall Laundry of Rockford, Ill., and at countless other commercial and 
industrial laundries throughout the country. Write for Bulletin 51 and complete 
information on Whitlock Open and Closed Type Preheaters. 
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THE WHITLOCK MANUFACTURING ‘COMPANY 


90 SOUTH STREET, ELMWOOD, HARTFORD 10, CONN. 
NEW YORK @ BOSTON ®@ CHICAGO ®@ PHILADELPHIA © DETROIT @ RICHMOND @ 
In Canada: Darling Brothers, Ltd., Montreal 


WHY MORE LAUNDRIES CHOOSE WHITLOCK PREHEATERS 
ow ° 


a =) all 
1) Non. ferrous 

tube clomps 

supports, ond 

spocers 


3) Adjustoble 
jock screws for 
easy leveling 


2) Cost bronze 
headers 


Sectional design 
allowing easy 
additions. 


onto the switch blade and the other lead directly to a 
ground. 


ohms). There is a rough rule of thumb that applies as 
a gauge for allowable minimum resistance. Where 





voltage is below 1,000 volts, the usual laundry case, the 
insulation should read about one megohm. 

How do you go about connecting the megohmmeter? 
All you have to do, Fig. 3, is pull the safety switch 
on a circuit or a motor, fo: example, and hook one lead 
































Fig. 3. Diagram of megohmmeter hookup. One lead is grounded on 
switch box, the other is hooked to the switch blade. Note that safety 
switch is in open position, starting switch is in ‘‘on"’ position 


Suppose it’s a de motor with a starting box in the 
circuit? Just block the starting box in che running or 
closed position after you've pulled the safety switch. 
Then turn the crank and look at the scale. Make a note 
of the reading and that’s that. If the reading shows one 
megohm for a piece of equipment rated under 1,000 
volts, you’re all right. Much below that and you've got 
a ground. 

Finding the Ground 

Suppose this de motor we selected keeps blowing 
fuses when it starts. We’d take a megohmmeter and go 
to work. Start out by pulling the switch to make sure 
the circuit is dead. Hook up our megohmmeter and 
crank. The reading shows way less than one megohm. 
Put the meghommeter at the safety switch. Then slip 
pieces of dry cardboard under the brushes of the 
machine, Crank again. 

Does it still show a ground—that is, still have a low 
reading? Then you know the trouble is in the field, 
starter or motor wiring. Now check the armature 
separately to be sure it’s o.k. anyway. By opening 
splices at the motor’s terminal block you can quickly 
spot whether your trouble is in the motor or the wiring. 
The actual steps you follow differ with the equipment 
you're testing, but you get the idea. 

Be sure, though, that the circuit is “dead” whenever 
you use a megohmmeter. That is why we said above 
that the circuit should be killed by pulling the safety 
switch before using a megohmmeter. The test voltage 
should never be greater than twice the equipment’s rated 
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Shallow zeolite 
bed of ordinary water 
softener gives limited 
softening capacity. 


Deep zeolite bed, 
made possible by 
Elgin “Double Check” 
Manifold arrange- 
ment, gives up to 
44% more softening 
capacity. 








Here’s an easy way fo find out 


Far too many zeolite water softeners in use today are operating in the 
high cost zone—without it being known. How about your softener? Is 
it delivering less soft water than it did when new? Does it require more 
frequent regeneration with greater salt consumption? If so, it is oper- 
ating in the high cost zone and you are not getting full value from 
your investment. 
LOSS OF ZEOLITE can cause a big drop in soft water output. 
PACKING AND CHANNELING will greatly reduce water softening capac- 
ity, cause hard water to leak through the softener and damage the 
zeolite. 
WORN OUT OR DAMAGED ZEOLITE can also cause a big reduction in soft 
water gallonage. 

Any of these troubles necessitate more frequent regeneration with 
greater salt consumption. 


How to make your water softener perform like new 
Any lost zeolite should be replaced with new at once. Damaged or worn 
out zeolite should be completely replaced. Packing and channeling can 
be remedied by loosening up the zeolite and providing the backwash 
rate required to properly cleanse and agitate the zeolite so that packing 
will not recur. 

Your Elgin representative will be glad to check your softener and 
show you how to make it perform like new. With all types of zeolite 
to choose from, he can provide the kind you need. Whatever the type, 
you may be sure it will give maximum capacity and years of efficient 
service. 


How to make it deliver up to 10 times more soft water 


If your softener uses one of the older type zeolites of low softening capacity, 
you can switch to one of the amazing new Elgin high capacity types. In this 
way, it may be possible to get as much as 10 times more soft water from your 
softener. But even if the zeolite in your softener is entirely satisfactory, we 
can increase its capacity as much as 44% and prevent future costly zeolite 
loss. The ingenious Elgin Double Check type manifold, adaptable to any 
make of water softener, makes this possible. It permits the use of a deeper 
zeolite bed in your present softener which provides the added softening 
capacity as diagrammed below. Your Elgin representative can show you 
how this manifold arrangement can be installed at low cost in your 
water softener. 


ELGIN SOFTENER CORPORATION, 150 N. Grove Avenue, Elgin, Illinois 


WRITE US TODAY for full particulars ‘17, > 
it 7 LL7Ay 


e, 
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ELGIN WATER SOFTENER 
Gives Up to 4.4% More Soft Water 


Where new equipment is required, the 
advanced Elgin “Double Check” Water 
Softener is your best buy. Compared with 
others it delivers up to 44% more soft 
water; prevents costly zeolite loss; costs 
less to buy and operate. Ask for 
Bulletin 610, 
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to HEAT RECLAMATION 


for the answer to your continued 
profitable operation. 


to BREADY for HEAT 
RECLAMATION that actually 


produces the results which others 
only shoot at. 


for the kind of ENGINEERING 


that integrates the Heat Reclaimer 
into your system . . . the basic de- 
signing and engineering that only 


BREADY can 


give you! 


at the kind of GUARANTEE 


you get before installation—the kind 
of guarantee that only BREADY 
could dare to give you! 


LOOK INTO BREADY HEAT 

RECLAMATION AND YOU NEED LOOK NO 
FURTHER FOR THE SOLUTION TO YOUR 
HOT WATER PROBLEMS! 


tw 
pvered? a0 
* 35.2 oo porsepowe’ 


x averos® ti increst® a m 


verag® 70 ant—"" 
Helly POM strict PORT at 


GUARANTEED PERFORMANCE 
IN WRITING... EVEN BEFORE 
"INSTALLATION! : 


BREADY ENGINEERING CORPORATION 


3103 N. 27th St., Milwauhes 11, Wisconsin 
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@ More than 80 
years of boilermak- 
ing is back of every 
Kewanee. This Heavy 
Duty type has all the 
characteristics which make 
firebox boilers ideal for high 
pressure. 
10 to 304 H. P. 


100, 125 and 150 Ibs. W. P. 
for firing any 





Built of sturdy steel plate rein- 

| forced with extra stout stays and 

| braces, they have that known 

| strength which means long life. 

| For 6” Scale with pipe diameter 

| markings WRITE Dept. _96-512-4504 = 

fe) fe) 

| KEWANEE BOILER CORPORATIS 
ROWANEE, ELLINOTS 

| 


o & Standard Saritara 


+ Awrmcay Rapat 





voltage plus 1,000. This makes sure the test voltage 
| won’t break down otherwise good insulation. 
| Actually you can run worthwhile megohmmeter tests 
at voltages below what is rated. The important thing 
| is to keep a record of the readings as you take them. 
| Make out a little card and hang it on the equipment if 
you want. Then, as later readings are added, you'll spot 
| any big drop in readings and know that you’re headed 
| for trouble and that maybe a rewinding is in order. 
| How about our test case of a feeder showing heavy 
| current flow? We suggested the megohmmeter as a 
| means of deciding whether you had an overloaded or a 
| faulty winding. With a faulty winding the megohmmeter 
| shows a very low reading (perhaps 0.5 megohms) or, 
| ii it’s a shorted winding, even less. That means the 
| current in the line is flowing right through the short 
| which pulls a far heavier flow than the equipment load. 
| These two instruments, Figs. 1 and 2, are the simplest 
| tools, and the first ones you’d want if you decide to 
check up on how your electrical system is performing. 
The volt-ammeter and the megohmmeter are not in- 
| expensive instruments, but their cost will surely be 
repaid by lower electric power and maintenance costs. 
Retail prices for volt-ammeters run from $50-100; 
; megohmmeters run between $90-125. Once these instru- 
| ments are in your possession and their value made clear 
to you, there are other electrical checks you'll be anxious 
to run such as power load and power factor of individual 
| equipment. But they’ll need wattmeters which we'll 
discuss next month. @ 





| 
| 











“People always make jokes about their engineers, but this one... 
| er... would you like to see the rest of the plant?"’ 
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F OR example; it just isn’t sensible to 
make a capital investment of $9000 to 
$10,000 in a flatwork ironer and then 
lose 10 to 25% of its capacity in trying to 
save a few dollars on steam traps for it! 


Armstrong Unit Trapping never fails to 
give maximum ironer output. (Available 
records show an average production in- 
crease of over 20% where Armstrong unit 
trapping has replaced obsolete condensate 
drainage methods.) Figure that out over 
the life of a machine. 

Armstrong Traps are noted steam savers, 
too. Fuel savings of 10% to 33 1/3% are 
common. You couldn’t make a better in- 
vestment than in the traps that are sold on a 
“satisfaction or your money back” basis. 


Send for BULLETIN 193 and the name 


of your nearby Armstrong Representative. 
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PROOF! 


30-35% INCREASE IN PLANT ef- 

ficiency since installing Armstrong 

Steam Traps.—Peabody Steam Laun- 
dry, Peabody, Mass. 
52 FEET A MINUTE ironing speed on sheets. 
This is faster than the manufacturer’s rating of 
the ironer.—Lincoln Laundry, Tampa, Fla. 
15% MORE OUTPUT after trapping all ma- 
chines with Armstrongs.—Sun Ray Cleaners, 
Chicago, Ill. 


ARMSTRONG MACHINE WORKS 


832 Maple Street ° Three Rivers, Michigan 


ARMSTRONG “£"@ sTEAM TRAPS 


Factory Representatives in 48 Key Cities . .. Traps Stocked at 147 Points 
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Know It’s 
The Best 
Money Can 
Buy Because 
It’s Built By 


Write for 
Catalog RSA-12 
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| Engineering Zucstions and Abnsmenrs 


Hot Water Problem 
Last week we contracted to have our hot water stone 
| lined because of excessive tron in the water. The com- 
| pany to do the lining told us it could not be done be- 
| cause of the type of coils in the tank. We asked for sug- 
gestions on what could be done and someone came up 
with the idea of putting a large piece of magnesium in 
the tank. 
Do you have any ideas on the merits of this? If so, 
where could the metal be obtained? 


F.J.0., Norwalk, Ohio 


Your trouble, as we get it from your letter, is not an 
attack by the hot water on the metal in the tank or the 


| tank coils. That is the only job the magnesium would 


do. It would enter into chemical action with elements 
in the water that normally attack iron. Such treatment 


| is called cathodic protection. 


Your problem is not this, though. You simply have a 
water carrying too much iron. It can be removed by 
chemical treatment followed by filtering, or direct oxi- 


| dation also followed by filtering. 


The best chemical method for your system is the use 
of caustic soda or soda ash. You have to add enough to 


' neutralize all carbon dioxide present and maintain a 


relatively high pH. Then the iron precipitates out as an 


| insoluble hydroxide. Unless you can use a big settling 
| tank where this insoluble iron can have time to drop 


out of solution, you'll have to put in a gravity or pres- 
sure filter. Otherwise you'll just carry the stuff into 


| your heating coils and have the same trouble you have 





LAUNDRY PROFITS SLIPPING? 


| 
| 


now. 

A second way out is to use direct oxidation. That is, to 
use &@ special aeration process where air is bubbled up 
through the incoming water something like a cooling 


| tower. If the iron content is real heavy you have to sup- 


ARE HIGHER COSTS, TOGETHER WITH| 
THE MANY COMPETITIVE FACTORS,| 
REDUCING YOUR PROFITS? 


Why not do as thousands of laundry owners have done, get/ 
the tremendous savings obtainable from a p+ hot waste water | 
recovery system. 


Laundries throughout the country are saving up to $10,000.00 | 
per year in fuel bills alone. In turn they have been able to | 
increase production and the efficiency of their existing steam | 
heated equipment, without additional boiler capacity. 


Since 1880, p4c has been fabricating hot water heaters, waste 
water heat reclaimers, and condensate coolers for the laundry 
industry. Today, WITHOUT OBLIGATION, we offer you 
our engineering experience to survey your plant and recom- 
mend the most suitable hot water equipment for you. 


So drop us a card today. We will send you complete informa- 
tion on how you can increase your laundry profits. Write today. 


2G lohan | 


James J. Coleman 
Chief Engineer, Laundry Division 


THE PATTERSON-KELLEY COMPANY, INC. 


46 WARREN STREET, EAST STROUDSBURG, PENNA. 
@ 082 
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plement aeration with other steps. And again you have 
to follow up with filtration to remove the settled out 
iron. 


More on Heat Dissipators 

Will you send me full construction and connection 
details on the motor heat dissipator mentioned on page 
76 of the August issue. [The item referred to explains 
how several Des Moines plants overcome excess heat 
by hooking resister coils of large diameter wire in series 
with the motor field. | 

I have the trouble of overheated motors on my 54- 


| inch extractors. I have two 54-inch extractors with 10-hp., 


220-volt, 60-cycle motors on same. The extractors run 
at 750 r.p.m. 


R.S., Cleveland, Ohio 


The heat dissipator you mention for use in handling 
| heavy starting currents on ac motors is a homemade so- 
lution to the problem, but is probably not a permanent 
one. It does the job of a motor-starting compensator. All 
leading motor manufacturers supply these devices. 

What these compensators do is reduce the line voltage 
on starting up so the current flow is held within limits. 
If you were buying a new motor you can now get 
“across-the-line” motors for as high as 200 hp. rating. 
They make use of a magnetic starter that puts in a con- 
trol circuit that bleeds off the excess rush of eurrent and 
holds down the voltage across the motor windings. 

A second way of doing the job is to install an auto- 
transformer or auto-starter or starting compensa- 
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NE important feature of 
Cochrane Zeolite Softeners 
and Filters is the Hydromatic Single 
Control Valve replacing the usual 
“valve nest” or rotary disc single 
control valves of other equipment. 
It has the following advantages: 
1. It is pilot-operated...easy to 
operate. 

2. Soft, single-seated individual 

valves i insure drop-tightness. 
3. Six positions—four normal, one 

shut-off, one for draining. 
4. Individual valves easily acces- 

sible and replaceable. 

C4 : im” 635. Automatic and adjustable back- 
LEOLITE wash and rinse 
serene controls elimi- 
nate need for 
concrete 








Write for a copy of this 
4 32-page publication 
UNvo. 4520) describing not only the Cochrane Hydromatic 
Single Control Valve, but also, in complete detail, the Exploded view of 
Cochrane Sodium Zeolite Softener. A separate publication Hydromatic Valve 
(No. 4530) describes Cochrane Hydrogen Zeolite Softeners. with Front Distributor 


Mention which type you are interested in. 
detached showing 


COCHRANE CORPORATION detail of valve. 
3101 N. 17th Street, Philadelphia 32, Pa. 
In Canada: Canadian General Electric Co., Ltd., Toronto 


In Mexico: Babcock & Wilcox de Mexico: $. A. Mexico City 
In Europe: Recuperation Thermique & Epuration: Paris 


COCHRAN 
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Nicholson Traps Help 


CUT STEAM COST 
$900,000 A YEAR 


At one of the nation’s large processing plants a cam- 
paign to promote economical steam use by improving heat 
transfer efficiency has resulted in a yearly saving of $500,- 
000. Credit for a fair portion of this is given to improved 
steam trapping, which resulted from the installation of 
Nicholson thermostatic traps. It is Nicholson's remarkably 
faster heat transfer which is enabling many operators to 
heat up ironers, presses, dryers and water heaters in 15 


minutes. 
BULLETIN 450 wee. 
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185 Oregon St., Wilkes-Barre, Pa. 
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tor. They all do about the same thing. In these the 
starter switch throws in different connections on a motor 
starting transformer so that the motor connections 
forming the secondary load are tapped in at lower volt- 
age. When it gets up to speed the switch snaps back 
and full voltage is applied across the motor terminals. 

Still a third way is to use a delta-connected motor. 
Then with a triple-pole, double-throw switch the motor 
windings are Y-connected which gives about 58 per- 
cent of the normal voltage. Once at speed, the switch 
is thrown over and the motor coils are delta-connected 
so that line and coil voltage are equal. 

Our suggestion would be that you contact one of the 
motor manufacturer’s representatives about your par- 
ticular problem. External resistors would be, at best, 
a temporary solution. 














NICHOLSON Uy 


TRAPS - VALVES - FLOATS 


“PROFITABLE ALTERATIONS” 


In response to repeated demands—10 pertinent 
articles taken from previous issues of The NA- 
TIONAL CLEANER & DYER have been pre- 
pared and reproduced in booklet form. 

These articles contain the necessary step-by- 
step information (with accompanying photo- 
graphs) to aid your repair department to more 
“Profitable Alterations.” 








Price only 50¢ 
NATIONAL CLEANER & DYER 
304 East 45th St. New York 17, N. Y. 











Check off the boiler advantages that add up 
to economy in your laundry plant operation! 
V/ Dependable V Designed for overload 
V Self-contained V Rugged construction 

V Compact V Safe 

V Easily Cleaned V Lowest operating cost 
V Coal, oil or gas fired \/ Easily main 

V 6 to 250 HP (actual) \/ Maximum combustion 
leffel's generations of boiler- 
making experience assure you that 
your next boiler will be your best 
— if it's a Leffel. 


Write for descriptive catalog 
The James Leffel & Co. 


DEPT. S$ SPRINGFIELD, OHIO 


STATEMENT OF THE OWNERSHIP, 
MANAGEMENT AND CIRCULATION, 
REQUIRED BY THE ACT OF CONGRESS 
OF AUGUST 24, 1912, AS AMENDED BY THE 
ACTS OF MARCH 3, 1933 AND JULY 2, 1946 


(Title 39, United States Code, Section 233) 
Of Starchroom Laundry Journal, published monthly at 
Lancaster, Pa., for October 1, 1951. 


1. The names and addresses of the publisher, editor, managing 
editor and business manager are e ‘ 
Publisher, Edward B. Wintersteen, 304 East 45th St., New York 

a0, he 


New York 17, N. Y 


Editor, James A. Barnes, 304 E. 45th St., 
7 New York 17, 


Managing Editor, E. P. Greene, 304 E. 45th St. 


Business Manager, None 


2. The owner is: (If owned by a corporation, its name and 
address must be stated and also immediately thereunder the 
names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock, If not owned by a corpo- 
ration the names and addresses of the individual owners must 
be given. If owned by a partnership or other unincorporated 
firm, its name and address, as well as those of each individual 
member must be given.) 

The Reuben H. Donnelley Corporation, 304 East 45th St., New 

York 17, N.Y 
Northern Trust Company, Chicago, Illinois. Trustee of Fund A 

under the will of Reuben H. Donnelley deceased. Raymond M 

Gunnison and Charles C. Haffner, Jr., trustees under agreement 

dated Jan. 24, 1946 with Thorne Donnelley. 

First National Bank, Chicago, Illinois. Trustee of Fund B under 
the will of Reuben H. Donnelley deceased 

Thomas E. Donnelley, Lake Forest, Illinois 

Elliott Donnelley, Tr.G.D.Agt., Chicago, Illinois 

Curtiss E. Frank, Bronxville, N. Y. 

Charles C. Haffner, Jr., et ux, Tr., Chicago, Illinois 

David L. Harrington, Flossmoor, Illinois. 

Harold P. Harper, Kensington, Maryland. 

J. Aubrey Hope, Drexel Hill, Pennsylvania. 

Harry W. Warner, Flossmoor, Llinois. 


3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: (If there are none, 
so state.) None. 


4. Paragraphs 2 and 3 include, in cases where the stockholder 
or security holder appears upon the books of the company as 
trustee or in any other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting; also the state- 
ments in the two paragraphs show the affiant’s full knowledge 
and belief as to the circumstances and conditions under which 
stockholders and security holders who do not appear on the 
books of the company as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner. 

5. The average number of copies of each issue of this publi- 
cation sold or distributed, through the mails or otherwise, to 
paid subscribers during the 12 months preceding the date shown 
above was: (This information is required from daily, weekly, 
semiweekly, and triweekly newspapers only.) 

E. B. WINTERSTEEN, 
(Signature of Publisher.) 
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ANNE L. DeMARINIS 
Notary Public, State of New York 
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Qualified in Queens County 

Certificates filed with New York and Queens County Clerks 
and Registers 

Term expires March 30, 1953. 
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Western States to Join Forces 
Laundryowners from California, Arizona, and Ne- 

vada are making plans which promise to result in a 

tri-state western laundry association. The new group 


should provide a consolidation of effort, time, and meth- | 
ods through a central committee with one member from | 


each board of directors. 
Arizona had no formal state organization until re- 


cently. On November 11 a meeting attended by 27 Ari- | 


zona laundrymen met in Phoenix for a state organiza- 
tional meeting. At the meeting W. L. 


Phoenix, H. Stuart Houston of Flagstaff, and Bob 


Brickman of Tucson were appointed a temporary com- | 


mittee to set up complete plans for the new group. 

In addition to the Arizona men, several present mem- 
bers of the California association from Las Vegas, Ne- 
vada, attended. Others attending from California were 
Bob Springer, California president, Mike Dodge, west- 
ern member of the AIL board of directors, and allied 
tradesmen Phil Carr and Gordon Scott. 


Stephens Heads 0.M.I. Course 


Theodore C. Stephens has been named head of the 
Power Laundry Cooperative Course of the Ohio Me- 
chanics Institute, filling the post recently vacated by 
Raymond W. Ahr. A graduate of the Course in 1948, 
Mr. Stephens has been a member of the OMI staff since 
1947. During the war he operated Quartermaster Corps 
laundries in Hawaii and Guam. 


Because of the recent termination of most GI Bill | 


benefits, the OMI Power Laundry class scheduled to 


start this Fall has been temporarily discontinued. OMI | 
plans to resume these classes when sufficient applications | 


for the course have been received. 


Foussard Named Minn. Pres. 


Henri Foussard, Model Launderers and Cleaners, St. 
Paul, was elected president of the Minnesota Institute 
of Laundering and Cleaning at the annual meeting of 
the group held in Minneapolis, September 28. He suc- 


ceeds Leo Gross, Gross Brothers-Kronicks, Minneapolis. | 


Russell Sapp, Hibbing, was re-elected vice-president 
and Charles Huebsch, Minneapolis, was re-elected sec- 
retary and treasurer. 

To better serve its members, the Institute has set up 
two divisions, one to serve exclusive drycleaners, the 
other to serve combination laundry and drycleaners. 
yg er of the drycleaning division are Joe Ander- 
son, St. Paul, and Lester Hage, Brainerd, Co-chairmen 
of the combination division are Harold Frederickson, 
Duluth and Willard Longstreet, Pipestone. 

Each division will be furnished with information per- 
tinent to its operation on improved plant management, 
service methods, price and wage controls, cost reduction 
ideas and fire prevention planning. 


Lange Joins A.I.L. Staff 


Glenn C. Lange, former editor, publicity and public 
relations advisor for National Selected Morticians, Chi- 
cago, has joined the staff of the American Institute of | 
Laundering as manager of the Institute’s publicity and 
editorial department. 


In charge of all AIL publicity, Lange will also edit the | | 


eight publications put out by the Institute. 

The new addition to the AIL staff served as a publie 
relations officer in World War II, holding the rank of 
captain. 


Kolberg of | 
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,ERIE CITY VL BOILER 


Here is combined an Erie City 2 Drum Water Tube Boiler- 
Furnace—side Water Cooling and Refractory in a compact low 
headroom unit, fired by Erie City stoker. V L’s may be shipped 
assembled in sizes to 300 HP. Larger sizes for field erection. 
Write for Bulletin SB-24 for a complete description of this compact 


and economical water tube boiler. 


ERIE CITY IRON WORKS - ERIE, PA. 
1552 East Avenue 





Complete Steam Generators *« Type C 

3-Drum Boilers *« Type VL 2-Drum 

Boilers « The ‘‘Economic"’ Boiler with 

or without Water Walls + Welded 

H.R.T. and Vertical Boilers + Steel 

Heating Boilers « Pulverizers « Under- 
feed and Spreader Stokers 











PACKING BOX WITHOUT PACKING 
for Cylinder Ironers 


Yes, the Johnson Joint ends all the packing and re-packing of 
stuffing boxes. Brings other important advantages too. Saves 
enough in maintenance alone to pay the cost of switching over, 
and stretches manpower in the bargain by asking far less atten- 
tion, increasing operating efficiency and reducing machinery 
“time-out.” Used 
in many laun- 
dries; adopted as 
standard equip- 
ment by many 
machine makers. 


o Completely 
Packless 


@ Self-Lubricating 
@ Self-Adjusting 
@ Self-Aligning 


Sizes, styles for all weil write for the facts. 


O The Johnson Corporation 


855 Wood St., Three Rivers, Mich. 
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(Continued from page 9) 
tenance, repair and operating supplies under NPA reg- 
ulations, committee members declared. The industry, 
they said, is unable to establish quotas which are re- 
quired under CMP regulation 5 governing procurement 
of MRO supplies. Officials explained that in such cases, 
application should be made to NPA for MRO quotas. 

A recommendation that first consideration be given 
to existing drycleaning and laundry facilities before 
new ones are built on military bases was made by com- 
mittee members. They said that utilization of existing 
plants, wherever possible, will result in a financial sav- 
ing and also conserve critical materials. NPA has the 
assurance of the military that such plants will not be 
built where existent ones are capable of doing the job, 
officials declared. 

The committee also recommended that its industry 
be reclassified under Direction 1 to CMP Regulation 6 
(Construction) as industrial rather than commercial. 
This will enable the industry to procure additional ma- 
terials through self-certification, it was explained. 


NPA has tightened its regulation on inventory control 
in an amendment issued to NPA Regulation No. 1. 
Many supplies used by laundries have been added to the 
list of materials in short supply and subject to inven- 
tory control provisions. The most important items are: 

Carbon tetrachloride (synthetic solvent) 

Paradichlorobenzene (moth repellent) 

Naphthalene (moth repellent) 

Freon (a refrigerant) 

Hydrofluorie acid (rust remover) 

Hydrogen peroxide (bleach) 

Methanol (alcohol for spotting) 

Perchlorethylene (synthetic solvent) 

Pyridine (spot remover) 

Sodium hydrosulfite (stripper) 

Sodium sulfoxylate formaldehyde (stripper) 

Trichlorethylene (synthetic solvent) 

All types and grades of paper and paper board 

Cotton duck, numbered (in the piece) 

Containers, other shipping containers, packages and 
packaging material 

Textile bags (cotton nets, nylon nets, pick-up bags) 

Unit packages, wrappers and shipping containers 
made wholly or partly from transparent plastic films 
such as cellophane, ete. 


__ You may not accept delivery of any items listed above 
if you have on hand a “practicable minimum working 
inventory,” or if the acceptance of these items would 
raise your inventory above this level. “Practicable mini- 
mum working inventory” is the smallest quantity of ma- 
terial from which you can reasonably supply your 
services on the basis of your current rate of operations. 
In the absence of unusual circumstances, your inventory 
will be considered more than a practicable minimum 
working inventory, if the ratio of your inventory to 
your currently scheduled operations is substantially 
greater than the ratio which you normally maintained 
between your inventory and your operations during the 
recent past. 

The resulation does not provide for disposal of excess 
inventorv, but it may be requisitioned under certain 
circumstances. Penalties consisting of a fine or imprison- 
ment or both, and in addition, suspension of the privi- 
lege to receive further deliveries of material under pri- 
ority or allocation control, are provided for violators. 

Rules soverning the placing of orders for the above 








items are: 
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(1) You may not place an order which, if received, 
would increase your inventory above the amount al- 
lowed, and (2) You may not place separate orders for 
these items with the same or different suppliers which, 
if received, would increase your inventory above the 
amount allowed, even though you plan to cancel one 
or more of the orders before delivery. 

If you placed an order before October 22, 1951, for 
any of the listed materials which, if received, would 
raise your inventory above the permitted amount, you 
must promptly cancel, reduce, or defer delivery to the 
extent necessary to conform to the regulation. 

If your future requirements for the listed materials 
change for any reason whatsoever, and you have out- 
standing orders which, if received, would increase your 
inventory above the amount permitted, you must 
promptly cancel, reduce, or defer delivery to the extent 
necessary to conform to the regulation. 

There are two exceptions to permitted inventory 
levels: 

1. If you adjusted your outstanding orders promptly 
in order to comply with the inventory regulation, you 
may accept delivery of material in excess of that per- 
mitted if: 

(a) The supplier has shipped or loaded the material 
for shipment before he received your instructions to ad- 
just the order; 

(b) You ordered a special item not usually made, 
stocked, or sold by the supplier, and he had started pro- 
duction or had acquired special materials before he re- 
ceived your instruction to adjust the order. 

2. You may accept delivery of material in excess of 
your practicable minimum working inventory if: 

Material is marketed or produced in minimum quan- 
tities, and it is not practicable to obtain it from other 
suppliers in small quantities. In this case, however, you 
may not receive additional quantities of this material 
until your inventory is below a practicable minimum 
working inventory. 

This regulation does not require a change in the cus- 
tomary method of keeping accounts, provided that ex- 
isting methods provide accurate and complete records 
of receipts, deliveries, inventories, production, and use 
in sufficient detail to permit an audit that determines 
whether the provisions of this regulation have been met. 
All such records shall be kept for at least two years 
after each transaction covered by this regulation. © 




















“A fine boss I'd be to refuse my own engineer a $5 advance! Excuse 
me while | put your watch in the safe." 
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They’re all needed to keep steel production up 
---5'1O AID DEFENSE 


Every pound of unused iron and 
steel you have is needed to help steel 
mills and foundries keep production 
up to rising capacity. 

Scrap inventories are alarmingly 
low. Mills that normally maintain in- 
ventories of several months, are now 
down to a day-to-day basis. Shut- 
downs are threatened. 


STARCHROOM LAUNDRY 


One way we can maintain desired 
level of both military and civilian pro- 
duction is for you to dig up and turn in 
your iron and steel scrap now. 

Get in touch with your local scrap 
dealer and write for the free booklet, 
“Top Management: Your Program 
for Emergency Scrap Recovery” to 
Advertising Council, 25 W. 45th St., 
New York 19, N. Y. 


JOURNAL 


NON-FERROUS SCRAP IS NEEDED, TOO! 
This ad tise tis a contribution, in the national interest, by 
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How to Get 


WORK 
CLOTHES 
CLEANER 


with Oakite Penetrant 


a... add a small amount of Oakite 
Penetrant to the break. Watch grease- 
soaked work clothes—uniforms, overalls, 
jumpers—come out much cleaner than be- 


fore. 


Oakite Penetrant wets out, penetrates, lifts 
off the bulk of the grease, grime, perspira- 
tion, other soils . . . conditions the clothes 
to speed up the wash, to give you savings 
like these: 


“One half pound of Oakite Penetrant replaces 
two pounds of caustic, saves one sudsing oper- 
ation.” 

“Oakite Penetrant cuts one suds, one hot rinse, 
one cold rinse from our work clothes cycle.” 
“We cut time by 20% and costs by 10%, 
washing wiping rags with Oakite Penetrant." 


Try it yourself. Just ask your local 


Oakite Technical Service Representative for 
wheel-side demonstration. Or write for free 
booklet: ‘Facts to Help You Turn Out Quality 
Wash." Oakite Products, Inc., 22B Thames 
St., New York 6, N. Y. 
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Technical Service Representatives in Principal Cities of U. S. & Canada 
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NEWS NOTES 
from the ALLIED 
TRADES 


New Cook Features 


The new Cook Master Washette, as announced by 
John Cook, president of Cook Machinery Sales Com- 
pany, 2220 Main Street, 
Dallas, features an in- 
creased drop of four 
inches; the former 28- 
inch drop is now 32 
inches. An increase from 
five to 51% inches in ribs 
is said to be another im- 
provement of equal im- 
portance. 

The machine is now 
capable of full 50-pound 
capacity as compared 
with 49 pounds in the 
past. These improve- 
ments, points out Mr. 
Cook, were made to give 
at least 20 to 30 percent 
greater efficiency, height- 
en the degree of agita- 

tion, and shorten the washing time without increasing 
the washer’s overall floor space which is 3’ x 3’7’. 

The new Cook Master Washette “50” is all stainless 
steel and ean be furnished with manual, semi-auto- 
matic or automatic controls. 


Prefabricated Counter and Wall Sections 


For the assistance of drycleaners and laundryowners 
who plan to modernize shop and store interiors, the 
| United States Hoffman Machinery Corporation, 105 
Fourth Ave., New York 3, N. Y., is providing prefabri- 
cated counter and wall sections which may be quickly 
installed in any size location. 


Chief advantage claimed for the new service is that 
it avoids the many involved negotiations previously 
needed to modernize a shop interior. Instead of engag- 

| ing equipment designers, painters, carpenters, electri- 
| clans and cabinet makers, the store owner selects from 
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a catalog the wall and counter units best suited to his |@ 
shop. He has a choice of color combinations. Units can | 
be fluorescent illuminated and furnished complete with | 


fixtures and lamps. 


Standard sections, which are easily erected or moved | 
to another location make up the wall or divider units. | 


They are provided in a selection of designs and dimen- 
sions and are fitted with tempered masonite surfaces 
and baked-on colors for easy cleaning with a damp 
cloth. 


with indirect-lighted name or sales message lettering. 
According to the Hoffman announcement, all its rep- 

resentatives are prepared to help shop owners plan their 

modernization and select display units to fit. 


Folder Measures Sleeves Automatically 


A new feature of automatically measuring shirt 


sleeves prior to ironing them is incorporated in the | 


Formatiec Automatic 


Sleeve Finisher, recently | 


introduced by The 


American Laundry Ma- | 
chinery Co., Cincinnati, | 


Ohio. 

Merely touching a 
push-button on the con- 
trol rod against the 
shoulder seam of the 
right sleeve actuates an 


exclusively designed | 


measuring device which 
automatically measures 


exact length of sleeves | 
for accurate ironing | 
from shoulder seams to |@ 


cuffs. Simultaneously, 


the vertically mounted, | 
steam heated aluminum | 


bucks pivot into heavily nickel-plated chests in a “rock- 


ing chair” motion, remaining perfectly aligned in ac- | 


curately measured position. Powerful, wedge-action, 
squeeze pressure exerted by the specially designed 


chests over every portion of the sleeves on the bucks | 


gives sleeves a beautiful, uniform, “bosom-like” finish, 
the maker states. 

Sleeves are dressed on the bucks as quickly and easily 
as putting them on a sleeve form. Convenient knee con- 
trols expand buck wings to fit the sleeves for overall 
contact with the chests. When bucks are released from 


the chests, buck wings retract automatically for quick | 


removal of sleeves. Bucks and buck wings are fully 
padded, and padding can be changed easily and quickly. 

A one-station, motor driven, electro-pneumatic timer 
which automatically releases bucks from pressure after 
the pre-set ironing time, can be furnished as an optional 
extra. When used in Formatic or other shirt units 


equipped with electro-pneumatic timer, the Formatic | 


sleeve finisher can be connected to one of the stations 
of the present timer. 


International Harvester Completes Arizona 
Testing Facilities 
The motor truck division of International Harvester 


Company has announced that full-scale testing of In- 
ternational trucks has begun at the company’s Phoe- 


Cashier or marking counters, railings, shelves and | 
desks, in matching color combinations, are available | 
in a choice of designs. If desired, wall units can be | 
furnished with symbolic air-brush murals as well as | 


FREE 
Manual 
FOR THE 
ASKING! 


DARNELL 
CASTERS 


Whether for light, medium 
or heavy duty use, Darnell 


Casters and Wheels are 
built to take punishmen t. 


A SAVING AT EVERY TURN 


LONG BEACH 4, CALIFORNIA 


DARNELL CORP. LTD. 60 WALKER ST, New YORK 13. NY 


36 WN. CLINTON. CHICAGO 6 kA 
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nix, Ariz., proving ground, following completion of an 


extensive road construction program. 


The proving ground, comprising six and a half square 
miles of rugged desert land on the southern shelf of the 
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Salt River Mountains, features a new 28-foot, seven- 
and-a-quarter-mile paved test track for trucks, be- 
lieved to be the biggest paved loop of its kind. 

Trucks of the proving ground fleet are employed in 
both production quality and experimental testing. One 
group of trucks, drawn at random from production lines, 
engage in endurance tests, keeping a continuous check 
on production quality. Engineering test programs are 
many and varied, and include testing of competitive 
makes. All tests are conducted with trucks loaded to 


capacity. 





Iron Out Production Bottlenecks 


WITH 


LeeF -hyyylte FORMS 


TROUSER 
FORM 


Save countless 
hours of operator 
time. Pedal oper- 
ated, exerts just 
enough pressure to 
bring trouser leg 
to original size and 
shape. For top ef- 
ficiency, each op- 
erator can handle 
a four machine 
unit: Trouser 
Form, Pocketeer, 
51 Press and 
Mushroom Press. 


Makers of 
TURNTABLES, 
BEARINGS 
AND 
EXPANDING 
FORMS 


Ask Your Jobber or 


OVERALL SLEEVER | 


Expands to fit 
all sizes and 
shapes of work 
clothes. Sleeves 
finished; or 
shaped and 
partly dried. 


POCKETEER 


Expands to 
steam-press all 
sizes of pockets, 
eliminating sepa- 
rate pressing. 
Garment finishes 


with all the“—— 


pockets open. 


COAT SLEEVER 


Saves press 
time. Dries 
sleeves in a 
few seconds 
and leaves 
them open. 
Makes a fine 
finish with- 
out pulling or 
smoothing. 


NURSES SLEEVER 


Cuts down on 
the amount of 
hand work. Fits 
extra full shoul- 
der and finishes 
with sleeves 


opened up. 


Write for Circular 


BROS., INC. 


205 IRVING AVENUE NORTH 
MINNEAPOLIS 5, MINNESOTA 


Huron Appoints Barlow 


The Huron Milling Company announces that Donald 
K. Barlow has joined its sales organization. Mr. Barlow 


will represent Huron in one of their 
midwestern territories and will 
make his home in St. Louis. His 
headquarters will be Huron’s Chi- 
cago office, 161 East Grand Avenue, 
which is under the direction of G. 
H. Freeman, Huron’s midwestern 
manager. 


Stainless Steel Coating 


A new surface known as Steel- 
cote Stainless Steel Coating has 
been made available by The Steel- 
cote Manufacturing Company, St. 
Louis, Mo. The coating is said to 
do many tough maintenance jobs 
not now satisfactorily performed 
by pigmented paints and enamels. 
The product may be used for all 
metal surfaces, 

The coating, which may be ap- 
plied by brush or spray gun, dries 
for handling purposes in 30 to 60 
minutes. It is said to protect 
against rust. corrosion, and other 
tvpes of deterioration caused by 
salt air and water, industrial atmos- 
pheres, alkalis, oils, greases, most 
strong acids, heat, cold, and sun- 
light. 


Spotting and Inspection Light 
McCleary Associates, Inc., 448 
N. Second St., Memphis, Tenn., 
have been appointed national dis- 
tributors to the drycleaning and 
laundry industry for Idealite, a 
new neon type light which is de- 


| scribed as “the last word for spot- 


ting and inspection.” 

The Ideal Spotter’s and Inspec- 
tor’s Grid-Lite is recommended by 
the maker for finishing, inspection, 
and spotting. Its Grid feature pre- 
vents tubes from blackening at the 
ends due to metal deposits. Tube 
life is said to be 10,000 hours, re- 
gardless of frequent on and off 
switching. The lights snap on in- 
stantly, and the light does not dim 
or grow fainter with age. 

This patented Grid-Lite, which 
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makes many extra features available to cleaning estab- 
lishments, costs no more than ordinary tube lighting, 
consumes less current, and saves on electric bills and 
replacement costs, it is stated. One light fixture takes 
care of three spotting boards, two garment pressers, or 
three finishers. 

Idealite enables cleaners to find and remove spots on 
spotting and prespotting boards; thus spots may be re- 
moved before the heat of the finishing process can set 
them permanently. 

Idealite is manufactured by the Ideal Lighting Co., 
Inc., Kenosha, Wisconsin. McCleary Associates will ap- 
point jobbers to represent Idealite nationally. 


Lewis National Holds Successful Clinic 
A large attendance of operators of laundry and dry- 


cleaning plants throughout New mage made the 


LAUN 
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New Detrex Drycleaning Machine 


A newly designed high-production synthetic-solvent 
drye leaning machine has just been pl: iced on the mar- 
ket by the Detrex Cor- 
poration. It is the result 
of several years engi- 
neering development re- 
search, and exhaustive 
field tests in actual dry- 
cleaning plants. 

Called the Monarch, 
it replaces the Regent in 
the Company’s line of 
drycleaning equipment. 

It is said to offer basic advantages of previous models 
plus new features never before offered in any dryclean- 
ing equipment. (Continued on pees 80) 





Lewis National Corp. Clinic held 
at the Hotel Bradford, Boston, last 
October a successful affair. 

Exhibits included various items 
of laundry and drycleaning equip- 
ment in operation. Thirty-one man- 
ufacturers had booths and equip- 
ment at the clinic. 

Zu Freeman of the New England 
School of Dry Cleaning gave an in- 
teresting demonstration and talk 
on Saturday. Nelson Cooper and 
O. W ade Clanton of DuPont spoke 
and showed an instructive film on 
the use of “Pere.” 

At Sunday’s Oval Room session, 
William R. Palmer, editor of Na- 
tional Cleaner & Dyer, spoke on 
“New Trends in the Dry Cleaning 
Industry.” “Tool for Se 
Fronts and Interiors” was the sub- 
ject of talks given by Leo A. Ecker, 
New England sales manager of 
Kawneer Co. and Edward Kfoury, 
designer for Lawrence Plate Glass 
Co. Willis Pellerin, president of the 
Pellerin-Milnor Corp., gave a dy- 
namic talk on the subject, “What 
Is Wrong with the Laundry Busi- 





CHEAPEST Extraction 


Larger Los Angeles Office for Troy 


The Los Angeles office of the 
Troy Laundry Machinery Division, 
American Machine and Metals, 
Inc., Moline, Ill., has moved to 
larger quarters at 4909 W. Jeffer- 
son Blvd. At the new address Troy 
will maintain a machinery show- 
room with equipment available for 
immediate delivery, a large stock of 
repairs parts, and greatly increased 
service and rebuilding facilities. 
The Los Angeles office is under the 
direction of George P. Hebard, 
Troy Laundry Machinery’s West- 
ern division manager, 

The move has not affected in any 
way Troy’s facilities in San Fran- 
cisco. Service and sales operations 
will continue as before at 1201 Fol- 
som Street in San Francisco, 


Let us show you how you can put a HYDRAXTOR in your laundry .. . 

complete service . . . 

our new NON-PURCHASE PLAN today. You can’t lose! Do it NOW. 
WRITE, WIRE OR PHONE FOR THE NAME OF 
THE HYDRAXTOR 


ZEPHYR 


GREATEST Production 
SAVINGS on Power 
SIMPLEST Operation 
with “HYDRAXTOR” 


with 
without investing a single penny! Send for details about 


DISTRIBUTOR NEAREST YOU 


PHY R LAUNDRY MACHINERY CO. 


LASALLE AND HURON STREETS @ CHICAGO 10, ILL 
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(Continued from page 79) 


exceptional quality, large con- 
tinuous filter capacity, high volume production, fast 
drycleaning service, simplified operation, safety and 
economy, the maker states. It requires a minimum of 
floor space, and changes have been effected in filter ar- 
rangement which make installation flexibility avail- 
able to both large and small cleaning plants, All oper- 
ating cycles involved in both cleaning and extraction 
are performed automatically, thus leaving the operator 
free for other work until time for unloading. 

Based on a conservatively rated dry-weight load ca- 
pacity of 30 pounds, the Monarch is said to clean, even 
with average runs of soap loads and specials, 120 pounds 
of garments per hour. A floor space of only 28 sq. ft. is 


The Monarch gives 


required for the dryeleaning process, including both the 


Fort Worth’s Natatorium Laundry 
Controls Quality and Costs with 


RFVOLITE 


Lau 
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Monarch and the Synth-O-Saver solvent recovery unit. 
Filters and still may be located away from the dry- 
cleaning machine if desirable. Extra long life and low 
maintenance are assured by sturdy, reinforced and 
welded body construction, over-size outboard bearings 
and heavy-duty drive. Easily removable panels on each 
side of the washing drum allow accessibility to all work- 
ing parts. 

Detailed information is available from the Detrex 
Corporation, Box 501, Detroit 32, Mich. 


Diamond to Issue Preferred Stock 


Stockholders of Diamond Alkali Company recently 
gave the “green light” to the company’s plan for financ- 
ing a long-range program of expansion and diversifica- 
tion through the issuance of preferred stock. They ap- 
proved the recommendation of the 
board of directors to increase the 
capital of the company from $30,- 
000,000 to $55,000,000 by author- 
izing $25,000,000 of preferred stock 
Diamond has not had_ preferred 
stock for a number of years. 

According to Diamond President 
Raymond F. Evans, there will be 
a public stock offering of not more 
than $12,000,000 late this year or 
early in 1952 provided conditions 








Worth, Texas. Joe Hunt, 


representative: J. Ee. Shelton, Engineer; 





Checking new Revo.ite installation at Natatorium Laundry, Fort 
American Associated Companies, REVOLITE 
indy Bowden, Plant Supt. 


of the money market are favorable. 


It has also been announced by 
President Evans that the company 
has made application for listing its 
common stock on the New York 
Stock Exchange. 

Diamond stock presently is sold 
on the ‘over the counter” market. 

Mr. Evans stated that the board 
of directors had authorized the 
listing application as “another im- 
portant step in the growth of Dia- 
mond in view of the company’s 
continued increase in size, stature 
and appeal to a growing number of 
stockholders.” 





Reliable Names Excelsior 





Fort Worth’s Natatorium Laundry—one of the largest and busiest in the 
Naturally. they use REVOLITE 


Southwest—built its business on quality. 
Roll Covers! 


Leading laundries everywhere use REVOLITE to get both quality ironing and 


greater output from flat work ironers. 
Revouite’s finer weave means finer ironing . . 
pleases customers and builds business. 


Revouite’s high heat capacity means hotter, dryer rolls that turn out this 
quality ironing fast. And Revoutre’s longer life eliminates frequent costly 


shut-downs for roll changes. 
Revoure Roll Covers are guaranteed. And Revo tre’s 
Every Angle 
getting quality ironing at lower cost. 
Write or phone for complete information and 
a copy of the REVOLITE written guarantee. 


. quality flat work that 


“Service From 
brings you trained experts to help solve the problem of 


Reliable Steam Pressing Machin- 
ery Inc., of Newark, N. J., an- 
nounces the appointment of the Ex- 
celsior Machinery Co., 1452 Ran- 
dolph St., Detroit, Mich., as its 
exclusive distributor of their Auto 
“Twin-Rapid” presses in the North 
Central states. Arrangements were 
completed at the recent AIL con- 
vention in Chicago. The distribu- 
torship includes both the Auto 
“Twin-Rapid” General Purpose 
Press and the Combination Shirt 
Unit Press. 


Reliable has also announced the 





ATLAS 2228 


Laws Stamford, Connecticut — 


Service from every ITE 


... that’s ette Streets, N Kansas C i y 
prcfatie Mo., as exclusive “Twin Rapid” 


appointment of the Western Laun- 
dry Machinery Co., 10th and Fay- 
North Kansas City, 





distributor in the Middle West. 
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When you use TarGo, you are assured of the 
removal of stains. That is why so many laun- 
drymen and dry cleaners depend upon it for 


their tough stain removal. 


Use TarGo for the removal of Marking Ink. If residue remains, 


follow with InkGo and ColorGo. 


TarGo has a quick and thorough penetrating action 


not found 


in other spotters. Therefore, you remove more stains when you 


use TarGo. 
Ask your jobber for TarGo today! 


Raduns Joins Florida Firm 

Roger C. Raduns, for the past six years supervisor 
of laundry sales and service for a prominent alkali 
manufacturer, has joined the Industrial Chemical « 
Supply Company, Tampa, Fla., according to an an- 
nouncement made recently by Walter E. Sechlichte, own- 
er of the firm. 


ROGER C. RADUNS WALTER E. SCHLICHTE 


In his new post, Mr. Raduns becomes a co-owner of 
the company, Mr. Schlichte said, and will coordinate its 
increasing management, administrative, and merchan- 
dising activities. 

The company represents a number of leading manu- 
facturers as a central Florida distributor of specialized 
products for various industrial applications. Among 





others, these include sours, blues, detergents, soaps, and 
starches for family and institutional laundries and linen 
supply plants. 

Mr. Raduns brings with him to Industrial Chemical & 
Supply Company more than two decades of continuous 
experience and specialized knowledge in the application, 
sales, and service cleaners, detergents, and related 
specialized chemical products in laundry washroom 
operation and food processing plant sanitation and 
maintenance. 

He is a member of a number of trade organizations, 
including the National Association of Institutional Laun- 
dry Managers. 

In announcing Mr. Raduns’ association with the com- 
pany, Mr. Schlichte also reported that the firm is pres- 
ently in the process of expanding its warehouse facili- 
ties and enlarging its product lines to better meet the 
growing industrial needs of Central Florida. 


Versatile Arc Welder 


Cummings-Landau, manufacturers and rebuilders of 
laundry units, calls attention to the interesting accom- 
plishments of Stanley Siejaka, an are welder with the 
firm. Mr. Siejaka recently teamed with Miss Jeanette 
Yodis to finish fourth in the famous Harvest Moon ball 
competitions at Madison Square Garden, New York 
City. Mr. Siejaka and Miss Yodis were nosed out for 
third place in the polka phase of the annual, highly pub- 
licized dance tournament conducted by New York’s 
Daily News. 

Mr. Siejaka’s personal background is of even greater 
interest. Born in this country, he and his family went to 
Poland to live in 1932. When the Germans invaded Po- 
land in 1940, he and his family were impounded in a 
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YOUR GARMENT or laundry presses deserve completely 
reliable, trouble-free steam connectors. That's why 9 out of 10 
presses are originally equipped with Presstite* seamless 
flexible metal connectors. 


WHEN YOU REPLACE your connectors, be sure to ask your jobber 
for Presstite. For machines originally fitted with swing joints, 
ask for Steamtite.* Bulletin L-173 shows how to order the 
right connector for your machine. Send for it today. 

The American Brass Company, American Metal Hose Branch, 
Waterbury 20, Connecticut. In Canada: The Canadian 
Fairbanks-Morse Company, Ltd. size 


*Reg. U. S. Pat. Off 


oe 
wherever connectors must move... Activate 


FLEXIBLE METAL HOSE AND TUBING 


concentration camp in Austria, from which he later es- 
saped. He made his way to Palestine where he signed 
up with the Polish brigade of the British 8th Army, and 
fought through many of the biggest battles of the war. 
He returned to the United States in 1950, and shortly 
afterward went to work with Cummings-Landau. 


Kohnstamm Celebrates 100th Anniversary 


The grand ballroom of the Hotel Granada in Brook- 
lyn, N. Y., was taken over in force on October 18th, 
when 269 members of the H. Kohnstamm & Company 
organization got together at a dinner in celebration of 
the company’s 100th Anniversary. 
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The dinner was the first of several regional ones, and 
was attended by officers and employees of the firm resid- 
ing in or near New York. The Brooklyn dinner gather- 
ing was addressed by Louis J. Woolf, president of the 
company. Mr. Woolf spoke briefly on the early history 
of the company, which had a humble beginning in a 
small building on Tyron Row, New York City, in 1851. 
He paid tribute to all members of the organization, 
past and present, who had cooperated in the develop- 
ment of the business to the point where the products 
it manufactures are used throughout the United States 
and in many countries of the world. 

Service button awards were made to many members 
of the organization who had completed 5 or more years 
of service. 
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New Equipment Introduced at Butler Sales Clinics 


Butler’s new 140°-F drycleaning unit, the Safe-T- 
Thrift complete drycleaning plant, and the firm’s new 
extracting washer, which combines washing and extrac- 
tion in one operation, were unveiled to Butler salesmen 
at meetings held in Kansas City and Atlanta. 


At Kansas City, left to right, seated: Barrett Lattner; James Johnson; 
Harley Blake; John Tipps; Jack Godfrey; William Neilson; Bart Quirk. 
Standing: William Lyon; Noel Cooperider, assistant sales manager; 
Thomas Eads; William Griffith, sales correspondent; Harmon Partin; 
Donald Holtgraves, sales correspondent; Fred Pettit, sales supervisor; 
Glen Lyon, service manager; George Hanel; Burrill O. Gottry, sales 

ger; Milton Needham; J. S. Henderson, sales supervisor; Carol 
Smith; Herbert Yates, istant sales ; Charles Foster, advertis- 
ing; N. A. Bomar; Donald Norquist, genercl sales; Grover Rasley; Kim 
Marston; F. A. Bienenstein 








At Atlanta, left to right, seated: Robert Green and C. A. Young, At- 
lanta office; Alvin Cullins; Howard Walker; Prentice Veal; Eugene Parks; 
Fred Pettit. Standing: J. S. Henderson; Herbert Yates; Cecil Hicks; Na- 
than Cohn; Glen Lyon; Gary Sheppard; Burrill O. Gottry; Noel Cooperider 


Tags that shred or lose their 
markings cost you plenty — in 
garment replacements, plant 
confusion, loss of customer 


goodwill, 


Which is why we ask you to try 
Cleansertag. Tags made of 
Cleansertag are strong — both 
wet and dry — never shred — 
never lose their markings — never curl. 


They are always easy to read even after long 


submersion in strong cleaning solutions. 


LAUNDRY 


Write Today 
for FREE 
Sample 
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The new Safe-T-Thrift has been tested and approved 
by Underwriters’ Laboratories, and provides maximum 
flexibility for any size cleaning plant because each unit 
is driven by a separate motor, according to Burrill 
O. Gottry, sales manager of the Cleaners Equipment Di- 
vision. The new unit can be adapted to the contour of 
the individual plant because piping is custom fit on the 
job by Butler service men. 

In commenting on the new washer-extractor, Mr. 
Gottry stated that it cuts down the time required to 
load and unload from the washer and _ extractor. 
Through use of this piece of equipment, one operator 
in Kansas City is said to be able to handle in seven hours 
the work he formerly handled in ten. 

Butler salesmen attending the meetings were given two 
new sales tools and a short refresher course in simple 
service problems which can be handled by salesmen in 
the field. Among these tools was a new solvent test kit 
which tests a cleaner’s solvent in a matter of minutes. 
The kit duplicates the operation of a full-size still in 
miniature. A garment press visual presentation was also 
introduced to the field men. 

J. G. Lyon, Butler service manager, discussed serv- 
ice problems and schooled the men in handling com- 
mon complaints. Salesmen at the Atlanta school visited 
the expanded Butler warehouse and rebuilding shop. 


Atlas Appoints Gilruth 


Atlas Powder Company, Wilmington, Del., announces 
the appointment of James A. Gilruth as manager of its 
advertising and sales division. 

Mr. Gilruth was associated with the advertising de- 
partment of Atlas for 10 years until 1946, when he 


became sales promotion manager for a large battery 
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LATWORK, too, zips along in record- 

making time when it rides on Gilmer Feed 
Ribbons. ‘“‘Record-making” because once through 
the ironer does the job. Re-runs are unnecessary 
for every piece comes through without a ripple 
or a wrinkle . . . better finished bundles, happy 
customers, bigger profits. 


Save time, manpower and money with Gilmer 
Feed Ribbons. They’re carefully woven from 
the finest, long-wearing cotton, with perfectly 
straight edges and of uniform thickness through- 
out. You can get Gilmer Feed Ribbons in all 
sizes, both endless and Clipper lace. Order a 
set from your supply house today. 


BUY THROUGH YOUR GILMER DISTRIBUTOR 


Gilmer 
FEED RIBBONS 


More than 40 years’ experience 
goes into every one! 


L. H. GILMER COMPANY 


TACONY, PHILADELPHIA 35, PA. 
Division of United States Rubber Company 
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|eoncern. Since June, 1950, he has been a senior editor 
|on the staff of a New York technical publicity firm. 

| Gardner Harvey, who has been acting manager of 
Atlas advertising and public relations division, is as- 
sisting in an advisory capacity with the reorganization 
lof advertising and public relations functions until No- 
jvember 30, when he will be granted a leave of absence. 
| Mr. Gilruth is a member of Eastern Industrial Ad- 
|vertisers, Philadelphia, the National Industrial Adver- 
|tisers Association, and the American Material Hand- 
ling Society. 


Columbia-Southern Appointments 


Several appointments in the Columbia-Southern 
Chemical Corporation sales organization have been an- 
nounced by W. I. Galli- 
her, vice-president in 
charge of sales. 

C. F. Bingham, for- 
merly manager of pig- 
ment sales, has been 
named assistant director 
of sales. J. F. Dockum, 
formerly Philadelphia, 
Pa., district sales man- 
ager, also has been ap- 
pointed assistant direc- 
tor of sales. Both Mr. 
Bingham and Mr. Dock- 
um will be located at the 
corporation’s Pittsburgh, 
Pa., headquarters . 

P. A. Fodor formerly 
of the market research 
and development depart- 


R. M. SIMPSON 


E. M. ROLLINS C. J. STROEMPLE 


ment, in Pittsburgh, Pa., will succeed Mr. Dockum as 
Philadelphia district sales manager. 

R. M. Simpson will become acting manager of pig- 
ment sales. 

E. M. Rollins was named district sales manager at 
Dallas, Texas, with sales supervision of the Houston, 
Texas and New Orleans, La., branch sales offices. 

Moving from the corporation’s Barberton, Ohio, 
plant technical service department to the market re- 
search and development department in Pittsburgh will 
be C. J. Stroemple. 

These appointments complete a recent reorganization 
of the corporation’s sales staff. Columbia-Southern, a 
subsidiary of the Pittsburgh Plate Glass Company, pro- 
duces chlorine, caustic soda, soda ash and other related 
chemicals. 
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Yarway Designer Honored 


John F. McKee, Ardmore, Pennsylvania, has been 
awarded a Certificate of Merit by the Franklin Insti- 
tute, Philadelphia, for 
his development of the 
Yarway Impulse Steam 
Trap. 

The Certificate was 
formally presented to 
Mr. McKee at the 
Medal Day ceremonies 
in the Institutes’s Frank- 
lin Hall last October. 
Thirteen other distin- 
guished engineers and 
scientists were honored 
at the same time. The 
Certificate of Merit is 
given for meritorious in- 
ventions, discoveries or 
improvements in phy- 
sical processes or de- 
vices. 

Mr. McKee, a research engineer with the Yarnall- 
Waring Company, Philadelphia, designed the Yarway 
steam trap which was introduced to the steam engineer- 
ing world in August, 1935. The operation of this new 
type steam trap was based on a unique principle not 
previously employed in trap design—that variations in 
temperature of water discharging through two orifices 
in series cause variations in pressure in an intermediate 
chamber located between the orifices, and that these 
changes in pressure may be utilized to open and close 
the trap valve. 

Born in Kalamazoo, Michigan, Mr. McKee has 
worked in several fields of engineering including survey- 
ing and as resident engineer on the construction of small 
municipal electric plants and water works projects. He 
spent many years in drafting, design and sales work on 
steam power plant and industrial plant piping before 
joining Yarnall-Waring in 1928. 


JOHN F, McKEE 


Portable Pickup Station 
iim The Nevinger Mfg. 
Company, Inec., Green- 
ville, Ill., announces that 
the “Kleenhamper,”’ a 
portable laundry and 
drycleaning substation, 
will soon be on the mar- 
ket. Designed for loca- 
tion in front of plants, 
office and apartment 
buildings, factories, etc., 
or as an after-hour drop- 
box, the unit is said to 
be water, fire, rust, and 
theft proof. It comes ready to bolt to a concrete base. A 

trash trap is built in for protection of garments. 
A “magie eye” on the front panel lights up when one 


or more garments enter the box. Models with 10-inch 


or 14-inch doors are available. 


Cold Storage Advertising Aids Available 


The 1952 edition of the Certified Cold Fur Storage 


Association’s sample book of advertising aids is now | 


being prepared and will be ready for distribution soon. 
A complete campaign will be offered including new out- 








"Merry Christmas Everyone’ 


HAMMOND 
Open-End Tumblers 


Your Best Buy 





SPECIFICATIONS 


Open End type with circular 
glass door. 

Cylinder Size 36” x 30”. 
Capacity 35 to 40 Ibs. dry 
weight. 

Shipping weight approximately 
750 Ibs. 

Floor space—39” x 44” x 72” 
height. 
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Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 
% Immediate Shipments 
%& Complete Dealer Coverage 
%* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 
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this NEW 


RISDON 


REMO 
CATALOG 


NAUGATUCK, CONN. 

















THE HIT OF THE 
CONVENTION/ 


LAUNDRY OWNERS EVERYWHERE 
AGREE—IT’S A BETTER 
WASHING SERVICE 


Comments from laundrymen at the A.I.L. 
Convention prove that the MILNOR Sys- 
tem of Individual Washing is the most ad- 
vanced economical method of laundr 
os offered today. From the nort 

sout - east... west... laundry 
owners say: “Tremendous increase in new 
customers . . . production costs reduced 
as much as 20% . . . more customers using 
dry cleaning and other plani services . . . 
a better quality we + + »« @ quicker, 
personal sxe service... !’ 


CONOMY .. « SPEED 
GET MORE PROFITS! Teall the MIL: 
NOR System of | Individual Washing in 
our plant today 
ITE FOR DETAILS "AND ILLUSTRATED CATALOG 


MANUFACTURERS OF 
FINE LAUNDRY AND DRY CLEANING EQUIPMENT 
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door billboards, window streamers, car cards, display 
signs, direct mail pieces, newspaper mats, radio scripts 
and other material, primarily emphasizing the impor- 
tance of cold fur storage and also selling allied serv- 
ices such as fur cleaning, reconditioning and restyling. 
This material is available only to Association members 
and to exclusive users of Certified cold fur storage 
vaults. The Association’s offices are at 500 East Third 
Street, Kansas City, Missouri. 


Schuelke Gets Eastern Post 


The Sanitone Division of Emery Industries, Cincin- 
nati, Ohio, announces the promotion of Arthur F. 
Schuelke to position of 
Eastern district mana- 
ger. He will supervise 
the Sanitone field engi- 
neering staff from Maine 
to Ohio and Virginia. 

Schuelke attended 
Northwestern Univer- 
sity, and then began an 
industrial sales career. 
With experience at 
Goodrich Electric and 
Montgomery Ward _ be- 
hind him, he entered the 
drycleaning production 
field at a prominent 
Northwestern cleaning 
plant. 

His several years ex- 
perience as Sanitone en- 
gineer in the Western states were marked by outstand- 
ing sales and production contributions to his licensees, 
and qualified him for this opportunity to expand his 
efforts and responsibilities. He will make his home in 
White Plains, New York, and work out of tle Sanitone 
Division’s New York office. 


Cheetham Assigned to Textile Mills 

Tom Cheetham, a member of the industrial sales de- 
partment of the Colgate-Palmolive-Peet Company, and 
well-known in the laun- 
dry industry, has been 
assigned to cover textile 
mills exclusively 
throughout New Eng- 
land, it has been an- 
nounced by R. O. Trow- 
bridge, manager of the 
industrial sales depart- 
ment. 

Mr. Cheetham, who 
has compiled an excel- 
lent record calling on 
mills and commercial 
laundries on behalf of 
Colgate Soap products 
in Rhode Island, Con- 
necticut and Southern 
Massachusetts, has been 
with the company since 
1945. James P. Daly and William J. Murray, who for- 
merly visited New England textile mills, will concen- 
trate on regular industrial consumers such as commercial 
laundries, hospitals, hotels, ete., in the New England 
area. 

A graduate of the University of New Hampshire with 
B. S. and M. S. degrees in chemical engineering, Mr. 


ARTHUR F. SCHUELKE 


TOM CHEETHAM 
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Cheetham previously was associated with the Socony 
Vacuum Oil Company and the American Paint Com- 
pany’s ACP Wool Scouring Process as a textile engineer. 


Mercury Shows Newest Steam Generator 


The new 20 hp. Vapor-Clarkson steam generator was 
shown at the recent AIL convention in Chicago by Mer- 
cury Cleaning Systems, | 


Inc. This compact gen- | 
erator produces 100 TEMPERATURE 
pounds of steam pres- INDICATORS 


sure in 11%4 minutes from 
cold water and develops | ofe noodle! 
500 pounds of steam an | OW Of e 
hour on six gallons of | 7 
fuel oil. 
Eighteen years of en- Low-cost protection ... due to 
gineering and use-expe- large, specialized producti 
rience developed _ this Precision-built indicators provide 
generator. More than | temp ding 
3,400 are now in use in Wide selection of dial ranges to 
America’s finest diesel meet specific requirements. 
powered passenger 6 stock types available as shown. 
trains. Safety, compact- 
ness and high (81 percent) efficiency are said to make | | } 
this a “natural” for use in laundries and drycleaning MODEL “G” 
plants. 
Vapor-Clarkson steam generators are in sizes 20 to | | Select the type that is best for your pur- 


165 bhp., and are distributed to the laundry and dry- | | 3%" dial; evenly oe scales. 














cleaning industries by Mercury Cleaning Systems, Inc., | | 
549 W. Washington Blvd., Chicago 6, Ilinois. 





Pennsalt of Washington Promotes Beard 


The appointment of Bryce V. Beard as sales super- 
) . ’ In: +¢ 7 \¢ } Von ‘ my ¢ 7 . - 
visor of Pennsalt of W ashington’s Laundry and Dry \} MODEL G3 MODEL G6 
Cleaning Division has 
just been announced by 
George O. Scheidler, 


sales manager. ‘y 5 , ; MODEL “P-1" 


Mr. Beard will super- . » ‘ 
2 — _ This Auto-Lite dial indicating ther- 
vise le é - . 
pes naa vod dry Ky mometer has solid liquid filled 
cleaning sales service mn Y movement and evenly calibrated 4” 
the western — territory , dial. Available with flexible capil- 
and will personally han- ae ps — se 
> certain c ei aa Pric rom k jvstable, elec~ 
dle e¢ rtain consumer at Sottim, trical alarm contacts at small addi- 
counts in the Los An- - ‘ Henal cect. 
geles area. He will make 
his headquarters in Los 
Angeles at the com- 
pany’s sales office there = : Drawing ot left shows 3 positions af 
at 4820 Loma Vista which Auto-Lite F-1 Thermometers 
may be mounted by simple screw 
Avenue. He has been adjustment. 
with Pennsalt since 1945, 
a formerly serving as sales THE ELECTRIC AUTO-LITE COMPANY 
technician in Southern INSTRUMENT AND GAUGE DIVISION 
California, Arizona and Nevada. % ¢ NEW YORK bp A ONTARIO 
Mr. Beard, a graduate of the American Institute of — 
Laundering in Joliet, Ill., is a native of Amarillo, Texas, 
where his family operate their own laundry plants. THE ELECTRIC AUTO-LITE CO., 
Instrument and Gauge Division, 
Toledo 1, Ohio 
Allegheny Ludlum Honors Employees Please send your illustrated catalog, describing the various 
styles and types of Auto-lite Indicating and Recording 
Thermometers. 





Four employees of Allegheny Ludlum Steel Corpora- 
tion were recently presented with the Allegheny Lud- 
lum Award in recognition of their outstanding achieve- WANE... 
ments on behalf of the company. COMPANY 

The awards, which include a citation from the board ADDRESS ili cites ie baci cemeaebeeacae am 
of directors, “The President’s Medal,” and $1,000 in (Indicate purpose for which thermometers are required.) 
cash, were presented to Schuyler A. Herres, associate di- 
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to our friends and associates in 
the industry our very best wishes 
for the holiday season. We hope 
the coming year will bless you 
with prosperity and good health, 
and that the future will be 
marked by the same fine relation- 
ship we've always enjoyed. 


CUMMINGS-LANDAU 
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For Over 25 Years the 
DEPENDABLE FAVORITE of 
Wise Laundrymen 


The Finest Cotton 
Laundry Net Made! 


"LOOK FOR He) 
Gow) STRIPE" 


Test Longboy in your plant—check 
its longer life and greater strength by 
the easy-to-identify Gold Stripe. 


Manufactured by 
the Makers of 


PLASTYLON 
NYLON 


laundry Nets and 
Press Covers and Pads 


“Scientifically Plasticized’’ 


CARSON TEXTILE CO., INC. 


One Porter Street ¢ Philadelphia 48, Pa. 


Sold by Leading Jobbers 
in All Territories 


LAUNDRY 
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rector of research with headquarters at the Watervliet, 
N. Y., plant; Douglas 8S. Gormly, assistant chief metal- 
lurgist at the Dunkirk, N. Y., plant; and I. G. Shoff and 
John Eagleson, manager and assistant manager of the 
hot mill department of the West Leechburg, Pa., plant. 
The latter two men won their award jointly. The awards 
were presented by E. J. Hanley, company president. 


Whalen Celebrates 25th Anniversary 

“Buckeye Joe” Whalen reached the 25-year mark 
with The Davies-Young Soap Company on December 
15th, and his jeweled 25- 
year pin was presented 
with appropriate cere- 
monies on or about that 
date. 

Whalen has traveled 
25 states for his com- 
pany during the quarter 
of a century he has been 
with them. He returned 
to Chicago in 1933 and 
has been there ever 
since, covering Illinois, 
Wisconsin, and a part of 
Indiana. He has seen 
many changes take place 
in the laundry and dry- 
cleaning industries and 
emphatically says that 
most of these changes 
have been for the better. He expects to see many more 
changes during his next 25 years with the company, and 
is already anticipating a 50-year pin. 


JOE WHALEN 


Today t's the 


MARKING MACHINE 
For LAUNDRIES 


Prints thru a Ribbon and is Always 
Ready! Fast, clean, accurate marking 
that saves time and eliminates the cause 
of claims. 6-, 8-, and 10-character ma- 
chines. Easy-to-read black on yellow 
index strips. Clean, indelible marking. 
Type cannot fill in. No smudges or blots 
on work in process. 


Special wash-out ribbon for 
marking at wet assembly. 
long ribbon life assured by 
patented diagonal ribbon 
feed. 

Makers of TAG-O-MATIC, 
tag-making-and- marking 
machine for drycleaners. 


Wire or write for folder or 
demonstration. 


© 1951 Textile Marking Machine Co., Inc. 
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Kamen Names Guernsey 
Kamen Soap  Prod- 
ucts Co., Inc., 233 Broad- 
way, New York 7, an- 
nounce the appointment 
of F. H. “Doc” Guern- 
sey, as director of sales. 
Mr. Guernsey, formerly 
associated with two 
prominent medical con- 


cerns, is well known in | 


the soap, detergent, and 
chemical markets. He 
will direct a nation-wide 
program marketing the 
company’s quality line 
of neutral, built and bar 
soaps and synthetic de- 
tergents (liquid and 


F. H. GUERNSEY 
powder). 


Small Gas-Heated Laundry Announced 


A new, small gas-heated laundry, designed to afford 
established laundries a profitable supplement to their 
present merchandising facilities, has been developed by 
The American Laundry Machinery Co., Cincinnati, 
Ohio. Arranged to handle a weekly volume of approxi- 
mately $1,200, with net profits of 25 percent to 30 per- 
cent readily attainable, the new setup requires only nine 
productive operators (including a working superintend- 
ent) and an office girl. It can be housed in a 25’ x 75’ 
space. Because all operators are kept constantly pro- 
ductive, total labor costs can be kept between 40 per- 
cent and 45 percent of income, American states. 


Interior of typical American Small Gas-Heated Laundry, showing all 
equipment except two-operator shirt unit which is in front window, and 
power plant in basement. Left to right are wearing apparel finishing 
unit; assembly and dispatch station; classifying and washing station; 
Aircraft gas-heated tumblers; and gas heated flatwork ironer 


Planned for location in the neighborhood shopping 
center or suburban section, the laundry offers a com- 
plete range of laundry services from damp wash to fin- 
ished family plus finished shirt and bachelor bundles 
and certain pieces ironed from semi-finished services. 
By producing these services on a fast schedule and on 
a cash-and-carry basis, the plant is said to enable the 
plantowner to tap the tremendous neighborhood cash- 
and-carry market, and act as a feeder for his larger 
plant on certain specialized services and on regular 
services where speed of delivery is not a factor. 

Use of new, redesigned, gas-heated equipment com- 
bines all the big advantages of low initial investment, 
simplicity, and economy of operation. Use of gas- 
heated equipment also permits an exceptionally high 
degree of operational flexibility. If tumbled work is be- 
hind, tumblers can be operated independently of all 
other equipment. The same applies to the flatwork 
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COLLAR SUPPORTS 


YOURS Send today 
for our Collar 
FREE 


Support Book- 
let! 


“TIME SAVERS 
83-99 Walnut St. * Montclair, N. J. 


YOU NEED A HOLE IN YOUR FLOOR... 
ve LIKE A HOLE IN YOUR HEAD 


... and that good American logic beats anything 
Confucious ever said. We know, Cleve-O-Cement 
will take care of the floors. It is used in thousands 
of food and meat plants the world over. Anyone 
can apply it. Dries overnight flint hard. Water- 
proof, slipproof, crumble proof, Resists cold, 
grease, steam and most acids. Developed espe- 
cially for dairies, packing plants, bottling plants 
and wherever a damp, cold floor exists. 
Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 Reno Ave. Cleveland 5, Ohio 
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We, at Resillo, Join With 
Free Men All Over the 
World in 
Wish that the New Year 
Will Bring a Full and 
Health 
and Happiness to Every- 


the Fervent 


Lasting Peace, 
one, Everywhere. 


2328 WEST NELSON ST. 
CHICKGO 18, ILLINOIS 
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AB SOCK TAG 








Water or cleaning fluid washes in 
and out of tag. All metal edges 
durably covered with strong cotton 
cloth, with easy-writing surface. 
In fibre also. White or standard 
colors. 


No. 1—%"x%"” No. 2—1"x%” 


TAGGING MACHINES operate easily, simply 
—save time, labor, money. Two machines for 
attaching AB Tags. 





Fully 
Guaranteed 


BOSTON 
CLIP © TAG COMPANY 








48 Grove Street, Somerville 44. Mass. 


- Tops for laundries 
‘from Coast to Coast 
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Write for demonstration by Clinton's Laundry Technician 


CLINTON FOODS INC. 
CLINTON, TOWA 


EXTRACTORS 


The most efficient time 

and money saving Ex- 

tractor on the market. 
Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 
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| ironer. The shirt unit or the wearing apparel unit can 


be operated with only the gas-fired boiler and air 
compressor in operation. In addition, the gas-heated 
equipment eliminates the need of steam-heated boilers, 
return systems, complicated piping, ete. 

Fuel costs are said to be surprisingly low, even when 
bottled gas is used. 


| Vic Appoints Philadelphia Distributor 


Newest distributor to be appointed by Vic Cleaning 
Machine Company is the Woolman Sewing Machine 
Company, 824 Arch Street, Philadelphia. This concern, 
well-known in its own field in Eastern Pennsylvania, 
is now distributing the entire Vie line of drycleaning 
machinery and equipment, and will maintain a service 
organization as well. 

In addition to distributors’ offices in most of the key 
cities in the nation, Vic has district offices and display 
rooms in New York, St. Louis and Los Angeles. The 
firm’s factory and main offices are in Minneapolis. 


In another announcement Vie stated that the Vic 


| Special Per Machine (Model 32) has been listed by the 


Underwriters’ Laboratories. All of the new Mode! 32 
machines will carry the familiar red, black, and yel- 
low UL approval label. 

For more information regarding the Vic Model 32, 
write to the Vic Cleaning Machine Company, 1313 
Hawthorne Avenue, Minneapolis 3, Minn. 


New Pyratex Label 

R. R. Street & Co., Inc. 
recently announced that 
they have standardized 
on a new label for their 
Pyratex all-purpose 
spotter. 

Designed by one of 
the country’s leading 
commercial artists, this 
new Pyratex label has 
been “spot-tested” in 
various parts of the 
country for the past six 
months. Street’s reports 
that the response from 
both customers and job- 
bers has been so enthusi- 
astic that they have 
started using the new 
label on all Pyratex packages, effective December 1, 
1951. 


a 
~! 


PYRATEX 


Pennsalt and Sharples Combine 


Management of the Pennsylvania Salt Manufactur- 
ing Co. and Sharples Chemicals Inc., have announced 
that they have entered into an agreement whereby 
Pennsalt common stock will be offered in exchange for 
Sharples common stock at the rate of 5.15 shares of 
Pennsalt for one share of Sharples. It is expected that 
the offer will be made the latter part of December. 

In announcing the exchange plan, officers of the two 
companies point out that combining the two businesses 
will further diversify both. Pennsalt has been en- 
gaged principally in the manufacture of inorganic chemi- 
cals but in recent years has been extending its activities 
into the organic field. Sharples Chemicals has special- 
ized in synthetic organics, none of which is presently 
marketed by Pennsalt. 
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Among the principal raw materials required for 


Sharples’ products are chlorine, caustic soda, and am- | 


monia, which for many years have been purchased from 


Pennsalt by Sharples. The industries served by Sharp- | 


les are generally different from those served by Penn- 


salt. Sharples’ principal products are synthetic organic | 
chemicals which find outlets in various industries, in- | 
cluding rubber, pharmaceuticals, petroleum, surface | 


coatings, textile and mining. 


Pennsalt plans to issue up to 88,497 additional shares | 


of common stock in exchange for all outstanding 
Sharples common stock at the agreed-upon rate. The 


new Pennsalt stock will be part of the 500,969 shares | 
of Pennsalt common stock authorized but not previously | 


issued. 


If all outstanding Sharples stock is exchanged, Penn- | 
salt’s common stock outstanding will increase from 999,- | 


035 to 1,087,532. A registration statement relating to 


the offering of the new Pennsalt stock has been filed | 


with the Securities and Exchange Commission. 


Portable Fluorescent Lamp 


A tiny new portable fluorescent lamp producing in- | 
tense but cool illumination of up to 450 foot candles of | 
light is now offered by Stocker & Yale, Inc., Marble- | 
head, Mass. Containing two four-watt fluorescent tubes | 
and all components within a two by six-inch drawn | 
shade, the General Utility Lamp is said to emit a flood | 


of cool, diffuse light. 


The jacknife support bracket containing three ad- | 
justable links, each three inches long, may be removed | 


from the cast base for permanent installation to a desk 
table, bench, or machine. Swivel joints are provided at 
each joint as well as in the head and base to allow ad- 
justment to any position. 

Smooth contours and modern design in combination 
with a black wrinkle finish offer a rugged yet refined 
appearance. The lamps are rated at 7,500 hours average 
life which normally represents over three years between 
Jamp replacement. 


New Line of Shirt Replacements 


The American Shirt Co., has announced the availa- 
bility of a full line of dress shirt, sport shirt and pajama 
replacements for laundry plants. Since laundries will be 
dealing direct with the manufacturer, they will be able 
to order large or small quantities at low cost. 

A descriptive booklet may be obtained from the 
American Shirt Co., 1123 Broadway, New York 10, New 
York. 


Merritt Named Dynamometer Sales Manager 


William O. Merritt has been named sales manager of 
the Dynamumeter Division of the Clayton Manufactur- 
ing Company of El Monte, California, by J. A. Cort- 
right, general sales manager. 

Mr. Merritt, who joined the company in January, 
1950, as sales promotion and advertising manager, will 
handle all domestic and Canadian sales and advertis- 
ing activities of the Dynamometer Division. He re- 
places D. T. Ankeny who resigned to enter his own 
business in Pasadena, California. 


Burn Spray 


A quick, new, easy to apply relief for burns, sunburn, 


itching eczemas, and wounds is provided with the new | 
Americaine Aerosol, automatic spray topical anesthetic. | 


Because of its ease of application—just point the nozzle 


at the surface to be treated and press the button—the | 


a4 CURTAIN & 
SQUAREWA aeeeeanet 
Gét square corners and straight edges STRETCHER 
No tearing no over-tension. Made 
on castors, without cabinets, or This) 
overhead track and trolley for use in Hopkins Dr 


nets. Write for catalog and prices 


EQUIPMENT COMPANY 


HATFIELD, PA. 


those Buttons Hold! 


CHANDLER Button Sewer 


12 firm stitches in only 8 seconds 
. . « last 2 stitches double locks the 
button to the material. 500% faster 
and superior to hand sewing. 


To test Chandler Button 
Sewer in your own plant, 
ask for free trial offer. 








Representatives in 
all Principel Cities 
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"K-12.2" 
SOAP BUILDER 
SOAP EXTENDER 
WORK IMPROVER 


Favorite with quality Launderers 
for past 10 years. 


THE LAUNDRY CHEMICALS 60. 


Division of The Kinsley Chemical Co. 
4538 West 130th St., Cleveland 11, Ohio 





1 Ae pinnae 


1) 
72 om — ‘75 ” 
w yelve 





@ Manual, Semi-Automatic or 
Automatic Controls 


© 75 |b. Capacity 
@ Extra Heavy Stainless Steel 
@ Floor Space: 3'4” x 4/1” 


© Fully Guaranteed for 1 Year 
Ask your Jobber 


a wie fr Look, MACHINERY SALES CO. 
un _mnrormation 2220 Main St., Dallas, Tex. 


ST 


to SUPERIOR 
LAUNDRY FABRICS 


Write, Wire 
or Phone Collect 


TINGUE, BROWN & CO. 


723 East Washington Boulevard, Los Angeles 21, Cal... PRospect 6022 
502 Bishop Street, N. W., Atlanta, Georgia ATwood 3864 
1227 Wabash Avenue, Chicago 5, Ill.............HArrison 7-0033 
1765 Carter Avenue, New York 57, N. Y CYpress 9-8800 





requirement 


UNIPRESS COMPANY 


E 2806 Lyndale Ave. * Minneapolis, Minnesota 





| stable XEV-TAG CHECKING SYSTEM 


te 0s ASSURING 
POSITIVE AUTOMATIC MECHANICAL CHECK 


Key-Tag assures you—no matter 
what the service —definite, accurate 
identification of every net and gar- 
ment. It speeds up every operation 
and reduces labor costs. Fits easily 
into your present system without any 
| elaborate new set-up. Get the de- 
tails from your supplier or write direct. 


THE KEY-TAG 
CHECKING SYSTEM CO. 


6509 HOUGH AVE. e CLEVELAND, OHIO 


to Delivery 


new Americaine Aerosol should find wide use in first aid 
rooms, dispensaries, and first aid field kits, the maker 
states. 

The new spray is available from Americaine Inc., 
1316 Sherman Ave., Evanston, Ill. 


Louisiana Launderers and Cleaners Association 
Bentley Hotel 
Alexandria, Louisiana 
January 19-20, 1952 


National Institute of Rug Cleaners 
Convention and Exhibit 
Hotel Statler 
Boston, Massachusetts 
January 19-21, 1952 


Third Annual A.I.L. Young Men’s Conference 
St. Louis, Missouri 
February 5-6, 1952 


National Institute of Cleaning and Dyeing 
Annual Convention and Exhibit 
St. Louis, Missouri 
February 7-9, 1952 


North Carolina Association of Launderers and Cleaners 
Hotel Robert E. Lee 
Winston-Salem, North Carolina 
February 27-28, 1952 


Diaper Service Institute of America 
Annual Convention 
Stevens Hotel 
Chicago, Illinois 
March 23-26, 1952 


Massachusetts Laundryowners’ Association 
Hotel Statler 
Boston, Massachusetts 
April 4-5, 1952 


Laundry and Cleaners Allied Trades Assn. 
Laundry and Dry Cleaners Machinery Manufacturers 
Assn. 

The Greenbrier 
White Sulphur Springs, West Virginia 
April 23-26, 1952 
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Obit ned 


Roy F. Albright, 63, a member of The American Laundry Ma- 
chinery Company’s Eastern Division sales force, died recently 
in New York City. He joined the company in 1910. He was a 
member of Orion Lodge No. 717, F & AM Brooklyn. Mr. Al- 
bright is survived by his widow and a brother 


Wilfred M. Fry, a founder of Fry Bros. Co., died on Novem- 
ber 27 in Cincinnati. He was a 32nd degree Mason, a Shriner, and 
was an active member of the Cincinnati Club. He is survived by 
his brother, W. B. Fry, and Mrs. Neil McElroy, Mrs. William 
Williams, and Mrs. Maxwell Morgan. 


Miss Lillian Grayhack, 44, superintendent of bookkeeping at 
the American Institute of Laundering, died recently in Joliet, 
Ill. 


Roy R. Hunt, 52, a salesman for the Utilities Supply Co., Los 
Angeles, was killed recently with his wife, Hannah, when their 
car overturned near Evanston, Wyo. He is survived by two 
daughters. 


John E. Kelley, Sr., 62, co-owner of the Service Laundry Co., 
Philadelphia, died on October 15. He was a member of the 
Knights of Columbus and the Llanerch Country Club. He is 
survived by his wife, a daughter, and a son 


Charles F. Klein, 91 
Linen Supply Co., Cincinnati, 
Linen Supply Co., died recently. 
of the board of trustees of the Prince Hill Methodist Church, 
and was a member of Lodge No. 524 F and AM. He leaves a 
granddaughter, a grandson, and four great-grandchildren. 


, retired operator of the Home Steam 
now merged with the American 
He was for 50 years president 


George B. McVicar, Sr., 64, formerly a salesman for the 
Mitchell Wing Co. in the New England territory, and for the 
past 74% years laundry manager at The Cloister Hotel, Sea Is- 
land, Ga., died on October 23. He is survived by his widow and 
one son, 


August Meyer, 71, operator with his brother, Theodore, of 
the Minot (N. D.) Steam Laundry for the past 42 years, died on 
November 3. He had been in the laundry business for 52 years. 
He and his brother had built their plant from a two-man opera- 
tion to a modern laundry employing over 50 persons. He is sur- 
vived by his wife, four sons, and a daughter. 


Wiiliam J. Moritz, 59, owner of the Moritz Laundry, Evans- 
ton, IIl., died recently. 


Robert J. Sabin, 70, a laundryowner whose home was in Ven- 
ice, Cal., died recently. He leaves his widow, a daughter, three 
sisters, and a brother. 


Alfred Steinhilber, 56, 2 member of the sales engineering 
staff of Samuel G. Braun, Inc., Jersey City, N. J., died on Oc- 
tober 4. He joined the firm in 1936. Surviving are his wife and a 
son. 


Edwin L. Thomas, 55, president of the Florida Laundry and 
Dry Cleaning Supply Company of Jacksonville and Miami, as 
well as of the Edwin L. Thomas Company, died on November 
10 in Chicago, where he had gone on business. He was a mem- 
ber of the Chamber of Commerce, Elks Club, and the Florida 
State Laundry and Dry Cleaning Association. Surviving are his 
widow, his mother, a son, and a granddaughter. 


Elmore W. Turner, in charge of advertising for the Dryclean- 
ing Division of the Detrex Corporation, died on November 13. 
He was the founder of the Better Cleaners Guild in Metropoli- 
tan Detroit. 
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PROFESSIONAL NOTICES 


CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$12 enaually. John Car- 
ruthers Co., Inc., 909 Little Building, Boston—a tisti 
affiliated with John Carruthers & Company, A 

ment Consultants, Boston, Hartford, and Washington. 








and M 
2697. 27 














CONSULTANTS 
CENTRIZE: CENTRIFUGAL WASHING IN YOUR EXTRACTOR. Installa- 


tions in over 100 plants d ibilities for big 
savings in machinery, supplies, water, power and labor while producing 
beautiful quality work at a much higher profit. Write for detailed in- 
formation to HOWARD FINK AND SONS, Laundry owners and engi- 
neers, 2224 63rd Street, Kenosha, Wisconsin. 9286-25 














BUSINESS OPPORTUNITIES 





Start a Diaper Service and dry-fold laundry in your locality. We will 
equip complete plant, including: boiler, laundry machinery, truck, 
500 doz. diapers—all for $4,500. Write: Box 9540, STARCHROOM 
LAUNDRY JOURNAL. “ll 





Laundry-Drycleaning Production Manager, wishes to invest in small plant 
in middle west, where owner anticipates retiring in near future. Only in- 
terested in proposition where plant could be purchased. Would con- 
sider salary, plus yearly equity in business. A.I.L. graduate, college grad- 
uate, Protestant, 20 years experience in managing plant doing over 
$20,000 volume weekly. ADDRESS: Box 9562, STARCHROOM LAUNDRY 
JOURNAL. “11 














SITUATIONS WANTED 


EXPERIENCED LAUNDRY EXECUTIVE desires chance to prove qualifi- 
cations. Always produced good results. Well educated, sober and de- 

dable. Best ref ADDRESS: Box 9557, STARCHROOM LAUN- 
DRY JOURNAL. 5 








LAUNDRY MANAGER—Executive with many y ars experience in all 
phases of laundry business. Am interested in t of 
plant with volume of $5,000 to $10,000 per week in greater New York 
City, Long Island or Westchester. Mr. Plantowner—are you an absentee 
owner? Do you want to take it easy? Have you any production prob- 
lems? Then I am the man you are looking for. ADDRESS: Box 9576, 
STARCHROOM LAUNDRY JOURNAL. 5 








GENERAL MANAGER capable of operating medium or large plant. 
Proven ability in modern management. Trained in Industrial Engineer- 
ing. A. I. L. graduate, Prefer Midwest. 36 years old. ADDRESS: Box 
9605 STARCHROOM LAUNDRY JOURNAL. 5 
SALES MANAGER. Now sities by one of America’s eit sitet 
and cleaning organizations. Past record speaks considerably. Knows lat- 
est billing, advertising, selling, route building methods, plus produc- 
tion. Desires change. Prefers Western States. ADDRESS: Box 9606, 
STARCHROOM LAUNDRY JOURNAL. 5 





WORKING MANAGER—REPUTABLE SPOTTER, 20 years quality expe- 
rience in all phases of the industry. Administrative and technical ex- 
pert, University graduate. New England or Metropolitan New York City 
area preferred. Highest recommendations. ADDRESS: Box 9607, STARCH- 
ROOM LAUNDRY JOURNAL. 5 


MANAGER—FUR STORAGE AND CLEANING. Thoroughly cutininl: 
estimating repairs, volume business. ADDRESS: Box 9625, STARCH- 
ROOM LAUNDRY JOURNAL. 9625-5 


SALESMAN—LAUNDRY SUPPLIES. College graduate, veteran, 28 years. 
Two years all around laundry experience. Seeks position selling sup- 
plies to laundries. ADDRESS: Box 9610, STARCHROOM LAUNDRY 
JOURNAL. 5 
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10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 
insertion of same ad. Minimum charge $1.00 (new or repeat). 


consecutive 
Capitals or bold face type—double these rates. 


Ads must be in our hands by the first of the month. Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by vs. 
Extra white space at top, bottom or between lii.2s doubles charges indicated. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N.Y. 








SALESMEN WANTED 


LAUNDRIES and CLEANING PLANTS FOR SALE 





SALESMEN. An exceptional opportunity for ambitious, responsible men 
now selling (or who can sell) to the drycleaning and laundry trade. Earn 
$100 per week and more representing nationally advertised patented 
Asbestos Press Pad (for use in free steam presses). Fully guaranteed. Will 
last for 5 years. Give complete details in first letter and territory covered. 
Firefly Asbestos Products, 175-S Bergen Street, Newark 3, N. J. 9612-14 


Two men age 30 to 40 to ‘sell laundry supplies and specialty equipment 
on salary and commission basis. Laundry and/or drycleaning experience 
very helpful. One man to live in Nashville, Tenn., the other in Atlanta, 
Ga. JAMES E. COX, 723 Ponce de Leon Place, N.E., Atlanta, Ga. 9626-14 








HELP WANTED 


LINEN SUPPLY MANAGER wanted for west coast company, old firm, 
must be well experienced in al] departments of linen supply business, 

lly sales, product: experience not required, give complete 
experience record, references, picture, salary open. ADDRESS: Box 
9539, STARCHROOM LAUNDRY JOURNAL. 7 


Wanted: Experienced laundry Superintendent or Manager to take over 
operation of laundry and cleaning plant in southern city of 50,000 popu- 
lation. Necessary to make small investment or will sell any part of plant. 
Now doing $75,000 yearly business. Apply Ben Levy, Vice-President, 
c/o Shreveport Laundries, Inc., Shreveport, La. 9609-7 


PRODUCTION FOREMAN WANTED FOR MODERN INDUSTRIAL PLANT 
IN DETROIT. STEADY JOB, GOOD PAY AND PROSPECT FOR PROMO- 
TION. STATE AGE, REFERENCE AND SALARY IN FIRST LETTER. AD- 
DRESS: BOX 9611, STARCHROOM LAUNDRY JOURNAL. 7 


INSTITUTIONAL LAUNDRY MANAGER desires a progressive and well 
trained man who has had experience with incentive wage plans to as- 
sume charge of a laundry for a large institution. The laundry is well 
equipped with modern machinery. Give complete experience, references, 
picture and salary expected. ADDRESS: Box 9627, STARCHROOM 
LAUNDRY JOURNAL. 7 


Opportunity for experienced man with supervisory ability for laundry 
and drycleaning plant in Northern New Jersey. State age, experience 
and references. ADDRESS: Box 9613, STARCHROOM LAUNDRY JOUR- 
NAL. 7 


Wanted: Salesmen calling on laundries and drycleaners, to sell two 


very fast moving items. Very lucrative sideline. Write Box 9618, 


STARCHROOM LAUNDRY JOURNAL. 7 














MISCELLANEOUS 


600 KEY-TAG BARS, EACH BAR COMPLETE WITH 8 LARGE PINS. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 9533-8 


«new hope for Hearts- 
The Heart Fund campaign will be conducted 
during February 1952 by the American Heart As- 
sociation and its affiliated heart associations. 
An intensified educational drive will be held 
during American Heart Week, February 10-16, 
including St. Valentine’s Day—February 14. 


AMERICAN HEART ASSOCIATION 


1775 enema New bless 19, N. Y. 

















LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tionm—-WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 


For Sale: Laundry-Drycleaning and Storage plant in Western Mary!and, 
doing a half million business a year also large garage for trucks. 
ADDRESS: Box 9544, STARCHROOM LAUNDRY JOURNAL. 9544-2 


LAUNDRY—DRYCLEANING PLANT LOCATED IN “LOUISIANA NEAR 
ARMY BASE. MODERN EQUIPMENT. YEARLY VOLUME OVER $125,000. 
PRICED TO SELL. ADDRESS: BOX 9573, STARCHROOM LAUNDRY 
JOURNAL. -2 


LAUNDRY AND DRYCLEANING PLANT, in good brick building. Three 
late model delivery trucks. Lots of practically new equipment. Located in 
Northwest Texas. No union and good prices. Annual volume $120,000. 
Buildings, equipment and linen supply and supplies inventory complete, 
only $65,000. A real money maker. ADDRESS: Box 9566, STARCHROOM 
LAUNDRY JOURNAL. 2 





TEXAS OPPORTUNITY—Rio Grande Valley laundry and drycleaning 
plant; real estate included. Owner's widow selling to close estate. Sub- 
stantial volume increase sure with competent, aggressive management. 
Plant in heart of business district of one of the best Valley towns; corner 
lot 100’ x 142’, buildings do not cover all of land, plenty of room for 
expansion. Equipment in A-1 condition, sufficient for double present 
volume. This property priced to sell quickly. Reasonable cash payment, 
terms on balance. Communicate with HARVEY W. DRAPER, REALTOR, 
3401 Tampa, Houston 21, Texas. 9590-2 


CALIFORNIA LAUNDRY PLANT “AND DRYCLEANING AGENCY, marvel- 
ous cash and carry business, asking $7,500. Terms. Rent $75. Haig 
Realty Co., 969 E. Washington St., Pasad , California. 9596-2 





SMALL PROFITABLE LAUNDRY. Western Pennsylvania. Volume $1,100 
to $1,200 per week. Equipped for increase. Smal! diaper service—can be 


expanded. Some drycleaning equipment, room for balance. Good labor 
supply. No union. ADDRESS: Box 9598, STARCHROOM LAUNDRY 
JOURNAL. -2 


Rochester, a. YY. ‘laundry-cleaning plant grossing $150,000. Modern 
equipment, good staff, excellent reputation. In 600,000 population cen- 
ter. Make an offer. Address: Box 9599, STARCH LAUNDRY JOURNAL. 

2 


Florida laundry, drycleaning, rug shampooing, pillow cleaning. Volume 
$50,000. Price $35,000 including real estate; will lease real estate for 
$60.00 per month. Good terms. ADDRESS: Box 9600, STARCHROOM 
LAUNDRY JOURNAL. -2 


ESTABLISHED LAUNDRY, CLEANING PLANT, some linen supply, pros- 
perous city, Northwest State of Washington, showing good profit, brick 
building, equipment very good di price lete $70,000— 
terms. Reply: Box 9601, STARCHROOM LAUNDRY JOURNAL. -2 


ama plant, in- 





Laundry in southeast Missouri, modern equipsient, 
cluding one shirt unit, two apparel units, ironer etc. Only pick-up 
and delivery service in city of 20,000. ADDRESS: Box 9621, STARCH- 
ROOM LAUNDRY JOURNAL. -2 


FOR SALE—LAUNDRY AND DRYCLEANING. YEARLY GROSS $50,000. 
NEW AND MODERN EQUIPMENT. ESTABLISHED 30 YEARS. GROW- 
ING CITY. REASONABLE RENT, LONG LEASE AND TERMS. OWNER 
MUST RETIRE. ADDRESS: Box 9617, STARCHROOM LAUNDRY 

-2 


Leading laundry and ‘drycleaning plant in prosperous North Central 
Washington fruit town on verge of big population increase. Established 
1910. Volume about $2,500 weekly with great possibilities for expansion. 
Good equipment, recent trucks. Price about $50,000. Write Box 9619, 
STARCHROOM LAUNDRY JOURNAL. - 
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LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


MACHINERY FOR SALE 





Laundry for sale. Only plant in town of 2,500. Volume between $2,500 
and $3,000 per month. Some new equipment. Linen supply included. 
Plant in Northern California. Price $8,000 with half dowi, ADDRESS: 
Box 9622, STARCHROOM LAUNDRY JOURNAL. -2 


A SOUTHERN CALIFORNIA LAUNDRY “AND " DRYCLEANING " BUSI- 
NESS. MODERN EQUIPMENT. AMERICAN SYLON 8 ROLL IRONER 
WITH SHEET FOLDER. NEW SHIRT EQUIPMENT. NEW DRYCLEANING 
PLANT. EXCELLENT VOLUME, TEN TRUCKS. WITH OR WITHOUT 
REAL ESTATE. REASONABLY PRICED. GOOD TERMS. E. J. CAMP- 
BELL, 5478 WILSHIRE BLVD., Los ANGELES 36, CALIFORNIA. 9577-2 











Laundry and Drycleaning plant in one of the fastest growing cities in 
the South. Population over 400 thousand. Operating eight city delivery 


ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, Terms. 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 


Baehr 
2240-4 





REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 
Brooklyn 22, N. Y. 4400-4 





48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 





trucks. Located on a very prominent street, ideal corner locati for 
cash and carry. Under same management for 29 years. Buyer must have 
$15,000 or $20,000 cash, balance financed over 10 years on easy terms. 
Will lease building for five or ten years with option to buy. Owner 
wishes to retire. ADDRESS: Box 9595, STARCHROOM LAUNDRY JOUR- 
NAL. -2 








LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS — New York, New Jersey, Con- 
necticut. BUYERS WAITING— LIST YOURS. RICHARD J. MULLER 
Lic. Broker, 89-16 184 St., 





Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert 
service men. Full line of Asher ironers, rebuilt by men who know 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J. 1228-37 











CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROB- 
3240-38 








POWER PLANT EQUIPMENT FOR SALE 





INGERSOLL RAND TYPE 30 TWINCYLINDER COMPRESSOR WITH 10 
H.P. MOTOR and QUINCY TWINCYLINDER COMPRESSOR with 5 H.P. 
MOT@R. BOTH MACHINES COMPLETE WITH TANKS AND ALL AC- 
CESSORIES. READY FOR IMMEDIATE DELIVERY. CUMMINGS-LANDAU 
Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 9495-36 





FOR SALE—NEW—108” diameter by 312” long horizontal Storage 
Water Heater with steel shell %” thick and bumped heads ’/” thick, 
welded construction. Storage capacity 11,900 gallons. Heating capac- 
ity 6,000 gallons of water per hour from 40° to 180° F. with steam 
at 100# pressure. Total weight approximately 16 ton. Never been in 
use. Available for immediate shipment. ADDRESS: BOX 9538, STARCH- 
ROOM LAUNDRY JOURNAL. -36 


NEW PATTERSON KELLEY HOT WATER STORAGE HEATERS READY 
FOR IMMEDIATE DELIVERY: 48 x 192” and 60 x 168” TANKS, WILL 
EACH FURNISH 2800 GALLONS 180° F. HOT WATER PER HOUR and 
60 x 168” GALVANIZED TANK TO FURNISH 5000 GALLONS 180° F. 
WATER PER HOUR WITH STEAM AT 100 POUNDS PRESSURE. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
6, N. Y. 9545-36 


BOILER—60 H.P. Leffel Scotch Marine boiler with Leffel stoker and Kisco 
automatic water feed. Have bought larger boiler. A bargain at $1,250. 
See it operating at the SHELBYVILLE LAUNDRY, SHELBYVILLE, KY. 

9553-36 











30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 





48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
& BR. 4855-4 





6 AMERICAN 


1@ and 2@ POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, Brooklyn 6, N. Y. 


6292-4 








For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 





AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel Avenue, Buf- 
falo, New York. 7064-4 





TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 





WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 





AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 





30 x 120” and 36x 190” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality prod Very bly priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck phen Brooklyn 6, N. Y. 

6767-4 








8 ROLL 120’ AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 





HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 13” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





MACHINERY WANTED 





Wanted Monel metal washers, all sizes, any condition, for export, highest 
prices paid. ADDRESS: Box 9572, STARCHROOM LAUNDRY JOURNAL. 
3 





Wanted: National Marking Co. Trolley No. TC 102, Key-Tag holder No. 
121, 40 each, 50 feet of rail. Quote price and condition. Wolf's Laundry 
& Drycleaning, 814 New York Ave., Sheboygan, Wisconsin. 9615-3 





WANTED—Approximately 400 Key-Tag single arm 7 pin sets. Reading 
Laundries, Inc., 1320 Moss Street, Reading, Pa. 9623-3 





HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and smal! piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 





For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman, 2—Used 42 x 96” Ellis 
motor driven all Monel washers; 1— Used 42 x 84” American Norwood 
all Monel motor driven washer, 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 











STARCHROOM 


WHEN YOU'RE IN THE MARKET 
for USED and REBUILT 


DRYCLEANING .. LAUNDRY 


MACHINERY 


write for our large list 


IMPERIAL LAUNDRY MACHINERY CORP. 


(EVergreen 9-6585) 


249 Huron Street Brooklyn 22, N. Y 











MACHINERY FOR SALE (Cont'd) 


AMERICAN and TROY 26” and &8” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6868-4 








AMERICAN 48x120” CYLINDER FLATWORK IRONER (3125 type) with 
6 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMNGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6867-4 





COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 





AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
E-ck Street, Brooklyn 6, N. Y. 6184-4 


Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 





4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type hi Price able. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 








16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 





120” RETURN FEED 2 ROLL AMERICAN and 100” COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 7028-4 





PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES :—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Leundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 





AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 
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MACHINERY FOR SALE (Cont'd) 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer; Filis 
54x120” 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140-F unit used two months, American 30x48” Petroleum unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


44x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 3 
POCKET MONEL WASHER. 24x36” 1 POCKET 1 DOOR MONEL WASHER. 
BOTH MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co., 
Inc., 313 Ten Eyck St., Brooklyn 6, N. Y. 9278-4 














FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 





HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, 
N. Y. 9162-4 


WILLIAMS HAS A COMPLETE STOCK OF DRYCLEANING AND LAUN- 
DRY MACHINERY. COMPLETELY REBUILT, GUARANTEED ONE YEAR. 
AVAILABLE IMMEDIATE DELIVERY. CALL WILLIAMS FIRST FOR BAR- 
GAINS. SERVING THE INDUSTRY FOR THE PAST 30 YEARS. WILLIAMS 
LAUNDRY MACHINERY CO., INC., 37-16 22nd STREET, LONG ISLAND 
CITY 1, NEW YORK. STILLWELL 6-6666. 9578-4 








American Master Cascade Monel Metal Washers, 42 x 84”, 10 pockets, 
also 2 pocket and 4 pocket, motor driven, rebuilt, equal to new, one year 
guarantee, at bargain prices. WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-16 2nd St., Long Island City 1, New York. 9579-4 





42 & 84” American Master Cascade, Monel Metal, 2 pocket, Washers; also 
30 x 48”, 24 x 36” and 24 x 24” Monel, obtained from U. S. Gov’t., prac- 
tically new, bargain price. WILLIAMS LAUNDRY MACHINERY CO., Inc., 
37-16 22nd St., Long Island City 1, New York. 9580-4 


American 8 roll late type Streamline Flatwork ironer, 120” rebuilt, equal 
to new, one year guarantee, bargain price. WILLIAMS LAUNDRY MA- 
CHINERY CO., Inc., 37-16 22nd Street, Long Island City 1, New York. 

9581-4 


120” American Standard 6 roll Flatwork ironer, rebuilt, guaranteed one 
year, bargain price. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 
22nd Street, Long Island City 1, New York. 9582-4 





100” American 2 roll chest type Flatwork ironer, irons both sides, 2 girl, 
return, motor driven, like new; also 100” American 41210 return feed, 
2 girl, Flatwork ironer, motor driven, completely rebuilt, one year guar- 
antee. These machines very reasonably priced. WILLIAMS LAUNDRY 
MACHINERY CO., Inc., 37-16 22nd St., Long Island City 1, New York. 

9583-4 





AMERICAN and Huebsch 36 x 30” Open-End Tumblers, also American 
and Vorclone 42 x 64 and 42 x 92” Tumblers. Rebuilt, guaranteed, imme- 
diate delivery. Very reasonably priced. WILLIAMS LAUNDRY MACHIN- 
ERY CO., Inc., 37-16 22nd Street, Long Island City 1, New York. Stillwell 
6-6666. 9584-4 


American 50” and 54” Notrux extractors, excellent condition; also 10 
sets of extra containers for sale. WILLIAMS LAUNDRY MACHINERY 
CO., Inc., 37-16 22nd Street, Long Island City 1, New York. 9585-4 








48” American and Hoffman Amico, Open Top, motor driven Extractors, 
completely rebuilt, equal to new, one year guarantee, bargain prices. 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, Long 
Island City 1, New York. 9586-4 


30” American extra deep Extractors, also 28”, 26” and 20”, rebuilt. One 
year guarantee, bargain prices. WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-16 22nd Street, Long Island City 1, New York. 9587-4 


American Tiltor Shirt Unit, complete, also 51” Laundry Garment Presses. 
Rebuilt, guaranteed, immediate delivery. Very reasonably priced. WIL- 
LIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, Long Island 
City 1, New York. 9588-4 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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MACHINERY FOR SALE (Cont'd) 


IMPERIAL Laundry Machinery Co., 245 Huron St., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for i tion; ble prices and terms; one year guarantee. 
Individual plants for laundry, synthetic and 
List the machines you have for sale 

9001-4 
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with us. 





48 x 120” SMITH DRUM, 12 COMPARTMENT 12 DOOR: 48 x 126” 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9317-4 





AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 





48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 





AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 





50” UNLOADING EXTRACTORS:—3 AMERICAN NOTRUX, 2 FLETCHER 
TWINTAINERS and 2 ELLIS. READY FOR PROMPT DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 
& &. ¥. 9402-4 





2—BERGER HYDRAULIC EXTRACTORS AND 2—44 x 84” MILLER 
WASHERS. IN VERY GOOD OPERATING CONDITION, ADDRESS: BOX 
9432, STARCHROOM LAUNDRY JOURNAL. 4 





1—30 H.P. Westinghouse Motor AC 220 volts—60 cycle—3 phase—like 
new $160, Zephyr 48” Extractor—rebuilt, like new, $750; Key-Tag System, 
double arm, ten—4'/2” pins—3 small, runs 101 to 250, 2 years old, like 
new, $600. Takes 150 sets; One Hallenger—Fast Shirt Starcher, stainless 
steel top, copper starch bins, motor operated AC 110 volts, a bargain 
$115, One Shake Feed Table, saves two operators, made to last, $55. 
ADDAESS: Box 9589, STARCHROOM LAUNDRY JOURNAL. 4 
FOR SALE: The ietienan equipment for sale, as is, where is. No reason- 
able offer refused. 1 GE 240 V 60 Cy 3 Ph generator 100 KW with Skin- 
ner 15 x 15 steam engine. Perfect shape other than needing 1 bearing; 1 
Westinghouse 240 V 60 Cy 3 Ph generator 75 KVA with Skinner 11 x 12 
engine. Perfect shape, needs no work; 1 American 120” Monitor flat- 
work ironer, old but in good shape; 1 American carding machine. Per- 
fect shape; 1 42 x 84 American Champion Monel washer 2 compart- 
ments, 2 door with or without automatic controls. Has new bearings and 
bushings, 2 Zoric synthetic cleaning units. Twin Zorics in fairly good 
condition. Basket sizes 30 x 18, 2 Triner 70# laundry scales. Perfect, 3 
National Fantom-Fast complete with lister and marker. Power operated. 
Good as new; 1 30’ National split conveyor. Good as new. The above 
can be seen in operation. Call or write Dixie Laundry Machinery Com- 
pany, Montgomery, Alabema. 9602-4 


FOR SALE—SINGER sewing machines, 34 heads 61W-52 “$10. 00 each. 
A. & P. Laundry, 265 Cortlandt Street, Belleville N. J. Tel. No. BE 
2-4444. 9603-4 


Latest model Prosperity two girl shirt unit, less collar and cuff press. 


Sweet Clean Laundry, 1111 Lincoln Ave., siaesesiatind 6, Pa. 





COMPLETE MARTINIZING  PERCHLORETHYLENE PLANT. Capacity 
$2, 000 per week. One hour service, if desired. Delivered and installed, in 
ab tion, with all ies, including beautiful pre-fabri- 
cated fixtures. $5,000 down, balance in 3 years paid out of profits. Com- 
plete supervision of all details to assure highly profitable operation. 
Over 700 successful installations throughout the world. Martin Equip- 
ment Corporation, 789-C Hertel Ave., Buffalo 7, N. Y. 9614-4 
Sleeve pressers—3 Prosperity, Two Lay No. 1025 P. O. New condition, 
$395 each. McInnes Laundry Co., 2030 Greenmount Ave., Baltimore 18, 
ses 9616-4 








Vic Auto- Per paren cleaning machine. Cost $5,600 two years ago. 
Will sacrifice at $2,500 complete with all parts, accessories and solvent. 
This is a real buy! Wenatchee Steam Laundry & Dry Cleaners, 
Wenatchee, Washingt 9620-4 








I Muroza feather renovating machine aeeatie. Great Western Laundry 
Company, 2125 W. Madison St., Chicago, Illinois. 9624-4 
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CASHMAN LAUNDRY 


340 GERARD AVE., BRONX, N. Y. C. 


Due to consolidation and merger of CASHMAN 
LAUNDRY PLANT with other laundries in the Metro- 
politan New York City Area, the following surplus 
equipment subject to prior sale, is available for IM- 
MEDIATE DELIVERY. Machines were very well main- 
tained and are all in good operating condition. 


WASHERS 


2—44 x 84” Monel, motor driven, 2 and 3 pocket. 
1—24 x 36” motor driven, 1 pocket, 1 door. 


TUMBLERS & DRYERS 


2—American 36 x 30” Zone-Air, 4 coil. 

1—44 x 94” American ultra speed, motor driven. 

2—54 x 120” Hi-speed curtain dryers. 

American 4 and 3 door combination curtain and blanket. 

2—48”" Purkett Shakeout tumblers, heated type. 

1—72” Purkett Shakeout tumbler. 
10—American 10 and 20 pound Airway dryers, 2 pockets. 
1—Huebsch Cabinet dryer. 


IRONERS 
2—8 roll American 120” Flatwork. 


EXTRACTORS 


2—American 17” Monex Monel metal. 
3—American 30” Monex Monel metal, curb and basket, 
high speed. 


PRESSES 


2—American Tiltor 4 girl shirt units. 

18—American Super Zarmo presses, various sizes and 
shapes. 

6—American Zarmoettes, 

2—American Super Zarmo blouse units. 


DRYCLEANING UNITS 


1—Hoffman 140F drycleaning unit, consisting of: 

2—30 x 40” washers each individually motor driven; 

1—26” extractor. 

2—36 x 30” tumblers. 

2—filters; 2-storage tanks, still, complete with neces- 
sary pumps and piping. 

2—American 32 x 30” Zoric Synthetic units, complete 
with filters. 


DRYCLEANING MACHINES 


2—tLarge drying cabinets. 
1—Glover double whip dryer. 
3—Cissell and Glover spotting tables. 
1—Glover pants stretcher. 
Hoffman steam boards. 
Cissell and Glover Puffers, 2 and 4 on tables. 
3—Hoffman Suzie-Qs. 
3—Cissell sleeve finishers. 
16—Hoffman various size and type presses. 
1—Reliable fur drum. 
1—Osann fur finishing machine. 


MISCELLANEOUS 
5—Bishop 25 and 50 gallon Monel starch cookers. 
1—Chandler curtain fluter. 
1—American blanket brusher. 
2—Cissell 18 form hosiery dryers. 
1—Starch stiff collar finishing table, 

American Super Zarmo press. 
24—Toledo 50 Ib. scales. 
10—Ironing boards with stands. 


INSPECTION RECOMMENDED—PLEASE CONTACT: 
Mr. Edward Levine at CASHMAN LAUNDRY 
340 Gerard Ave., New York 51, N. Y. 

Tel: LU 5-0600 


complete with 
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YOUR MESSAGE GOES 
FARTHER, HITS HARDER 
IN STARCHROOM 

Latest ABC statements prove 
STARCHROOM LAUNDRY JOURNAL 
leads in paid circulation 
leads in plant coverage 
For those confused by claims of 
fractional gains or losses, which are 
normal in the circulation history of 
any good business magazine, these 
facts stand out: 

STARCHROOM has 14% 
more class 1A paid sub- 
scribers than the nearest 
paper in the laundry in- 
dustry. 


STARCHROOM for more 
than 10 years has led con- 
sistently in paid circula- 
tion to commercial power 
laundries. 


Class 1A subscriptions are those in 
company name, owners and corpo- 
rate executives of commercial power 
laundries. 


Confirming current preference of the 
industry for STARCHROOM is the 
fact that, during the first ten months 
of 1951, laundrymen placed ex- 
actly twice as many classified ads 
in this magazine as in the second 
publication. 


Epwarp B. WINTERSTEEN 
General Manager 
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Bleach ’em 


SNOWY WHITE 
for 40c a ton... with 


Perchloron, 


e Easy to use e Safe for finest linens 


e Retains Strength e Inexpensive 


With Perchloron you ean bleach 5 tons of white work —using 
a 1% bleach—at a cost of about $2.00*. 


Why take chances on losing good will when the cost of 
bleaching with Perchloron is so low. Remember, laundries are 
frequently judged by the whiteness of the work turned out. 
With efficient washing and Perchloron you'll never have to 
make excuses for off-colored linens. 


And Perchloron is easy to use! Just add 334 Ib. Perchloron to 
15 gal. of water, and then 31 lb. soda ash and water to make 
30 gal. Now you have a 1% available chlorine solution. And 
since Perchloron retains its strength, you know you will get a 
dependable full-strength bleach. 


Remember, Perchloron is safe for the finest linens, and 
inexpensive. Why not order a supply of Perchloron now? 
Pennsylvania Salt Manufacturing Co., East: 1000 Widener 
Building, Philadelphia 7, Pa. West: Woolsey Building, 2168 
Shattuck Ave., Berkeley 4, Calif. 


*Based on the estimate that 625 family bundles contain, on 
an average, sixteen pounds of white work per bundle, $2.00 
would ordinarily cover the cost of bleaching all of these 
bundles (10,000 lbs. of white work) when Perchloron is used. 


MAIL THIS COUPON FOR FREE SERVICE BULLETIN 


iy) 
PENNSALT 
CHEMICALS 
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PRODUCTS FOR LAUNDRY AND DRY CLEANING—Pensal © Perchloron © 
Penozone © Erustocide © Erusto Salts © Erusto Blues © Quaker Blue © Erustolin « 
Erustosol © Erusto Filter Soap © Energex © Erusto Synthetic Solvent Soap © Erusto- 
Cetic ¢ Erusto Oil, Paint and Grease Remover ® Erusto Dry Spotter © Erusto Wet 
Cleaning Soap @ Erusto Pre-Spotter © Erusticator © Erustolax ® Ferocator Salts — 
Trade Marks Reg. U. S. Pat. Off. Also: Penbrite © Sparkette © Thriftex © 
Erusto-Max @ Erusto-Ray 


Laundry & Dry Cleaning Department 
Pennsylvania Salt Manufacturing Co 


Please send me a free copy of Service Bulletin No. 6, 
“How to Safely Bleach Cottons, Silks and Woolens.” 
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U. S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORK 3. N. Y. 











